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bottles by Maryland Glass 
is what you need for 


Sales? 


SMART DESIGNS? Yes, and with well 


boston round 


squat jar 


chosen caps and labels Maryland Glass A 
cabinet 
bottles and jars look like custom packaging i , te ltlola= 
.. . build those impulse sales. Strong, too. 
Designed to ‘take it” in machine filling and ‘ ead Sa 
labeling. And because they're stock designs, oval SS 

. . ne 
they save you money. A wide variety of styles 
and sizes are always on hand at Maryland 


Glass, ready for immediate shipment. 


SEND FOR SAMPLES. Ask for the Maryland Glass designs shown here by name, 





or tell us the nature of your product and the sizes you sell. We'll send samples and 
prices of appropriate bottles or jars. There's no obligation . . . write today. 


MARYLAND GLASS CORPORATION, Baltimore 30, Maryland. 


pack to attract in Maryland glass 


modern round 
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Perfume Specialties 
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Sy hio ge" (merica’s top pertumers, whether in search of 
superlative Old World natural flower products or 
new unusual perfume specialties, always depend on 
Ungerer. Remember. when you specify Ungerer, you 
receive the finest materials that 60 years of research, 
development. and accumulated perfume knowledge 


can provide. 
AT? 
i —— cl é 
ae 161 SIXTH AVENUE * NEW YORK 13, N.Y. 


CHICAGO BOSTON PHILADELPHIA ST. LOUIS LOS ANGELES ATLANTA 


MYSORE 





SANDALWOOD OIL 


Since 1913, when the Mysore Department of 


One cf the most famous of Mysore’s many prod- 


Industries was instituted, the industrial 
and agricultural development of My- 


sore has gone steadily ahead. Plans to 





develop Mysore’s vast resources will con- 
tinue a record of progress that has earned for My- 


sore its proud title of ““The model state of India.” 


ucts is Sandalwood—Santalum Album 
(Linné). Obtained from selected My- 
sore heartwood, Genuine Mysore 
Sandalwood Oil, distilled at our 


N. J., plant, is the chosen standard 


of purest quality by all leading Perfumers. 


"I" Oldefte Sffence Piftilfers’ 


WwW. J. BUSH & CO. 


INCORPORATED 


* Natural Floral Products 


* Aromatic Chemicals 


19 WEST 44th STREET, NEW YORK 36, N. Y. 
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Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL * CITRAL . EUGENOL * RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM RALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals e Perfume Materials @ Colors 


OFFERING ROSE ABSOLUTE 


Years of continuous quality service— 
suppliers and manufacturers of— 
Essential Oils + Aromatic Materials + Flavors 





Bas Hans NETO 


427 WASHINGTON ST., NEW YORK 13, N. Y. 
Chicago ¢ bos Ang*!as +4 += Son Francisco = «= Montreal «= = Philadelphia. §= @ += Toronto 





Established 1885 : 
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MEMPHIS 
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Naturally. this book is a “closed” one. 
Names of the brands of fine cosmetics and 
toiletries made by the Private Brand Divi- 
sion of Avon Products are held in’ strict 
confidence. 

But, we can sav they're names of great 
renown and their example is worth 
remembering. 

You, too, ean gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics ... or introduce new ones 
without added plant expense on your part 

. by entrusting vour production to Avon, 


lt pavs to go bv the book! 





Avon's position ot leadership has been 
gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon's production of its own 
and other well-established private brands. 
Formula and product assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production. 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 





PRIVATE BRAND DIVISION 


B30 ROCKEFELLER PLAZA 


NEW YORK 20 N Y 


Strategically located laboratories in Suffern, New York + Pasadena, California « Montreal. Canada 


1953 


@ 


The American Perfume! 














5 
| e@ A clean and fre ‘will impart stability and 
; desirable long-las# ¥ finished product. 
@ A high degree of ‘careful manufacturing 
; supervision and control. 
@ Freedom from thi facteristics of irritation or 
discoloration. 
@ Aneconomical exceptional olfactory value. 
The perfumer will immediately recognize Among the many fine VERONA raw 
these qualities in VERONA aromatic raw materials, note the following outstanding 
materials—elusive qualities which long expe- products: 
rience has enabled us to capture and pass on CYCLAMAL VERONOL RESEDALIA FLORANOL 
to the perfumer for use in building aromas THE IONONES CUMIN KETONE JACINTHAL 
for finished cosmetics. soaps, toiletries and Sole representatives in the United States for 
allied preparations. J. & E. SOZIO, Grasse, France 
VERONA raw materials have proven them- NATURAL ABSOLUTES _— ESSENTIAL OILS 
selves in countless applications—proven eee 
their value at the point-of-sale where Write us on your Company letterhead for 
customer appeal is all-important. our complete catalog. 
' 
' 
: 
USE VERON PRODUCTS TO BUILD SALES FoR ///// PRODUCTS 
- Aromatics Division 


26 Verona Avenue, Newark, N. J) VERONA CHEMICAL COMPANY. 208 North Wells Street, Chicago, Ill. 
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The proof of the product is in the USAGE! 


More than 80%, of all lemon oil used in the U. S. is EXCHANGE Brand! An amazing endorsement! 
The reasons are simple. Only carefully selected lemons from the groves of sunny California 
are used to make ExcHANGE Oil of Lemon. This fine fruit, plus skillful processing, 
gives you lemon oil with superior flavor, consistent aroma and clarity with no cloud or sediment. 


For complete satisfaction, just specify EXCHANGE Oil of Lemon when you order. 


Distributed in the U.S. exclusively by 
Dodge & Olcott, Inc., 180 Varick St., New York 14, N.Y. 
Fritzsche Brothers, Inc., 76 Ninth Ave., New York 11, N.Y. 


Sunkist Growers 


Products Dept., Ontario, California 
Produced by 
Exchange Lemon Products Co. 






Corona, California 
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When she makes it a rule to look cool 





~=&2.0 3) J 


Norda helps 


Women are smart in the summer. They are They are the basis for outstanding suc- 
ladies of quality. They find relief from cesses among the quality perfumes, co- 
summer sultriness in quality toiletries. lognes, and other toiletries most popular 


Fine cologne is a summer stand-by. It picks yy ee 


up and perks up her spirits. Even on the Norda was the first ever to tell you, repeat- 
most drooping days, cologne keeps her edly, that good scents mean good sales. 
“fresh at four.” Send for samples that will convince you of 


\ woman knows, too, that summer really Norda quality. 
tests a perfume. She likes the fine freshness 
of floral scents. She knows that a summer 
evening needs a perfume of subtle lightness. 


Norda creates fine perfume compounds 


5 that are wonderfully right for summer. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 





CHICAGO © LOS ANGELES ©® SAN FRANCISCO © DALLAS © MONTREAL ® TORONTO © HAVANA © LONDON «© PARIS ¢ GRASSE 


rfumer 
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Why is Mary in the Mirror Like 
DREYER SYNTHETIC SCENTS? 


Mary in the mirror duplicates Mary in the flesh. 


Even perfume experts have a hard time telling a 
Dreyer Synthetic Scent from the original flower odor 
it duplicates. Every Dreyer Synthetic has most 
authentic characteristics. 


Dreyer Floral Creations and Bouquets are stable! They have 
substance, long-lasting body, and uniformity that often 

is more dependable than Nature’s. 

Depend on Dreyer’s stabilized prices to keep your costs 

from rising. Save when you buy—save when you use—get more 
profits from your perfume products. Send today for samples 
that prove what you'll save by using Dreyer Synthetics. 


WTC 


P. R. DREYER Inc. : DREYER 


\A e a 1 0 h . | Aj 
WEST 19th STREET, NEW YORK for Essential Oils, 
Aromatic Chemicals, Perfume Compounds 


SNES sand Kmud an besa swale wkwimm as emp amen YOUR COMPANY 
STREET 


434 June, 1953 








Your Headquarters for Surfactants... 


they give you the 
widest selection 


You'll save time and trouble by look 


ing to Atlas for all your surfactants... 
because from this one source youcan 
obtain virtually any surface active 


agent you may need. 


Atlas surfactants range in viscosity 
from thin liquids to hard waxes; in 
color from pure white to reddish brown. 
They offer a wide choice of solubility 
and dispersibility in various aqueous 
solutions, oils and organic solvents. 
You can choose those which have 
affinity for water, for oil, or for both 

and in many different degrees. 


Ionic and non-ionic types are available. 


The HLB System Speeds Selection 


This unique system developed by 
Atlas simplifies your choice of the 
right surfactant for your specific for- 
mula... saves hours of trial-and-error 


experiments . . . eliminates guesswork. 


Technical Assistance 


Whenever you need emulsifying, 
spreading, wetting, or anti-foaming 
agents, you'll find the Atlas Sales De- 
velopment Laboratory ready to serve 
you. Write or call Atlas today. 


INDUSTRIAL CHEMICALS DEPARTMENT 





POWDER COMPANY 
WILMINGTON 99, DELAWARE 
CU ia tee -vaula + eit t} 


ATLAS POWDER COMPANY, CANADA, ITD. 
BRANTFORD, CANADA 


PERFUME COMPOUNDS 


tor 


COLOGNES 


Write For Our Folder 
Listing Cologne Compounds 


Schimmel & Co.. Ine. 


601 WEST 26th STREET, NEW YORK 1, N. Y. 
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BY MAISON G. pENAVARRE, F.A.LC. 


Isopropyl Myristate 


Writing in the well known Brit 
ish contemporary, Perfumery and 
Essential Oil Record, Pears dis 
cusses the cosmetic applications 
and superiority of isopropyl myri 
state, 

Hle suggests that a clear solution 
can be made from 3814 per cent 
each, mineral oil and castor oil 
with 23 per cent of ester added. 

Phixotropic gels of this este 
with 20 per cent carnauba wax r 
sult in a solid product having a 
melting point of 68.59) C. This 
property is useful in compounding 
make-up items. A powder cream, 
for example, can be made from 24 
per cent ester, 5 per cent mineral 
oil, 3 per cent lanolin, 2 per cent 
cetyl alochol, 16 per cent ozokerite 
and 40 per cent of pigmented pow 
der, the composition of which is 
given in the original article 

Stick cologne is made more trans 
parent by the inclusion of 10 pei 
cent isopropyl myristate in a basic 
composition containing 8 per cent 
sodium stearate, 3 per cent perfume 
3 per cent glycerine and the bal 
ance alcohol, 

Ihe usefulness of esters of this 
tvpe in reducing the greasiness ol 
the usual oils used in cosmetics and 
the stickiness of waxes, such as lan 
olin, is quite well known to many 
technicians in the industry. Of 
course, the use of esters of this type 
in reducing the stickness of lanolin 
is patented in the United States 
and some other countries. 

While the author suggests the us« 
of this ester in hair preparations, 
it is this department's experience 
that the esters lack hair dressing 
reduce tackiness, the property es 
sential to good hair dressing prod- 
ucts, 
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Lhe application ot these esters 
in pharmaceutical ointments is an 
interesting approach to solving a 
vexing problem. Now, ointments 
can be made which have the same 
pleasing appearance and feel as cos 
metic creams. 


Allantoin 


This writer recalls the use of al 
lantoin in an ointment, almost 
twenty vears ago, when it was in 
corporated in a drug product be 
cause of its reputed stimulating el 
fect on granulation. Actually, al 
lantoin, besides stimulating tissue 
building, is also considered having 
a liquifying action on necrotic cells. 
Urea was used for exactly the 
same purpose until some years ago, 
when it was found useful in a hand 
cream, again for its healing prop 
erties, 

\llantoin claims to have superi 
ority over urea and, in fact, there is 
some question about the reputed 
efhiciency of urea for it has actually 
been proved to have an inhibitory 
effect in wound healing, at least 
in some cases. Allantoin is said to 
be free from these drawbacks. 


Cera Emulsificans 


Readers will recall Freddy Wells 
contribution on Cera Emulsificans 
which recently appeared in THI 
AMERICAN PERFUMER in several in- 
stallments. Freddy now writes me as 
follows: 

“Many cosmetic chemists must 
have been disappointed when at- 
tempting to make liquid creams 
and ‘milks’ with Cera Emulsificans, 
which as you know, consists of par- 
tially sulphated fatty alcohols of the 
cetyl stearyl type. In general, there 


appear to be only two wavs ob sols 
ing this problem: 

(1). by mechanical homogenisa 
tion: and 

(2) by the ‘thinning out’ method 
outlined below. 

“There is no point in my enlarg 
ing at this time on the utility of 
reducing dispersed particle size and 
thus refining and stabilizing such 
emulsions by suitable mechanical 
means. In any case, this device will 
be sufhciently well known to all 
practising cosmetic chemists. 

‘The second method consists of 
using about 1.5 to 2 per cent lan 
ette wax SX (or its equivalent) to 
gether with about | to 2.5 per cent 
of triethanolamine lauryl sulphate. 
Phe latter product is of definite as 
sistance in achieving the desired 
thinness plus stability. Frequently 
emulsions of this type contain about 
30 per cent of a low viscosity min- 
eral oil. (Using 3 per cent lanette 
wax SX and 30 per cent of a vis 
cous mineral oil will give a thick. 
scarcely pourable emulsion.) 

“I hope that these notes will 
prove of some interest and correct 
any erroneous impression — that 
might otherwise be gained from a 
perusal of my article on Cera Emul 
sificans.” 

While what Freddy says about 
the use of triethanolamine lauryl 
sulphate in such emulsions may be 
true, I can not help but suggest a 
note of caution in the use of this 
class of surface active agents. I am 
not alone in feeling that this class 
of product has at least a drying ef- 
fect on skin and actually I have 
seen cases of sensitivity resulting 
from use of cosmetics containing 
this emulsifier. 

Therefore, while the viscosity of 
these emulsions can be controlled 
by this addition, there is a question 
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why not 

add a good 
cream 

perfume 
to 

sr line? 





The rapidly growing interest in cream perfumes has stimulated a significent 
number of cosmetic houses to consider such a product for their lines. 
You will be interested to know that Felton has developed and field-tested some 
outstanding formulas for cream perfumes. Our laboratories offer you complete 


cooperation in the formulation of this type product — from the base itself 


to the most advantageous perfume for it. 





Why not phone or drop us AROMATICS * ESSENTIAL OILS * PERFUME BASES 


E LT o CHEMICAL CO., INC. 


599 Johnson Avenue, Brooklyn 37, N.Y. 


a line. A representative will be 
happy to discuss your problems 


without obligation, of course. 





PLANTS: Brooklyn, N. Y. * Los Angeles, Cal. * Montreal, Que. * Paris, France 


SALES OFFICES: Atlanta * Boston * Chicago * Cleveland * Dallas * Philadelphia * St. Louis * Toronto ° Stocks Carried in Principal Cities 





438 June, 1953 The American Perfumer 











my mind regarding the desira 

itv of having such a large excess 

the surface active agent in the 
pr uduct, which product might be 
ised on the skin daily. 

| am not castigating the emulsi 
lier but I am simply raising a ques- 
tion and think that more informa 
tion is required, 


Minor Items 


Ihere are about 20°, fewer reg 
istrations in Pharmacy Colleges 
this year—Pharmaceuticals are re- 
ported to have reached $1,100,000, 
000 in 1952—Toilet articles ac- 
cording to the Toilet Goods Assn., 
reached a total of $1,004,000,000 in 
1952, not including toilet soap 
Premature alopecia of three men 
was successfully treated with an ex 
ternally applied estrogen lotion by 
Shapiro—Self-service toilet goods 
are successful—F. D. A. seized an 


estrogen cleanser, two reasons, it 
was below labeled strength, also, as 
a cleanser F. D. A. couldn't see 
how the estrogen could produce its 
ellect—One executive of a “name” 
French perfume house says that 
should be 
“cheap” scents used in cosmetics 
interfere with the odor of fine pe 
fume—It is rumored that a well 
known critic of hormone cosmetics 
has decided to bring one out in his 
line—Seed protein and oil from 
the peel make orange juice aller- 
genic while peanut oil was found 
free from allergenic properties ac- 
cording to Ratner et al—Tests on 
infrared equipment just completed 
show wide application of instru 
mentto production control, also 
show that methyl salicylate and 
pure Southern wintergreen oil look 
like twins—Biggest volume of all 
cosmetic business done by a “house 
to-house” company. 


cosmetics odorless, 


Questions and Answers 


1015: Hair Cream, Lip Pomade 


Q. We are interested in formulas 
in the following items: 


Hair conditioning cream: This 
product should be non-greasy and 
non-sticky. It can be either a white 
or cream colored product, prefer 
ably containing a generous amount 
of lanolin. 


Lip pomade: The product that we 
had in mind would be similar to 
chap-stick. It lanolin can be incor- 
porated in a formula of this type, 
that would be preferable and it also 
should be slightly medicated, and 
have a pleasant, cooling after effect. 

].S.M., Ohio 


A. We are pleased to give you the 
following formula for a hair condi 
tioning cream. 


S. E. Glycerol Monostearate 12 
parts 

Glycerine 3 parts 

Spermacett § parts 

Lanolin 5-1ro parts 

Mineral Oil 2-5 parts 

Water and Preservative to make 
100 parts 


Place all ingredients in container. 
Heat to 75-80°C. and stir with agi- 
tator, Mix until cool. These ingre- 
dients can be varied by replacing 
Spermaceti with higher alcohols, us- 
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ing pure glyce rol monostearate with 
a cationic emulsifier, etc. 
The following two formulas for a 
lip pomade are quite different in 
ty pe. 
1. Ceresin Of 
Mineral Oil 
11. Beeswax 10 parts 
Lanolin 10 parts 
Ceresin 64°C. 37 parts 
Light Mineral Oil 33 parts 
Your cooling effect is obtained by 
the use of menthol on peppermint 
oll, 


{5 parts 
55 parts 


1016: Hormone Regulations 
Q. We are working on formulas 
which include natural estrogenic 
hormones for both creams and lo- 
tions. Apparently, there has been 
some sort of a rule or regulation 
by the Food and Drug Administra- 
tion on the amount of hormones to 
use per ounce or per jar or per 
bottle for both creams and lotions; 
and a statement on the package as 
to what amount the consumer 
should use. We would appreciate 
any information or copies of regu- 
lations or any other information 
you cain give us regarding the above. 
L. P. H., California 


1. Regarding hormone creams and 
lotions, the product must be labeled 
as a drug and, in addition, labeling 
requirements necessitate a_ Sstate- 


ment of estrogen content, type of 
estrogen used and full directions 
for use. You must specifically state 
how much the person is to use of 
the product per day. There is no 
particular regulations beyond the 
standard drug regulations. The 
cream should contain from 10.000 
to 20,000 I.U. per oz. and the use) 
is to be advised to leave the cream 
on as long as possible. The -crean 
should be bio-assayed each time ¢ 
new batch is made. 


1017: Nail Varnish Remover 
Q. We are writing to inquire 
whether you could let us have the 
formula for an oily nail varnish 
remover. Nail varnishes are used 
verv extensively in this country 
and, as we are running a line of 
American nail varnishes imported 
with raw materials from your coun- 
trv, we are anxious to offer ow 
clientele a preparation which is et- 
fective and which does not harm 
the nail. 

Ne Be Italy 


1. Oily nail varnish remover can be 
made from any nail varnish re- 
mover by adding to it some 2° 
to 5°, of soluble oil or fat such as 
castor oil, oleyl alcohol, isopropyl 
myristate or palmitate, mineral oil, 
etc. As for the nail varnish remove 
itself, the common mixture consists 
of equal parts of ethyl and butyl 
acetates. Others contain some ace- 
tone, etc. 


1018: Making Stick Colognes 
Q. Would you kindly give us a 
formula for manufacturing stick 
cologne? We would appreciate any 
information on this subject. 

GHhi Fe fees 


1. We are enclosing a reprint of 
an article on the manufacture of 
stick colognes which will give you 
the information you need. 


1019: Shampoos & Cold Waves 
Q. I would appreciate your opinion 
regarding the effect of soap sham- 
poos on hair that has been cold 
waved. Some believe that cold waves 
will weaken if shampooed with 
other than a detergent type of 
shampoo. 

S. Y., Canada 


1. Jt is hard for us to see how a 
soap shampoo could weaken a cold 
wave. We would think it would 
have no effect whatsoever. On the 
other hand, most detergent sham- 
poos are faintly acid and acid tends 
to fix cold wave a little more than 
an alkaline solution. 
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Factory No. 4, Grasse 















An entire range of 

floral concretes and absolutes, 

resinoids and : 

essential oils. ' 
i 


We welcome your inquiries on 


any specific product or process. 


Bertrand Fréres’ Lavandin Plantation 


Bertrand Freres, Inc. 


443 FOURTH AVENUE 
NEW YORK 16, N.Y. 
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, Sorbitol Syrup in Cosmetics 


2 pet. veep eNO, ay: 


Practical tests with commercial sorbitol reveal inter- 


esting and significant results . . . Skin Reactions* 


MAISON G. pbENAVARRE®* 


hold approximately its own weight of water. So, if a 
cream contains 10°, humectant and 75°% water, it is 
reasonable to believe that given a little time, all the 
water would evaporate but about 10°, and that would 
be in equilibrium with the humectant. Actually, in prac- 
tice we don’t find losses that high even when the jars 
are left unopened for weeks at a time. 





Testing viscosity of sorbitol. 


Between 1940 and now, some further purposes for 


SL a RO PTI SET! 


polyols in cosmetics have developed. One new thought 

LMOST 15 vears ago an article appeared in the — established the purpose of a polyol or humectant as 
Imerican Perfumer** entitled “Commercial Sor being that of a plasticizer. The other idea indicated the 
bitol Syrup in Cosmetics,” by deNavarre. Among need of moisture retention in or on the skin for emol- 

the empirical statements made were:— “When you com- _ lience. 

bine high viscosity, nonvolatility, narrow humectant 

range and chemical stability, the outcome is a condition As a Humectant 

agent superior to glycerin, 


we ome 


Our laboratory has repeatedly run open jar tests on a 
fixed formula vanishing cream, varying only the polyol, 
over a six week period between November and February. 
Ihe humidity is checked daily and found to range from 
Increases adherence of powder and rouge. 27 to 65 relative humidity with an average of +45 per 
Antioxidant. cent. These conditions are not precise nor are they in- 
Domestic product tended to be. They do, however, reproduce shop ot 


It is non-irritating to the skin. 
Not as hygroscopic as glycerin. 
Does not lose water as quickly as glycerin. 
Reduces greasy feel of creams. 


Price more stable than that of glycerin.” store conditions at their worst. 


\t the time when sorbitol syrup was first coming into 


commerci: ti ittle wi é ) 
cial cosmetic use, litth was known about its 1 week* 6 weeks* 
properties and not too much was known about cosmetic ! 13 
. we a¢ 
science. 1). Control a, De 
I] 2). Propylene glycol 10! 12145 131,‘ 
lus In those days it was believed that a humectant -)?: | 5 ‘ i =F coy 
9 ’ > 7 
; > ()! ‘ ab 
was added to a cosmetic only to keep it from drying out. 3): Glycerin 10°, . ( acs 
7 . . hs > ()< LAS f 2? c 
I thought so too. But thinking farther now, it just makes 1). Sorbitol Syrup 10° ; 21 i ¢ 
: : ; . , - : ss 9 ()! A! « A? 
sense that a humectant at best—if it isn’t volatile-can 5)» Equal parts 2 & 4, 10°, P72 Kt oh2 ht 
= 6). Equal parts 5 & 4, 10° 914," aa 
enue a management symposium conducted by Atlas Powder Co. in 7). Equal parts 9 3. 10°, 10°; 11°; 
**Sept. 1940 
Vice President in charge of manufacturing and research, Cosmetic Labora- *Highest figure in each set. 


tories Inc. Div. of Beauty Counselors Inc., Detroit, Mich 
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When it is considered that the other solids of these 
vanishing creams totaled 16‘ one can see that the 


polyols did have a slowing down effect even though 


Oo? 


losses gradually crept up. However, propylene glycol 
cannot be used alone as a humectant in the vanishing 
creams tested. It must be mixed with either glycerin or 
sorbitol syrup, and significant amounts of the latter 
must be used. 

Grifhin, Behrens and Cross, writing in the J. Soc. 
metic Chemists 3, 5, 


Cos- 
1952, have made a more exacting 
50° and 
70°, respectively, for the polyols under discussion. They 


study at fixed relative humidities of 20°;, 
found that as little as 2°, sorbitol syrup provides pro- 
and propylene glycol 10°% 
are required for the same results; the last two men- 


if 
tection whereas glycerin 5°% 
tioned, when present in lower amounts, actually caused 
increased weight loss over control samples containing 
no polyol. 

Our own observation is that creams made with higher 
soap content tend to lose weight faster and that creams 
made with a mixture of potash and soda soaps showed 
less loss than creams made with potash soap alone. This 
is undoubtedly influenced by crust formation. 

In a series of tests reported by Miner at the T. G. A. 
Scientific Section meeting on May 14, 1953 he found 
a loss of 28°, for all three polyols when used in a 
given vanishing cream and exposed to a low humidity 
for three days. We have never been able to get results 
that were so close together. 

While controlled humidity is important, the fact is 
that in actual practice there is a wide humidity varia- 
tion. Obviously closed jar tests would be the most de- 
sirable, but there are many variables in the procedure. 
Ihe results would probably not be reproducible. 

Our experience is that open jars of vanishing cream, 
left overnight, can lose between 8 and 20°7% by weight, 
depending on the time of the year, when made without 
polyol. Here is a vital thing to remember in holding 
vanishing cream batches overnight or longer, unpro- 
tected by tight fitting covers. Not only do these losses 
result in inferior product but they are a serious produc- 
tion loss. 







































of the same operator always showed sorbitol syrup to 
prevent peeling, cracking or flaking more than the other 
two polyols. As was expected, propylene glycol behaved 
poorest. Relative humidity in the room during the test 
period ran between 46 and 49°%. 

In this test, parchment is used because it is felt that 
the paper largely reproduces artificially, the skin surface 
which is flexible and absorbs both moisture and cream 
ingredients. However, other details must be worked out 
to make the test more precise. Thus film thickness must 
be reduced. 

The test film was 0.006 inches thick. 
would be desirable. Tests under fixed 


Thinner films 
humidity and 
with special parchment would probably give more 
quantitative results. However, we feel that qualitatively 
at least, under conditions of room humidity, sorbitol 
syrup produces better films than the other two polyols, 


Price And Production 


This subject properly belongs to a department other 
than mine but it is a fact that sorbitol syrup is freely 
available. Price is important to us because we like to be 
able to peg costs. This has been impossible with glycerin. 


Skin Reactions 


A paper by Warshaw and Herrmann (J. Jnvest. De: 
matol., 19, 423, 1952 December) summarizes a study on 
propylene glycol and its skin reactions. Some other 
humectants were included in the tests. Propylene glycol 
produced reactions in 15.7% of 866 subjects tested. 

The greatest number of reactions were in the quarter, 
\pril, May, June—22%%, the next in January, February 
and March. It is suggested that skin dehydration during 
these months is responsible for increased sensitivity. 

In sixteen patients who showed sensitivity to propy- 
lene glycol, one doubtful reaction from glycerin showed 
up. 

All this points up to a need for a “moistening agent” 
on the skin at all times, provided it is not too hygro- 
scopic. Since glycerin picks up moisture much faster 
than sorbitol syrup, the latter again becomes the polyol 
of choice. 
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Plasticizing Effect 


A given hand cream (potash soap type) was made 
with 10% 


syrup, respectively. The glycerin cream was the firmest; 


of each glycerin, propylene glycol and sorbitol 


the other two were approximately the same in consist- 
ency but softer than the glycerin cream. 

When the three polyols were mixed in the ratio of 5% 
of any two of the three, rolling was observed in the mix- 
tures containing sorbitol syrup and propylene glycol 
and glycol and glycerin. The sorbitol syrup and glycerin 
cream showed no rolling. 

(Different results can be obtained with another for- 
mula than the one used.) 

\ new and different test was now devised. The creams 
were worked up in the jars, using a spatula, until they 
flowed. A small amount of cream was spread in a film 
of uniform thickness, using a paint film spreader on or- 
dinary parchment paper and allowed to dry for twelve 
hours. The parchment was then observed for cracking, 
flaking or peeling of the dry film. This proved to be a 
qualitative test only because the test procedure was not 
too exact. However, repetitions of the test in the hands 
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Conclusion 


Some may consider the data given as unscientific. We 
feel that two types of information are desirable: the one 
made under specific and reproducible conditions, while 
the other under circumstances which will somewhat dup- 
licate either use or shelf tests. 

It is not possible to make tests in closed jars of cream 
for weight loss due to imperfections in the jar top and 
thread as well as in the closure. 

We feel, however, that regardless of test method, sor- 
bitol syrup stands out as the polyol of choice for cos- 
metic formulation. 


People can be placed into three classes: the few 
who make things happen; the many who watch things 
happen; and the majority who have no idea of what 
has happened. 

It is not the ice which makes you slip; its what you 
mix it with.—Houghton Line. 

A diplomat is a man who can convince his wile that 
she looks too stout in a fur coat.—Houghton Line. 
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A Billion Dollar Industry 


Facts Faced at 


ECORD attendance marked the 18th annual 
meeting of the Toilet Goods Assn. in the Wal- 
dorf Astoria, New York, May 12, 13 and 14. The 
theme of the convention Facts” brought 
out four interesting papers as well as the stimulating 
keynote address by the president. Nine relevant pa- 
pers made the sessions of the Scientific Section of es- 


“Let’s Face 


pecial interest. The consumer survey 
Howard A, 

[he remarks of the president, the counsel and the 
executive vice president were all of timely and vital in 
terest for the general welfare of the industry. Awards 
were presented at the conclusion of each day’s lunch- 
con. And, as usual, the convention proved to be a pop- 
ular rendevous for members to renew old friendships 


was given by 
Trumbull. 


President John A. Ewald of Avon Products Inc. picks up his reservations 
for the three day meeting. 


T.G.A. Meeting 


and make new acquaintances. Taken as a whole the 
details of the three days’ meeting were handled excep- 
tionally well. This was due in a large measure to the 
work of the convention committee consisting of Lam- 
son M. Scovill, chairman; Paul Alexander, Robert H. 
Miller, John Duncan, Eugene J. Moore, Michael Lem- 
mermeyer, Waldo Reis and Lee Simmons. Special com 
mendation was also due to the convention program 
committee made up of Pierre Harang, chairman; and 
Edward J. Breck, Robert B. Brown, Paul Carey, Thomas 
Haire and Frazer V. Sinclair. 


Officers for Coming Year 
In recognition of good service the following were re- 
elected officers for the coming year: 


A view of some of the 
early arrivals who 
gathered before the 
convention began in 
the cocktail lounge. 



















































President, Davis Factor, Max Factor & Co. 
Vice Presidents: Jean Despres, Coty Inc.; John A. 
Ewald, Avon Products Inc.; H. J. Lehman, Wildroot 
Co; and C.. T. Pepsodent Div., Lever 


Bros. Co. 


Lipscomb Jr., 


Smith, Yardley of London Inc. 
Denney Jr., Frances Denney. 


lreasurer, Philip C. 
William F. 
Lhe following directors were elected for a three yeai 
Charles N. Angelique Inc.; A. E. 
Johnson, Colgate-Palmolive-Peet Co.; J. I. 
D’Orsay Sales Co.: Storter, 
Inc.;: Lloyd V. Young, Pond’s Extract 
Whitehouse Sr., Morton Mig. Co. 
Directors representing associate members re-elected 
Peter L. Michael 


Secretary, 
term: Granville, 
Poses, 
Parfums Corday 

Co.; and L. B. 


> 
Benson 


for another year were Forsman and 


Lemmermever. 


Repeal of Cosmetic Tax Urged 


President Davis Factor in his opening address called 


for the repeal of the cosmetic excise tax which 
he termed a “federal penalty tax on good grooming.” 
He stated also that practically the entire industry is 
opposed to current legislative measures which are ob- 
rectively restrictive. As to the fair trade laws which are 
constantly under attack in the courts he pointed out 
that with any slight decrease in the favorable economk 
tempo, price wars affecting toilet preparations and the 


value of the industryv’s trade marks may occur. 


Cosmetic Advertising 


\ situation that has been developing which, unless 


checked, may to be adverse to the best interests 
ol the out by S. L. 


Mayham, executive vice president, who suggested that 


prove 


industry, was effectively pointed 


careful scrutiny be given to the matter of advertising 
now being used by some companies. He pointed out 
that there seemed to be a growing tendency toward ex 
auggerated claims for products and especially for new 
products and that these claims would most certainly 
have the Federal 
and in addition might harm the fine acceptance of the 
value of advertising in the minds of the American con 


scrutiny ol the Trade Commission, 


suming public, 

Mr. Mayham also discussed the program which the 
1.G.A. has undertaken to give good grooming training 
io women in the Armed Services. This training will con- 
sist of lectures and appropriate literature supplied to 
the Department of Delense by the T.G.A. on behalf of 
Phe course will begin in the near future 
will be 


the industry. 


and suitable instruction in good grooming 
eiven recruits at the four induction centers for women 
entering the Armed Forces. He also outlined the efforts 
of the Association to secure repeal of excise taxes on 


toilet preparations. 


Albert Shansky elucidates a point raised at the meeting to Ben and 
Herbert Perry. 





















Paul Lelong tells another good one to Pierre Harang. 


Harold D. Goulden, scientific director, supplement 
ing the remarks of Mr. Mayham urged that the indus 
try itself take advantage of the opportunity afforded 
by the T.G.A. Board of Standards to improve its ad 
vertising. He pointed out that the Federal ‘Trade Com 
mission might well act against current advertising in 
the that a 
for advertising claims would 


code of ‘Trade Practice rules 
put the 


straight jacket. The Board of Standards is available to 


industry and 


industry in a 


review practically all types of publicity and advertis 
ing, promotional material as well as labeling, fill o1 
deceptiveness of containers, etc. He urged every mem 
ber of the Association to take advantage of this service 

Another 


was presented by Bee Strawway, Time Inc. who pointed 


viewpoint on advertising and promotion 


out that the rapidly changing status of women in to 


1g 
day’s economy allects buying habits and sales strategy 
field. In 1940, 5,040,000 married 


36 per cent of the nation’s total, were gainfully em 


Im every women, Ol 
ployed. Ten years later, in 1950, this figure had grown 
to 9,273,000 or 52.1 per cent of the total. Marriage and 
career has become the rule for an ever increasing num 
ber, and even though not always employed outside the 
home, the modern woman is broadening her interests 
as never before. ‘The result is an eager, enthusiastic 
demand for stream-lined living with no compromise as 
to quality 
considered in the “luxury” class if 
“IF’—she is shown, and told convincingly, wiry she 
should buy. Male or female, the today 
insists upon knowing: “What will your product, or you 


. a ready acceptance of products no longe! 
and this is a big 


customer ol 


service do for me?” 


Undue Duplication of Products 


The problem of undue duplication of products in 
the field should be studied with considerable care by 
the industry Hugo Mock, counsel, suggested in his 
report. He pointed out that when new products were 
launched by a manufacturer of cosmetics, they are 
almost immediately duplicated by many competitors 
which places an excessive burden upon the retailer, 
who must stock all these products, and perhaps dam- 
ages the original manufacturer whose ingenuity was 
responsible for the product. 

Mr. Mock indicated that while agreement not to com- 
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pete in any given field for any specific time would be 
in violation of Anti-Trust Laws, industry members 
should not be in too great a hurry to follow the lead of 
their competitors when a new development of interest 
takes place. 

In reviewing the general legal status of the industry, 
he pointed out that while the new Administration is 
supposed to be considerably more friendly toward the 
business community than was the former Administra 
tion, radical changes in the attitude of the Food and 
Drug Administration and the Federal Trade Commis 
sion are unlikely and that the pattern of law enforce 
ment of both the Food, Drug and Cosmetic Act, the 
Robinson-Patman Act and other laws affecting our in 
dustry will not vary greatly from that of the past. He 
also discussed the services of the T.G.A. to the indus 
try in what he termed “the hygienic, safety, and negative 
activities” of the Association. These include defeating 
unreasonable legislation, the review of advertising copy 
by the Board of Standards and many other activities 
which have been over the years of tremendous value to 
every manutacturer of toilet goods, whether an Associa 
tion member or not. 


Facing Facts 


The theme of the convention “Let's Face Facts” was 
carried out in these interesting papers: “Let's Face 
Facts on Advertising and Promotion” by Bee Straw 
way; “Let's Face Facts on Where Toiletries are Bought” 
by Prot. R. S. 
marketing, Columbia University; “Let's Face Facts on 
Consumer Buying Trends” by Dan Rennick of Amer- 
ican Druggist; and “Let’s Face Facts on Product Re 
search” by J. A. Straka, Colgate-Palmolive-Peet Co. 


\lexander of the graduate school of 


Scientific Papers 


Papers presented at the meeting of the Scientific Sec 
tion were: “Difficulties Encountered in the Use of Poly- 
ethylene as a Packaging Materials” by C. F. Wight, J. A. 
lfomlinson and S. Kirmeier; “Hygroscopic and Vis- 
cosity Effects of Glycerine in Cosmetics” by J]. B. Segur 
and S. C. Miner Jr.; “The Action of Hexachloro 
phene-Detergent Mixtures on the Bacterial Population 
of the Cutaneous Surface” by Irving H. Blank and Fran- 
ces M. Barker; “Repeated Insult Patch Test Method” by 
Herman A. Shelanski; “Methods for Determining Skin 
Emollients” by E. T. Hinkel Jr., M. L. Tainter and 
F. C. Nachod; “A ‘Technique for Obtaining Infrared 
Spectra of Water Soluble Gums—Part II Identification 


Richard Salomon makes sure that Otto Cohen gets his badge from the 


efficient secretary. 






































































A. L. van Ameringen beckons to a friend to join his discussion with 
Frank J. M. Miles. 


of Gums” by S. H. Newburger, J. H. Jones and G. R. 
Clark; “The Chemistry and Uses of Musk Odorants” 
by Dr. Sydney M. Spatz, and Ernest H. Polak; “Devel 
opments and Problems in Cosmetic Aerosols” by E. G. 
Young and R. C. Downing; and “Shampoo Formula 
tions” by H. W. Zussman. 


Welch Packaging Awards 


The Erno Laszlo Co. won the Charles S$. Welch Me 
morial Packaging Award in the class for products sell 
ing at more than SI at retail; and Jules Montenier Inc. 
won the award in the class for products selling at SI 
or less at retail. Robert Fiske accepted the award for 
the Erno Laszlo Co. and Dr. Jules Montenier accepted 
the award for his company. 


fward by CIBS Applauded 


One of the friendliest and most inspiring gestures 
between one association and another in the history ol 
the industry was the award of $250 in cash given by the 
Cosmetic Buyers and Suppliers Association, composed 
of the younger members of the industry, for the best 
paper in the judgment of the editorial board of the 
Proceedings of the Scientific Section of the T.G.A. 
given before the Section during 1952. The presenta 
tion was made to Miss Phyllis J. Carter and William C. 
Griffin, research chemists of the Central Research 
Laboratory of the Atlas Powder Co. by Robert A. Arm- 
strong president of the CIBS at the May 14 luncheon 
of the T.G.A. 


Acids in Cosmetics.” 


Che award winning paper was “Fatty 





Golf Winners 


Three permanent trophies played for by members 
of the T.G.A. were: Ivon H. Budd, Cecil Smith trophy; 
E. J. Hewitt, B. M. Douglas trophy and Paul Scott, 
B. E. Levy trophy. Winners of other prizes were: Don 
Brany, Herbert Buchanan, Charles Buckie, L. L. Bren- 
nerholtz, John Duncan, Dr. Carl Larsen, P. L. Fors: 
man, Max Freund, John Gabrielsen, Sydney Gold 
stone, R. E. Horsey, Frank Guernsey, Charles T. Hoye. 
Joseph A. Huisking, William Hunnefield, George Jab- 
low, Charles Junod, George A. Kolar, Robert Kramer, 
F. Levy-Hawes, A. F. Lindsay Jr., E. G. McDonough, 
J. Nelson McNash, H. Robert Miller, Arthur W. 
Mudge, Fred D. Parker, W. A. Poucher, John Rau, 
lr. H. Reardon, Andrew Rohman, Bernard D. Schofield, 
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Fred E. Shoninger, C. G. ‘Twiname, John A. Ewald and 
Hans P. Weseman. Paul Douglas was chairman of the 
golf tournament committee and presented the prizes 
to the Wednesday 
r.G.A, 


winners at the luncheon of the 


Action of Hexachlorophene 


rp WO to three days after starting the use of hexachloro- 
I phene-detergent mixtures for personal hygiene, the 
flora olf \ 
reduced. (The word, detergent, is used in the broad 
sense to include soap.) When some transient bacteria 


resident the cutaneous surface is considerably 


reach a cutaneous surface which has a residual hexa- 
chlorophene film on it, they are not killed quickly by 
the hexachlorophene. Nor will a single washing with 
a hexachlorophene detergent remove all the transient 
bacteria. It must be remembered, therefore, that the 
use of hexachlorophene detergents does not assure the 
rapid degerming of a surface which has received tran- 
sient bacteria. 

We do not know the various factors which permit 
bacteria to invade the skin and produce lesions. It 
must not be assumed, therefore, that simply reducing 
the resident flora by the use of a hexachlorophene 
detergent will prevent skin lesions of bacterial origin. 
Sound evidence is still lacking to support prophylactic 
use of hexachlorophene detergents for various bacterial 
skin diseases. 

Body odors may arise from two sources. An odorous 
material may be secreted onto the cutaneous surface 
by the cutaneous glands or an odorless secretion may 
undergo bacterial decomposition on the cutaneous 
surface to produce an odorless compound. It is obvious 
that only those odors which arise as a result of bacterial 
decomposition might be prevented by the use of a hex- 
achlorophene detergent. The effectiveness of hexachlor- 
ophene detergents in the control of body odors must 
be determined by careful well-controlled observations. 
—Abstract of T. G. A. paper by Irvin H. Blank, Ph.D., 
and Frances M. Barker, M.A. 
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President Robert A. Armstrong of the CIBS 
presents his association award for the best 
scientific paper presented during the past year 
before the Scientific Section of the T. G. A. 
to Miss Phyllis Carter and Wiliam C. Griffin. 


Shampoo Formulation 


HAMPOO additives are increasing in importance 

and number. Cream shampoos require opacifying 
agents (usually fatty alcohols, higher alcohol sulfates), 
while clear shampoos now are formulated with clarify- 
ing agents (organic sequestrants, hydrotropes, alkylola- 
mides and polyethyleneglycol derivatives) to prevent 
precipitation of poorly soluble salts or soaps, depress 
cloud point and to solubilize finishing agents; both types 
often require thickeners and gelling agents. Coconut 
soap shampoos may be fortified with water softeners 
and lime soap dispersants to give a creditable perform- 
ance in moderately hard water. Counter-irritants for 
synthetic shampoos now include mild tanning agents, 
polypeptides, carboxymethylcellulose and related com- 


KEDCIKVAIIVNS Iv 


BE PICKED UP 
PAID FOR 


Like father, like son; both perfumers. Dr. A. T. Frascati and Richard 
Frascati. 
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Gilbert C. Miles discusses the possibility of the cosmetic tax repeal 
with Ex-President Joseph Keho. 


pounds. Aerosol packaging has introduced the use of 
propellants and the problem of corrosion inhibitors. 
Of more general utility are additives such as: Foam 
stabilizers (alkylolamides) which help produce flash 
lather and improve lathering on oily scalps; Germi- 
cidal agents (phenolics); Lustrants (usually oily sub- 


stances, possibly optical bleaches); Anti-static agents to 


improve manageability of hair; Hair softeners—mineral 
oil, metal soaps, fatty alcohols, sterols, cationics.—Ab- 
stract of T. G. A. paper by H. W. Zussman 


Cosmetic Aerosols 


S the aerosol market has grown in the last decade 
A to an estimated 95,000,000 units in 1953, personal 
products such as shaving lather, hair lacquer, sun tan 
oils, personal deodorants, colognes, burn remedies and 
foot sprays have been added to the list of products 
packed by this method. Approximately one-half of the 
units packed in 1953 are estimated to fall into the 
category of personal products. The most popular prod- 
uct of this type is shaving lather and in 1952 88% of 
the drug stores surveyed carried aerosol shaving lathers. 

The packaging of aerosol products introduces addi- 
tional factors not present in ordinary packages which 
must be studied in the laboratory. Compatibility studies 
must be conducted under pressure with the propellent 
in addition to the formulation work necessary with 
other personal or cosmetic products. 

Final pressures of the aerosol formulation must meet 
certain government regulations and practical considera- 
tions. These pressures are governed by the choice of 


The smoothness and efficiency with which reservations and numerous other details of the big convention were handled brought orchids to the 
convention committee which was incessantly on the job. Standing left to right: Waldo Reis, Robert H. Miller, Lee Simmons and Paul Alexander. 
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Seated left to right: Eugene J. Moore, John Duncan, Chairman Lamson Scovill and Michael Lemmermeyer. 
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Merriment is always the rule when J. W. Thayer, Lawrence M. Wainer, 
Joseph Marra, Dan Bass, Dal Roush and Mrs. Constance Quinn get 

together at various T. G. A. meetings. 





Harold Anderson, Philip L. Blazer and Jack Cunningham in a thought- 
ful mood after weighing the possibility of the repeal of the cosmetic 
excise tax. 


Dr. Jean J. Martinat, center, tells Dan R. Neary and George Sands 
about the progress being made in Bermuda for the extraction of floral 
oils from plants grown there. 
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the propellent, the amount of propellent used and the 
effect of the solvents in the product concentrate on the 
pressure ol the propellent. 

The spray character of the final product must be 
studied and adjusted to give the most desirable eftect. 
The factors governing spray character are illustrated 
by wet sprays, such as hair lacquers, and by loam 
products, such as shaving lathers. 

Corrosion of the product which is generally packed 
in metal containers must be studied. Since many cos 
metic packages make use of ethyl alcohol, a difhcult 
corrosion problem may be present. Shelf life testine is 
required to properly evaluate this problem. 

Despite all of these additional problems introduced 
by packaging the cosmetic product in aerosol torm, 
there are many satisfactory products on the market al 
though the industry is still in its infancy.—A bstract of 
lr. G. A. paper by R. C. Downing and E.G. Young 


Effects of Glycerine 
QO** of the important reasons for including glycerine 


in toiletgoods formulations is its hygroscopic o1 
Because accurate hvygro 


scopicity measurements are ordinarily time-consuming, 


moisture-retaining capacity. 


we thought it worth while to develop a rapid method. 
Although we have used this method only on simple 
water solutions, we believe that the principles used 
should be applicable to many complete formulations. 
In the rapid method, a thin film of the substance to be 
tested is deposited on the fibers of glass cloth. Its dry 
weight is determined; then its changes in weight while 
coming to equilibrium with atmospheres of various rela- 
tive humidities are followed. A new equilibrium. is 
ordinarily reached in about 35 minutes. 


In order to compare several hygroscopic agents undet 
actual use conditions, vanishing creams prepared with 
glycerine, sorbitol or propylene glycol, and also without 
any humectant, were compared for moisture retention 
in uncovered jars. The use of any of the polyols 
markedly improved moisture retention. However, there 
was no significant difference between the samples con- 
taining the different humectants. ‘Two concentrations, 
11 and 15 per cent, of each humectant were used. As 
anticipated, the larger amounts were slightly more 
effective. 

Observations on the viscosity of cosmetics made with 
different quantities of glycerine or other polyol show 
that in some formulas the viscosity of the preparation 
is at a maximum with a certain concentration of polyol 
and is decreased by the use of either more or less of 
the polyol. Abstract of T. G. A. paper by J. B. Segur and 


Cc. 3. Mener, Ir. 


Polyethylene for Packaging 


NFORMATION on some of the important features 
7 be considered when polyethylene is used as a cos- 
metic container is given. It attempts to acquaint the 
user with the permeation phenomena so that adequate 
care and precaution will be used in the choice of ma 
terials thus packaged. In order to establish a sound 


theoretical approach, the observed effects in regard to 
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periume loss and product change have been examined 
in the light of related work on the permeability of high 
polymers to water vapor and permanent gases. The 
test methods available are discussed with their virtues 


and drawbacks. In a limited fashion, the effects of 


medium, of concentration and ol temperature on the 
Distention of 
the polyethylene wall is shown to be a factor in bottle 


rate olf transmission have been studied. 
collapse and reasons for breakdown of emulsions in 
contact with polyethylene are postulated. The degree of 
loss of a selected group of chemicals and essential oils 
has been charted and conclusions of a general nature 
deduced. Aspects of the special fragrance formulations 
required are considered. The need for an approach 
via coatings, fillers, plasticizers or laminates is stressed 
and some ideas are suggested fbstract of a. & 1. 


g 
paper by C.F. Wight, J. A. Tomlinson and 8. Kirmeie) 


Use of Musk Odorants 


\ USK odorants have become important ingredients 
4 of most modern perfumes. A comprehensive review 
correlating their chemistry and odor characteristics has 
not been available to the pertumer and to the essential 
oil chemist. The primary purpose of this paper is to 
fill this need by gathering information presently scat 
tered throughout the literature. 

Some personal observations by the authors on the 
musk included. ‘The 


properties of a newly discovered class of musk odorants, 


odor tunctions of odorants are 
the “Phantolid” type, are described for the first time. 
\ comparison of its advantages and disadvantages with 
other commercially available musks is included. 

The major portion of the paper is devoted to a 
treatment of the chemistry of musks compounds, be 
ginning with the natural materials obtainable from 
animal and vegetable sources, covering the polynuclear 
and macrocyclic isolates from the aforementioned ma 
terials, and terminating with an outline of the syn- 
thetic musks: the nitro compounds, the macrocyclic 
synthetics, the complex macrocyclics, and a few mis 
cellaneous synthetics.—Abstract of T. G. A. paper by 


S. M. Spatz, Ph.D., and E. H. Polak. 


Repeated Insult Patch Test Method 
I 


J EVERAL methods of patch testing on human sub 

jects have been used and reported by many authors 
in the past. A discussion of these methods will be pre 
sented. In addition, the purpose and advantage of the 
repeated insult technique will be discussed in detail. 
Examples will be given of materials tested and com 
pared by all these methods. The repeated insult method 
shows a new phase of skin reaction. This phase will be 
discussed in detail and its importance to the cosmetic 
and soap industries will be demonstrated.—A bstract of 


r.G. A paper by Herman A. Shelanski 


People can be placed into three classes: the few who 


make things happen; the many who watch things 


happen; and the majority who have no idea of what 
has happened. 
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J. E. Meihurzen, left, on a visit from Holland attended the F. E. M. A. 
and T. G. A. meetings with Eric Vles. 





Scientific skill and business management are merged in this group. 
Standing left to right Gilbert D. Miles and Shaw Mudge. Sitting, left to 
right, Frank J. M. Miles and Dr. Jean J. Martinat. 
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Hospitality of a friendly order was extended to visitors at the suite of Albert Verley & Co. Visitors were greeted by the chief members of the 
staff. Standing left to right: Victor Marquis, Neil C. Neustrup, J. H. Stephenson, Jerry Isaacs and Raymond G, Strobl. Seated, left to right: Harry 
Dunning, Edward J. Strobl and Robert Weidgenant. 


Group snapped in the Kohnstamm room: Standing left to right, Harold Anderson, Robert Armstrong, Charles Kirchen, Robert Roberts, Monroe 
Wiegand, Richard Carnel, James Christie, William Hart, Johnson Borden Givens and John Demo. Seated second row, left to right: Dr. J. L. 
Thomson, Dr. Samuel Zuckerman, Jules Pernot, Charles Marlow and David V. Bennan. Seated in front: Alfred Anderson and Emory Smith. 
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The constantly growing cosmetic 

industry and the sound reasons 

for its continued expansion 

formed the theme of an inter- 

esting discussion by Gert Keller, 

Earl Booth, John Gabrielsen 
and Henry Eickmeyer. 


The make-up problem of Queen 
Elizabeth II for the coronation 
was among the interesting sub- 
jects discussed by John O'Day 
Jr, Frank Pull, Joseph Dan- 
zinger, F. Horman, Miss Flor- 
ence Wall and Mrs, Samuel 
Isermann. 


Miss Danute Pajaujis listens at- 
tentively to Pierre T. Deleamont 
whose specialty is law and 
Gromatic chemicals, while he 
explains a point raised during 
the business sessions. Basil 
Pegushin left and Raoul Pan- 
taleoni are highly amused. 


& Essential Oil Review 































June, 1953 451 








This group, snapped at the 
Dodge & Olcott suite, was made 
up of Mrs. Ruth Farnworth, 
August Schwindeman, John 
Lyons, Robert Heidt, John Mel- i; 
ody, Fred Perrona, Frank Pond 
and Fritz K. Schubert. 






















Skin Emollients 


rPYHE deposition of emollients on the skin from a 
| superfatted synthetic detergent formulation has been 
studied. Using intra red and ultra violet techniques, it 
was possible to determine both qualitatively and quan- 
titatively the nature of the deposited emollients. The 
methods employed should have application in other 
related ficlds. The results suggest that the detergent 
acts as a coupling agent between the skin and the tatty 
emollients.—A bstract of T. G. A. paper by E. T. Hinkel, 
Jr... M. L. Tainter and F. C. Nachod 


Half our present national working force is engaged 
in the production and sale of things unheard of in 
1902. A large number are concerned with developments 
since 1928. If this trend continues in 40 years we will 
be making things now unknown.—C. Greenewalt. 





Above, Mrs, William Hunnefield (Jean 

Naté) and Frank Brumburgh discuss the 

outlook for raw materia's in the interval 
before luncheon. 


Left, Accidentally a confused bathing beauty wandered 
through the convention hallway. Staid executives like 
the popular Jack Majesky, Edgar R. Ellis and Nathan 
Fretz appropriately manifest their interest. 
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ntiperspirant Preparations 


{n evaluation of the effectiveness of anti perspirant prepara- 


tions using frog membrane and radioactive tracer techniques 


CHIEKO URAKAME and JOHN E. CHRISIAN* + 


Astringents have been shown to increase the rate 
of iodide ion penetration of frog membrane, us- 
ing radioiodine as a tracer. The increase is propor- 
tional to the amount and effectiveness of the as- 
tringent. Commercial antiperspirant preparations 
(liquid and cream) were tested by comparing their 
relative effect on the penetration of iodide ion 
when applied side by side on frog skin. Liquid 
preparations were compared with liquids, and 
cream preparations were mpared with creams. 
A group of fifteen commercial and research prep- 
arations were evaluated by the method described. 





XN TENSIVE experimentation during the past lou 

vears, using radioactive tracer techniques, on the 

permeability of frog membrane and the effect of 
astringents on this permeability has led to the realiza 
tion that such procedures may be used for comparing 
the effectiveness of antiperspirant preparations. ‘The 
technique may be used not only to evaluate the effec 
tiveness of the active ingredients but also to compare 
the effect of various combinations and formulation in 
gredients. ‘The need for such a method is apparent to 
those working in this and related fields. 

\ rather unusual and unexpected effect of astrin- 
gents on the permeability of frog membrane by iodide 
and sodium ions was reported by Lux and Christian 
(1, 2) who showed that iodide and sodium ion perme- 
ability of frog membrane increases after treatment with 
aluminum salt astringents. Every manner of change in 
the experimental conditions, without exception, demon 
strated this effect. In addition, it was clearly shown that 
the increased permeability effect is directly proportional 
to the concentration of the astringents used, which sug- 
gested the possibility of using the technique described 


* Bio-Nucleonics Laboratory, Purdue University, School of Pharmacy, 
Lafayette, Ind. Presented to the Scientific Section, A. Ph. A., Philadelphia. 
Reprinted from the Journal of the American Pharmaceutical Assn., Vol. 
XLII, No. 3, March, 1953, p. 179. 

* The isotopes used in this research were granted on allocation from 
the United States Atomic Energy Commission. 

* All activities were determined by transferring the desired aliquot to an 
aluminum cup (3 cm. in diameter) in which was placed a piece of filter 
paper of the same size held flat with “Duco” household cement. The con- 
tents of the cup were then evaporated to dryness and counted under a mica 
window bell-shaped counter 2.3 mg./em.? thick. The usual corrections 
for resolution, background, and decay were made and activities were ex- 
Pressed in counts per minute (c. p. m. 
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lor comparative evaluations ol astringent formulations 
employed as antiperspirant preparations. The finished 
formulated preparation, rather than merely the active 


ingredients, may thus be evaluated by comparison. 


Experimental 


\ modification of the procedure described by Lux 
and Christian (2) was used to compare a number of 
commercial liquid and cream antiperspirant prepara 
tions. One cream and one liquid were used as standards 
of comparison. Live, double pithed frogs (Rana pipi- 
ens) were employed. The cream (250 mg.) chosen as 
the standard was applied to a 6-cm.* area on one side 
of the back skin and the cream under test (250 mg.) was 
applied to a similar area on the other side. The same 
procedure was used for the liquid preparations except 
that 0.3 cc. each of the standard and the liquid unde 
test were applied separately to a double thickness of 


gauze 2 


9 


x 2.5 cm. in size. The two gauze preparations 
were mounted on separate pieces of waxed paper, which 
in turn were attached to adjacent areas of the frog skin. 
\t the end of sixty minutes, the preparations were 
washed from the skin and the respective skin areas 
were removed and divided into the separately treated 
portions. Using No. 8 cotton thread, the two membrane 
portions were attached (inside out) over the ends of 
12-mm. glass tubing cut in lengths 15 cm. long, the ends 
of which had been slightly flared to prevent slippage of 
the membrane which was kept moist during the attach- 
ing process. Two cubic centimeters of tap water was 
placed inside each tube which was then lowered (ap- 
proximately 3 mm.) into a 30-cc. beaker containing 4 
cc. of a radioactive iodide solution with an activity of 
10,000 c. p. m./0.1 ce. After allowing eighty minutes 
for equilibrium conditions to be established, 0.1-ml. 
samples were taken concurrently at four intervals of 
forty minutes each for activity measurements to deter- 
mine the extent of iodide ion penetration. The results 
were expressed by calculating the ratio of standard sam- 
ple activity to tested sample activity at the four-time 
intervals. Averaging these four values gave an average 
ratio for the response of each frog membrane. The 
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Table 1.—Typical results of the comparative effect of antiperspirant preparations on frog membrane penetration. 


Corrected Activity, 


Time, Cc. P. M.°— Ratio, Av. 

Frog No Min.* Product A Product B A/B¢ Ratio 
{ 80 814 487 1.66) 

I 120 1280 677 1.89| 1.76 
160 1820 949 1.91{ 
{200 1961 1229 1.51) 
{ 80 872 441 1.97) 

2 oo 992 568 1.74 1.68 ; 

160 1178 803 1.46/ 
{200 1565 1005 1.56) 


Av. of 8 Experiments: 1.75 + 0.14 


® Time the membranes were in contact with the iodide solution. 
Radioactivity in counts per minute (c. p. m.)of a 0.1-ml. aliquot from the inner solution 
© Calculated by dividing the activity obtained from Product A by that obtained from Product B. Product A was taken as 
the standard against which all creams were compared. Results indicate that Product A is 1.75 times as effective as Product 


“2d? 
B, The standard deviation is calculated as follows: S. D. = NP : : 
n(n — 1) 


Table I1.—The comparative astringent effect of creams 
tested by frog membrane penetration by iodine ion. 





Commercial No. of Average Standard Summary } 
Preparation® Animals Ratio Deviation pas a ; 
Product A 8 4.15¢ +0.45 l. The report of Lux and Christian (1, 2) that astrin- 
ae & 8 1.75 +£0.14 gent agents increase iodide ion penetration of frog 
Product C 10 1.14 +0) .07 : é : a rata a cae 
Product D > 2°18 +0 28 membrane in direct proportion to the astringent con- 
Product E 8 1.49 +0.12 centration was verified. 
~ - 7 9 9 2 . ° 
Product F = 2.82 +£0.48 2. A procedure for the comparative evaluation of 
Product G d 3.77 +0.66 ; . ; ee 
Product G antiperspirant preparations based on the above findings \ 
(base only )¢ 8 4.41 +0 .67 was developed and applied to 15 different samples, most 
Sample 1° 7 1.83 +0 .35 a a : aia a 
= : ; of which were co ercial preparations obtained on the 
Sample 2¢ s 2.16 +().23 ’ mmercial pre| - BES Oe tee 
on ~ sa ; open market. i 
® The active ingredients in these products included alu- 9 ae : . ae _ a 
minum chlorohydroxide complex, aluminum sulfate, alumi- 3. On the basis of the findings, the & lative ¢ thc lencies ' 
mun chloride, aluminum methionate, basic aluminum formate, of the cream preparations are rated in decreasing order j 
aluminum sulfonate, and aluminum phenolsulfonate. : : 5 
> Calculated by dividing the activity obtained from the as follows: Products A, C, E, B, Research sample l, i 
various sample treatments into the activity obtained from ‘ : ; . ' 
Product A determined on the same skin at the same time (see Research sample y Products D, F, G, and Product G 
Table I). 
¢ This particular value was obtained by comparison of base alone. ’ 
Product A inst treated membrane. Product A in- . ° . . . 
dk cae tr a eer 4. re !. On the basis of the findings, the relative efficiencies 


@ Obtained by extraction with ether. ae . oe ° a ee aceaamenl al iow 
6 Aaeaedaan cdnneich eusioins. of the liquid preparations are rated in decreasing ordet 
as follows: Products I, J], K, L, and H. 





References 
Table IIl.—The comparative astringent effect of liquids a Rn I a - . J. Ph 1. 169. 1 
: os aah . (1) Lux, R. E., and Christian, J. E., Am. J. Physiol., 162, 193(1950). 
tested by frog membrane penetration by iodine ion. (2) Lux, R. E., and Christian, J. E., Journal of the American Pharma- 





ceutical Assn., 40, 160(1951). ) 
Commercial No. of Average Standard 
Preparation Animals Ratio® Deviation 
Product H 8 1.09 +0.14 : ' 
Product I 8 0.23 +0.03 
Product J 7 0.46 +0.07 
Product K 8 0.61 +0.10 Mus . Rats Bia ° . 
Cosmetic Excise Tax Collections 
* These liquid products were compared with a commercial . a . ‘ ‘. 
liquid preparation (Product L); thus the ratios were calcu- OSMETIC excise tax collections for the years of 
lated by dividing the activity obtained from Product L by or Ono . 
the activity obtained from the various liquid treatments de 1951 and 1952 and also the collections for the 






termined on the same skin at the same time. 





months of 1953 so far issued are given in the table 
following: : 














values for 7-10 separate frog membranes were averaged January $13,123,480 $11,547,853 $12,255,363 
lor an expression of the final ratio. A typical set of | February 13,859,961 14,338,420 12,867,842 “ 
results is given in Table I. March 7,805,077 7,248,879 8,534,569 . 





By use of the above procedure, the findings of Lux — April 9,236,101 8,218,865 5,746,348 
and Christian (1, 2) were substantiated, the activities May 9,174,622 9,293 461 : 








of two research samples and seven commercial creams June 8,253,649 8,622,275 
obtained on the open market were compared with a July 9,357,443 8,901,311 
commercial cream, and the activities of four commercial August 8,849,488 10,252,706 
antiperspirant liquids obtained on the open market September 8,523,241 7,698,854 
were compared wth a commercial liquid preparation. October 8,439,370 9 365,952 
The results of these experiments are tabulated in November 7,878,976 8,916,488 
lables II and III. December 10,432,117 8,974,245 
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The cocktail lounge was well patronized before the luncheon. 


Good Papers Mark S.C.C. Meeting 


SPLENDID program of papers was presented at 

the semi-annual meeting of the Society of Cos- 

metic Chemists in the Hotel Biltmore, New York, 
May 15; and a record attendance gave evidence that the 
subjects chosen were of especially timely value. 

Between sessions the luncheon was held with Presi 
dent Paul G. I. Lauffer presiding as toastmaster. A 
erecting from Dr. R. H. Marriott of the County Per- 
fumery Co. Ltd. of London was read and then an hon- 
orary membership was conferred on Stephen L. Mayham, 
executive vice president of the Toilet Goods Assn., 
speaker and author on cosmetic subjects. 

Frazer V. Sinclair, publisher of Beauty Fashion and 
Drug & Cosmetic Industry with his usual skill as an 
after-dinner speaker emphasized some basic principles 
on which the future of the cosmetic industry may be 
predicated and the important part the chemist plays in 
the development of the industry. He then paid tribute 
to Mr. Mayham for his work. 

\nother old associate of Mr. Mayham, Maison G. 


deNavarre, then recalled in an interesting and well ex- 
pressed talk, his early association with Mr. Mayham on 
the American Perfumery and the friendship that devel- 
oped over the years. He also outlined the part Mr. May- 
ham has played as editor, author and as executive vice 
president of the Toilet Goods Assn. in the development 
of the cosmetic industry and his efforts to win and main- 
tain increased respect for the industry as a whole. At the 
conclusion of Mr. deNavarre’s speech President Paul G. 
i. Lauffer conferred the honorary membership on Mr. 
Mayham, presenting him with an engraved certificate of 
honorary membership. Alter the popping of flash bulbs 
Mr. Mayham expressed his thanks for the honor and 
discussed briefly the important work that is being done 
by the Society of Cosmetic Chemists and the Scientific 
Section of the T. G. A. along needed technical lines 
to advance the industry. 

Papers presented at the meeting were: Toxicity 
Studies on Actamer’” by Dr. H. A. Shelanski and Mr. 
M. V. Shelanski; “Baldness” by Dr. Irving L. Milberg, 


President Lauffer presents the certificate of honorary membership to Stephen L. Mayham while Maison G. deNavarre 


peeks from behind the head of Edward Sagarin to note the hearty applause. 
















































New York University, Bellevue Medical Center; “Amine 
Soap Hair Shampoos” by Miss Helen E. Wassell, Mellon 
Institute; “The Need for Scientific Data in a Cosmetic 
Patent Program” by Dr. Thomas Cifelli, Jr.; “Some In- 
lrared Applications to the Analysis of Cosmetics and 
Essential Oils” by Dr. Harry Hausdorff; ‘““The Pigmen- 
tation of the Skin and Hair” by Dr. 8. G. Clyman, New 
York University, Bellevue Medical Center; “Experi- 





Perfumer Paul Lelong, Chemist and Ex-Mayor Paul G. |. Lauffer and 
Composer and Business Executive W. Kyle Sheffield enjoy a chat 
together. 






Dr. Donald Powers, Irving Bennett, Robert F. Schuler, Dr, Victor Fourman 
and Albert Guiteras trade anecdotes after the interesting morning 
session. 


mental Analysis of the Psychological Properties of Cos- 
metics” by Dr. Dean Foster; and “The Application of 
the Biological Sciences to Cosmetics” by Dr. L. W. 
Hazelton. 

Edward Sagarin was chairman of the program com- 
mittee; Walter Wynn was chairman of the entertain- 









| ment committee and Thomas R. Farrell was chairman 
ol the Medal Award Committee. The alert Savery F. 
Coneybear served as chairman of the publicity com- 
muittec, 





If a litth money does not go out, great money will 


not come in.—Confucius. 





Biological Sciences and Cosmetics 
ee \R emphasis is placed on the basic con 


cept that cosmetic chemicals are intended for bio 
logical application and hence subject to biological eval 
uation. Historically the development of 
chemicals, in common with other classes, has depended 


cosmeti 


upon trial and error in humans, or the folklore ap 
proach, 

Rapid developments in chemistry and biology have 
tended to separate these two interrelated sciences at a 
time when close cooperation is most essential. Failure 
to adequately evaluate new cosmetics has not only 
stymied progress, but has introduced moral and legal 
problems. 

The solution seems to be a broad research program 
for future progress and intensive developmental studies 
for current problems. Such a program will certainly 
benefit the industry and at the same time aid the cos 
metic chemist in meeting his moral and legal obliga 
tions to the public. 

Phe biological sciences will not be in a position to 
resolve all the problems with present methodology. The 
incentive provided by closely coordinated research and 
development programs in the cosmetic industry will, 
however, assure the continuing improvement of the 
applied aspects essential to cosmetic evaluation. With 
a combined program the cosmetic chemist and Cosmetic 
biologist face an exciting future. Otherwise, we lace a 
continuation of moral and legal stvmie.—Abstract of 
5. 3... pape by Dr. L. W. Hazelton 


Hair Loss in Humans 


OR centuries, human beings have been concerned 
with the problems arising from the distribution of han 
on the body. In essence, the concern revolved around 
either the growth of hair in undesirable areas, or the 
lack of hair in desirable places. In this paper, we will 


Dr. Dan Dahle, C. R. Clark, J. L. Thomson, an honored guest, and Ed- 
ward P. Morrish chatted about regulations and laws affecting the 
industry. 

























CIBS award winner Miss Phyllis Carter is congratulated at the SCC 
meeting by Dr. Daniel L. Couch and Richard Lehne. 


limit our discussion to some of the factors involved in 
the loss of hair from the human scalp. 
Historically, there are and myths 


many legends 


associated with baldness, or Alopecia as it is called 
medically. ‘The term alopecia, itself, is derived from the 
Greek word for fox, which is an animal subject to bald- 
ness, and of course its association with slyness has led 
to the belief that baldness occurs in the more intelligent 
humans. In the Bible, however, baldness was considered 
w curse and a tragedy, and in the legend of Samson, the 
loss of hair was associated with the loss of strength. In 
American Indian folklore, the hair was associated with 
the soul, and scalping an enemy prevented the ghos 
from walking and haunting the scalper. Other simila. 
mvths will also be described. 

\ brief summary of the formation, development, 
structure and physiology of the hair will be presented in 
order to describe some of the principles involved in hain 
loss, as well as hair types. The molecular structure and 
the properties of hair will be described. Alopecia is 
divided into two categories: one associated with diseases 
whether local or general causing hair loss, and baldness 
occurring without apparent disease of the scalp. The 
diseases causing alopecia have been well described in 
the many textbooks on dermatology. The explanation 
lor ordinary baldness without apparent disease is varied 


and more interesting, 


Explanations of baldness include exhaustion of nerv- 
ous energy, overheating of scalp, toxic effects, the us¢ 
of hats, the presence or the absence of fats, endocrine 
lactors, seborrhea, heredity, zoological factors, newel 
chemical concepts and possibilities.—4 bstract of 8. C.C. 


paper by Dr. Troing L. Milberg. 


Amine Soap Hair Shampoos 


ECEN'T wends in hair shampoos indicate a growing 
tendency toreturn to asoap-based shampoo, modified 
to meet the present-day customer's requirements. The 
described chemical and physical properties of ethanola- 
mine soaps indicate why they are particularly attractive 
and effective for the modified soap shampoo. The ease 
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with which an amine soap shampoo can be prepared 
and a simplified production-control method tor testing 
the acidity or alkalinity of the soap are described. -\ 
basic shampoo tormula is given and various additives 
are suggested for modifying the viscosity and lathering 
properties, improving hardwater toleration, and main 
taining a light color in amine soap shampoos.—A Dstract 


of 8S. CLC, pape) by Miss Helen k. Wassell. 





Cosmetic Patent Program 
— the avenues of patent protection open to 


the cosmetic industry are those involving new cos 
metic chemicals; new cosmetic preparations that may 
have all old ingredients, or at least one new ingredient, 
ol all 
compositicns; and processes for making cosmetic chem- 


new ineredients; new uses of old chemicals o1 





icals or preparations involving new chemicals or prep 


arations, making of old chemicals or preparations, 01 



























uses of old chemicals or preparations. 


Maison G. deNavarre, right, discusses the growing interest in the work 
of the Society with Dr. Dan Dahle, James Baker and Stephen Capkovitz. 

















































Some passing fancy attracted the attention of Dr. Samuel Zuckerman, 
Ernest Sloan, Lawrence Driscoll and Nathan Fretz as this photo was 
snapped. 










June, 1953 


457 


zeit | i 
Speakers, left to right: Dr. S. G. Clyman, Dr. L. W. Hazelton, Harry Hausdorff, Dr. Irving L. Milberg, Miss Helen E. Wassell, Dr. Dean Foster, 
Thomas Cifelli Jr., Dr. M. V. Shelanski and Dr, H. A. Shelanski. 


Henry Eickmeyer, Joseph C. Pickard, Morris Katzman, Hans Wagner, William B. Jerome, Lessing Kole and Thomas LaPrelle are all agreed that 
the cosmetic industry faces its greatest era of prosperity. 


poe 


Herbert Perry, Mrs. Bettie Stanton, M. A. Goldberg, H. Albert Beekhuis, Dr. Albert Pacini and Michael Stanton await the call for luncheon. 
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It is shown that the United States Patent law require- 
ments are such that adequate patent protection can- 
not be obtained without experimental evidence fu 
nished by the cosmetic chemist. 

[he view is expressed that the cosmetic industry is 
in a state of transition, having proceeded from one 
which practiced secrecy to its present state where many 
progressive elements in their own enlightened  self- 
interest make early and full disclosures of their research 
findings. However, there are some in the industry to- 
day who are spending appreciable sums of money seek- 
ing patent protection without success on account of the 
lack of experimental evidence. Either because they have 
not seen fit to make the change from secrecy to full 
disclosure for patent purposes a 100% one, or because 
they are unaware of the patent requirements. 

The cosmetic chemist has a unique opportunity to 
point out the need for and to furnish the indicated in- 
formation to the end that cosmetic patent disclosures 
and proceedings can be characterized by savantism and 
not obscurantism.—Abstract of S. GC. C. paper by 
Thomas Cifelli, Jr. 


Psychological Properties of Cosmetics 


7. importance and advantages of the psychological 
methods in the analysis and evaluation of cosmetic 
products are described. These methods of measurement 
focus attention on the consumer’s reaction to a product, 
rather than its mere physical properties. 

Psychological methods here applied may be psycho- 
metric or psychophysical, the former measuring prop- 
erties of a given preparation in relation to desirability 
and the latter comparing its response qualities with its 
physical measurements. 

Ihe experiments herein described by way of illustra- 
tion include problems with many representative cos- 
metic items—lipsticks, soaps, creams, hair preparations, 
shaving aids, and toothpaste.—dA bstract of 8. C. C. paper 
by Dr. Dean Foster. 


Toxicity Studies on Actamer 


HE studies include acute oral toxicity studies with 
reas on white rats and guinea pigs. The mate- 
rials studied include Actamer per se in a suitable solvent 
and soap containing Actamer, and soap controls. Eye 
irritation studies with Actamer per se and Actamer in 
soap are also reported. Subacute toxicity studies by per- 
cutaneous absorption on a ninety-day basis are reported 
on varying dosages of Actamer in a suitable solvent. 
Pathologic studies are reported on the above. Patch-test 
studies with Actamer per se in a suitable solvent, as well 
as soap containing Actamer, and control soaps are re- 
ported according to the Draize and Shelanski Repeated 
Insult Method.—Abstract of S. C. C. paper by Dr. H. A. 
Shelanski and Dr. M. V. Shelanshi. 


What a difference a “Y’ makes. Before marriage a 
man Yearns for a woman; after marriage—well. 
—Houghton Line. 
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Two of the founding members Raymond Reed and Dr. Walter A. Taylor 
discuss some of the trials of the earlier years with publicity chairman 
Savery F. Coneybear. 


Herbert Lenne guides Dr. S. Kramer as she explains some technical 
detail to Dr. Julius Wetterhahn and M. Slade. 





Frank Spitaleri ponders a question asked by Lawrence Carter while 
Dr. Jean J. Martinat weighs the problem. 
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After the honorary award was made Harold D, Goulden, scientific director of T.G.A., President Paul G. |. Lauffer, 
Stephen L. Mayham and Maison G. deNavarre pose while photo bulbs pop. 





Norman Jones, Edward Jarmus, Waldo Reis, Robert Armstrong and Charles Marlow enjoy refreshments before 
the luncheon. 


Albert Shansky, |. R. Hollenberg, executive and lawyer, Dr. Everett Saul, Robert Mendoza and astute Harold Rob- 
inson pause for a flashlight photo on their way to the luncheon. 
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The Editorial -°*WE’’ 


“Cheaper Scents” 
And the Cosmetic Industry 


Ox of the most highly respect 
ed men in the American pet 
fume industry is Mr. Benson Stor 
fer, who has given leadership in 
his own firm, Corday, and who at 
the same time has made his dynam 
ic personality felt in the ‘Toilet 
Goods Association and the Fra 
erance Foundation, It is therefore 
with deep regret, and with full 
knowledge of Mr. Storter’s contri 
bution to this economic scene, that 
we must take issue with the content 
although, we are sure, not the 
intent—ol some of his recent re 
marks. If Mr. Storfer was quoted 
correctly by the United Press, he 
complained that cosmetic manufac 
turers were loading their products 
with cheaper scents and that as a 
result milady is unable to appreci 
ate good perfume. Now, we are 
quite willing to concede the differ 
ence between the fragrances in 
variety-store lipsticks and those in 
the best domestic and imported 
perfumes. It is incredible to us, 
however, that anyone’ contends 
that the use of less expensive cos- 
metics, or those containing less 
elegant perfumes, can impair a 
lady’s appreciation of the highei 
quality products. What is more im 
portant, however, is that this is an 
industry thriving because it has 
reached literally tens of millions of 
women. It has ceased to be a lux- 
ury industry confined to an elegant 
few. ‘The many millions can be 
reached because of the creams, 
powders, lipsticks and other prod 
ucts that can be purchased for less 
than a dollar—and often far less 
than a dollar. It is difficult to see 
how, with overhead, advertising, 
packaging, raw materials, manufac 
ture, and wholesale and retail 
markup, the producer can allocate 
More than a penny or two pe 
unit for the fragrance. In taking 
exception to the remarks of Mr. 
Storfer, we contend, first, that in- 
expensive cosmetics cannot be pro- 
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duced except with inexpensive [ra 
grances—although the latter should 
be caretully selected; secondly, that 
the wide use of these cheaper cos 
metics benefits the entire toilet 
goods industry, because it intro 
people to toiletries and 
makes them evervday and univei 
sal products; thirdly, that there 
is no reason to believe that cheap- 
er fragrances, when used, resu!t in 
the woman's sense olf appreciation 
for better odors being dulled. 


duces 


Thousands of Chemists 
Read About Odors 


NE of the most widely read pub 

lications of any scientific jou 
nal in the United States is Chemi- 
cal and Engineering News. All the 
more reason, then, that we were 
delighted to pick up the issue a 
lew weeks ago and find that the 
lead article was devoted to odors 
and fragrances. Mr. Raoul Panta 
leoni of the Industrial Division ot 
van Ameringen-Haebler, Inc., au 
thor of the article, has done a most 
interesting job, which can well be 
used as a general introduction to 
this subject for chemists who have 
not hitherto been exposed to it. 
We trust that the article will be 
reprinted and widely distributed; 
in the meantime, the editors of 
CXEN deserve the warm commen 
dation of cosmetic chemists for 
bringing to the attention of all 
American chemists this timely arti- 
cle on perfumery. 


It Is Sound Policy 
To Face the Facts 


I would be difficult to have 

found a theme for the eighteenth 
annual convention of the ‘Toilet 
Goods Association more fitting 
than “Let's Face Facts.” To the ex- 
ecutives on the one hand, their 
research associates on the other, it 
would seem almost elementary that 
there can be no progress without 
a knowledge of a factual situation. 
It is said by zoologists that the os- 





trich never hides its head in the 
sand, but man will probably never 
tire of referring to this mythical 
action, any more than man can 
hope to cease performing such a 
function himself. “Let’s tace facts,” 
said the TGA, which launched a 
survey to learn the facts. In spon 
soring its historic survey and in 
presenting the analyses of it by 
several participants and experts, the 
PGA perltormed an unusual serv 
ice that can well be considered a 
model of trade association activl- 
ties. The facts must be known be 
fore they can be faced. Now it is 
a matter for each manufacturer to 
decide how such facts must be in 
terpreted for his company, how 
they should affect new policies and 
old, pricing, salesmanship, advertis- 
ing, promotion, research, and every 
other facet of business. 


A Happy Choice 
For CIBS Award 


HEN the announcement was 

made that the $250 CIBS award 
for the best paper presented before 
the Scientific Section of the TGA 
last vear would go to William C. 
Griffin and Miss Phyllis J. Carter, 
both of Atlas Powder Co., for thei 
work on fatty acids in cosmetics, 
there was spontaneous enthusiasm. 
The contribution of these workers 
in the field of high-purity fatty 
acids in nonionic emulsified creams 
is well known to the cosmetic 
chemist, and was deserving of this 
additional token of recognition. If 
the award becomes an annual pre- 
sentation, it may serve a double 
purpose, first in focussing attention 
on a noteworthy contribution that 
might otherwise have been over- 
looked (although there was no 
such danger in the Atlas chemists’ 
work), and in stimulating further 
interest on the part of the scientists 
so that they present the results of 
their research at the TGA and 
other meetings 


Two Conferences 
Across the Sea 


A S we go to press, two important 


conferences are scheduled to 
take place in Paris. On June 24, 
the First International Symposium 
on Synthetic Perfumery will be 
held, to be followed on the 25th, 
26th, and 27th of the month by the 
Seventh International Congress of 
Aesthetics and Cosmetology. On 
both of these meetings, we will have 
full reports and comments in the 
months to come. At this time, let us 
emphasize that it is fitting that in 
Paris the long overdue gathering of 
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the best researchers interested in 
synthetic aromatics should be held. 
The organization committee con- 
sists Of people many of whom are 
known in this country: Beets, Ver- 
ley, Wagner, Sabetay, de Laire, Ig- 
olen, Lederer, and others, and the 
papers will include such subjects as 
the chemistry of ambergris, the syn- 
thesis of aldehydes, the macrocyclic 
compounds, odor and constitution, 
and others. This conclave of the 
outstanding European — workers 
in the field) of synthetic aro- 
matics can serve an excellent pur- 
pose in advancing the interchange 
of ideas that must come from a 
close meeting of these men and 
women. As such, it will have a 
function not unlike that of the sci- 
entific meetings of the Toilet Goods 
\ssociation and the Society of Cos- 
metic Chemists in this country. But 
that France, traditional and historic 
center of natural flower oils, where 
once the very word synthetic was 
looked upon with disdain and con- 
sidered synonymous with all things 
evil in perfumery—that France 
should now become the host coun- 
try and sponsor of such a confer- 
ence is indeed significant. Fine 
perfumery requires naturals as well 
as synthetics, the one group as much 
as the other, and there is not one 
of the great Noses, in France or in 
this country, who would dream of 
a great perfume based exclusively 
on naturals. We wish this great con- 
ference full success, and will report 
its progress in these pages. 


For Shorter Speeches, 
Longer Discussion 


ETURNING again to the TGA 

and SCC meetings just con- 
cluded, we were struck by the great 
interest in the lively question, an- 
swer, and discussion period that fol- 
lowed some of the papers, in con- 
trast to the hurried effort that the 
chairmen had to make, at other 
points during these same meetings, 
to keep to a rigorous time schedule. 
In planning these meetings, it is 
sometimes difficult to know how 
long a speaker will talk, but it 
would seem to us that the chairmen 
and the program planners might 
emphasize to the speakers that the 
delivered talks should be brief so as 
to offer time for questions, an- 
swers, discussion, and controversy. 
Going back a few weeks earlier, we 
were dismayed by the constant ef- 
forts of the chairmen at the confer- 
ence on olfaction to halt discussion 
and continue with the planned 
meeting. The discussion serves sev- 
eral most useful purposes: it brings 
life and spirit to the meeting; it of- 
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fers an additional incentive for 
people to attend, rather than wait 
until they can obtain the paper in 
order to read it; it offers many op- 
portunities for setting the spark of 
new ideas, of planting doubt about 
the old and the accepted ones; and, 
finally, it serves as a warning to the 
listeners (and perhaps the speak- 
ers) not to accept everything that 
has been said as unchallenge: ible 
gospel. 


Plant Tours Suggested 
For Cosmetic Chemists 


O matter where the meeting of 

the American Chemical Society 
is held, an effort is made have 
the chemists invited on planned 
tours of chemical plants, research 
laboratories, and other points of 
professional interest in the envi- 
rons. The meetings of the various 
cosmetic and toiletry groups have 
been held in New York for so long 
that everyone has taken the city for 
eranted, and seldom does one think 
in terms of extending similar hos- 
pitality. We should like to propose 
that a few hours be set aside in 
May, a few in Dece mber—perhaps 
during the business sessions which 
the technical men seldom attend— 
for the purpose of having out-of- 
town chemists visit one or two of 
the most interesting cosmetic plants 
in the area. Secrecy? Of course 
there may be some secret installa- 
tions, but the tour can be planned 
in such a way as to avoid them. 
The tours, we might add, could be 
opened for New Yorkers as well as 
visitors, and might be limited to 
employees of firms that are mem- 
bers of the TGA or chemists who 
are members of the SCC. It is our 
belief that all parties, hosts as 
well as guests, would profit by such 
tours. 


A Bill to Aid 


Flavor Producers 


BILL has been introduced into 

Congress, H.R. 4493, and re- 
ferred to the Ways and Means 
Committee, that deserves close at- 
tention and support on the part of 
all those interested in flavor prod- 
ucts. It provides that a person or 
company entitled to a drawback 
with respect to the use of alcohol 
in nonbeverage products (as medi- 
cines, foods. flavors, and extracts) 
may apply for same on a monthly 
instead of a quarterly basis. Inas- 
much as large sums are often tied 
up because of the use of nonbever- 
age alcohol, this bill would offer 
relief from hardship, particularly to 








the smaller manufacturer. For a 
copy of the bill, and further infor- 
mation about it, our readers are re- 
ferred to the Flavoring Extract 
Manufacturers’ Association, with 
headquarters in Chicago. Those of 
vou who feel, as we do, that this 
bill would be of great benefit to the 
flavor and allied industries, should 
communicate with your Congress 
man in an effort to explain the 
need for the bill and facilitate its 
early passage. 


Let’s Face Facts 
On Number of Brands 


VERYONE who follows market 

analyses knows the Consoli- 
dated Consumer Analysis, a study 
of brand preferences and other 
data on buying habits in seven- 
teen key markets. One of these is 
at hand, and an excellent one, the 
1953 report of The Milwaukee 
—— Line by line, item by item, 
the 146 fact-filled pages of this re- 
port are worth many long hours of 
study. We wondered, as we studied 
this report, whether the toiletries 
industry (excepting, in fact, for 
dentifrices) is not working at a 
disadvantage because it is divided 
into so many relatively insignifi- 
cant and powerless units, each try- 
ing to keep alive with a market in- 
sufficient for profite ible business. 
We welcome, it goes without say- 
ing, the small entrepreneur. This 
is an industry, it can be emphasized, 
of small businesses, all adding up to 
a rather sizable grand total; and 
many of the first, second, or third 
firms in a particular product are 
“small” so far as capitalization, 
number of employees, and_ total 
profit are concerned. We note, to 
cite an example, that 15 different 
firms had at least one per cent each 
of the lipstick market in Milwau- 
kee—a healthy sign, no doubt. But 
then, 93 firms had a grand total 
of 16 per cent of this market—a 
segmentation that leaves each firm 
with such a small clientele that it 
can hardly have adequate advertis- 
ing, promotion, and distribution. 
There were 111 brands of men’s 
hair tonic that added up to less 
than fourteen per cent of the mar- 
ket, and ninety-eight brands of 
women’s deodorants purchased by 
less than sixteen per cent. Some of 
these figures may refer to private- 
brand cosmetics, having distribu- 
tion in only one or two stores, while 
others are nationally known prod- 
ucts struggling to stay alive al- 
though their portion of the market 
is infinitesimally small. We wonder 
whether, in such cases, there is not 
need for amalgamation. 


The American Perfumer 





— 


' 













ul- 
le 


il- 
et 
er 





WHAT THE 


Mid-Western Chains Stress Sun Tan Lotions. 


Foundation Creams, Custom Mixed Powders 


JEAN Mowat 


Chicago—The first of the sum 
mer promotions were teatured with 
National Cotton Week and pro 
duced a better response than some 
buyers expected, following the 
splurge buying for Mother's Day. 
Sun tan lotions are a regular fea- 
ture of all chain store advertising 
in major cities in the Middle West, 
and keeping company with these 
are the foundation creams, and the 
custom mixed powder. 

The special blending of powder 
is keeping several spots in a large 
department busy, such as the one 
at Mandel Brothers, Carson Pirie 
Scott & Co., and the custom de- 
partment at Marshall Field & Co. 
which is in a separate section. As 
this type of powder is expanding 
into other blending processes fon 
treatment and foundation lines, it 
will be interesting to watch. 

The special blending mixtures, 
if these do catch on, will be in part 
due to the excellent backing of the 
idea by the consumer columns in 
the women’s pages which are plug- 
ging this, just as these are pushing 
fragrances. The response in many 
instances, to the store being written 
about, is highly gratifying, with 
mail orders strong. 


Fragrance News 

The newest idea, and it is having 
a fair acceptance but nothing like 
what buyers expected, is the com 
bination of fragrance in cologne 
and a tiny vial of the same in pet 
fume. Several firms offering this 
have found that consumers like the 
idea but wonder if they will like 
the fragrance. More sampler pack 
ages are needed if the American 
woman is ever to become a regula) 
pertume user. 

The “apple blossom” promotion 
produced good results and the 
stores that gave window to this, 
plus the blossom theme found it 
created interest and sales. “Top 
brand shampoos, such as the Breck 
and Lanolin Plus types, have had 
good acceptance, with the former 
first in sales in all major and sub- 
urban stores. 
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With St. Louis and Kansas City 
enjoying spring weather, whereas 
the Great Lakes cities continue to 
cither freeze or bake, the northern 
cities are still strong on featuring 
treatment lines and find that the 
biggest mail order business comes 
from the one-page solid type edi- 
torials that Rubinstein is_ using. 
One buyer said that “across the 
board this is one of the outstanding 
selling lines today.” 


Packaging 

Buyers want packages covered 
with “sleeves” which will permit 
the merchandise to go into regular 
Sto k. 

Ensembles of two or at most 
three items have a stronger selling 
factor than when an entire line is 
offered. 

Sturdy, well planned, good look- 
ing containers (bag, any fabric or 
even cardboard), that look more 
than the price marked are wanted 
for travel. Christmas travel bags 
are important with so many firms 


RETAIL BUYERS REPORT 








Buyers favor sleeves for regu- 
lar packages for 
selling. 


holiday 


Custom blending, a success in 
powders, is spreading into 
treatment and foundation lines. 


Lack of trained sales help may 
boost well-known brands, self- 
service sales practices, sam- 
pling arrangements. 


preferring to give employees a win 
ter vacation. 

Any new line must be so well 
promoted that it will sell itself, 
according to buyers, who find that 
indifferent selling continues to 
plague this department as it does 
others. Specialty shops find this 
less a problem than the depart- 
ment store. That may be why so 
many of the gift shops are install- 
ing such items as perfume sampler 
bars and carrying merchandise that 
has an important brand name. 


Early Summer Zooms Sun Lotions, Deodorants, 


Floral Colognes; Hair Goods Average 


Mary LINN WHITE 


Cincinnati— Early hot days 
zoomed sales at an opportunely 
opened sun-fun counter (Shillito). 
Sun lotions moved fast, with Cop- 
per Tone in the lead, as_ usual. 
Che “stain” type of sun lotion, in 
contrast to the opaque tan, is by 
far the favorite here. 

Another leader in a relatively 
slow month was the annual Tussy 
deodorant half-price special, which 
was tops on everyone's _list-of- 
mentions. There is, as usual evi- 
dence that some women delay 
purchases in anticipation of these 
reduced price traditions. 

Mother’s Day business was a last 
minute affair, with florals pre- 
ferred. Coty’s annual Muget de 
Bois came in for its share of praise, 
and Helena Rubinstein’s much- 
advertised “Apple Blossom Time” 


seemed headed for immediate suc- 
cess. At Alms and Doepke it was 
felt that many purchasers were 
women who had used the forerun- 
ner, “Apple Blossom.” Salesgirls 
generally felt that the change in 
the scent was an improvement; 
their convictions often swing sales. 
The cologne of this line was an 
early favorite, but the sachet sold, 
too. Lentheric’s creme sachet in a 
plastic bottle and new Muget de 
Bois creme sachet were on the list 
of sellers. The combination pack- 
ages of Faberge cologne and _ per- 
fume clicked, and they and the 
Ciro package of four highly con- 
centrated scents are expected to be 
much-given as graduation and 
bridesmaid gifts. 


Promotions 
Dorothy Gray’s hot weather co- 
logne at half price was a volume 
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item, and many other such reduced 
price specials were planned. A re 
peat of last year’s Harriet Hubbard 
\ver cleansing cream at half-price 
was scheduled, with Revlon setting 
up displays of the \quamarine 
spray deodorant with a sample ol 
\quamarine Mist free, as well as 
other bargain packages.  Shillito 
made a move to increase the steady 
demand tor John Power's liquid 
line with the  foundation-plus- 
powder at $1.75. 

Clever promotions have been 
paying off. Revlon’s “Everything's 
Rosy” pulled, influencing women 
to Change trom reds to pinks (Mab- 
ley and Carew). Other new tones 
in lipstick, dubbed “Queen's 
Taste” to tie in with interest in 
the coronation in Britain, were a 
hit, but the departments kept. or- 
ders small, feeling the business 
would be short-lived. 

Hair goods was “average” in 
most departments, but McAlpin’s 
reported an exceptionally good 
month, with Charles Antell, home 
permanents, and Hudnut’s “Lite 
and Brite” as leaders. 

Promotions coming, with a give- 
away that Cincinnati women. us- 
ually can’t resist, include Coty’s 
toilet water with a free atomizer, 
Elizabeth Arden’s cologne with free 
dusting powder in a squeeze bottle. 
Ready acceptance is likely for 
Hazel. Bishop's two-for-one lipstick 
deal at $1.10, and the nail lacquer 
planned will probably become 
popular at once. The circus adver- 
tising used earlier by this house 
was a deterrent to women who like 
to buy “prestige” products, but 
the merit of the products has won 
them over. 


Ciro’s Essecent. Red 
Lilac Top Scents 
LEE McCKENNON 


New Orleans—A|though women 
are generally considered frivolous 
and statistics are not, statistics may 
be paving off at one department 
store cosmetic counter here. Ethi 
cal Products Distributor’s Horme 
lin Cream is selling very well and 
the buyer thinks the label stating 
“30,000 units natural hormones 
per jar” is partly responsible. Ad 
vertising in the local newspaper 
accompanies the promotion and 
the cream is moving rapidly. 

Beauty Caps aided by local radio 
advertising continue to sell very 
well over the cosmetic counter. 
Helene Curtis’ Spray Net is still 
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a very nice seller, another buvei 
mentioned. ‘The S82 size with the 
press-down valve is the only size 
she carries and it moves consis- 
tently. Summer or winter, women 
like neat coiffures and Spray Net 
has won a place on their cosmetic 
list. 


Scents that Sell 


As to perfumes, Ciro’s Esscent, a 
package of 4 small bottles of dil- 
ferent odors is moving nicely, an- 
other buyer said. Women do seem 
to enjoy a variety of scents and 


when they can buy 4 for $3, the 
price of Esscent, they keep the cash 
register ringing. Another perfume 
which has sold extremely well is 
Lentheric’s Red Lilac. First the 
Lilac Queen Contest drew numer- 
ous inquiries for entry blanks and 
naturally led to sales. Then one 
department store sprayed the en- 
trance and cosmetic section of the 
store with Red Lilac, furnished by 


the manutacturer, and women, 











sniffing the scent were led to buy 
a nice volume. Now, an excellent 
newspaper campaign is in progress 
with front windows of the same de 
partment store featuring Red Lila 
display cards, artificial lilacs and 
bottles of the scent. 

“Stay-Put” lipstick folders con 
taining 4 tiny samples of lipstick 
were distributed at fashion shows 
The promotions are paying off with 
continued sales. 

Elizabeth Arden’s jeweled egg 
shaped container which came out 
shortly before Easter sells in any 
season, a buyer confided. The at 
tractive box may be purchased 
alone or with an Arden scent in 
side. A few women buy the con 
tainer alone but most of the pum 
chases include the perfume. ‘The 
separate containers sell for $5 and 
$6 apiece while with perfume they 
retail for $9.50, SLO and $11.50 and 
have been selling as gilts and as 
decorative items for the customers’ 
dressing tables. 


Tussy’s Deodorant, Barbara Gould Cream 


Rubinstein Skin Serum Top Sellers 


JEAN ROBERTS 


Dallas—During the past month 
Dallas has seen an unusual amount 
of newspaper advertising from 
both department stores and chain 
drugs on beauty lines. Numbers 
of representatives of national lines 
such as Frances Denney, Monteil 
and Lancomb have appeared in 
Dallas stores. 

Several specials have done partic 
ularly well such as Tussy’s deod 
orant and Dorothy Gray’s Summe 
Cologne at Sanger Bros. and Bai 
bara Gould’s cream and Rubin 
stein’s Skin Serum at A. Harris. 

Dallas had one real exclusive. 
Elizabeth Arden’s “Cameo” tace 
powder, which offered two boxes 
for the price of one. This special 
price event was confined exclu- 
sively to Neiman-Marcus. — Eliza- 
beth Arden is discontinuing the 
“Cameo” package. 

\. Harris & Co. is still getting 
results from its week-long beauty 
clinic conducted by a series of na- 
tional manutacturers. Customers 
still are coming in and asking fon 
items they saw at these clinics. The 
department head reports that by 
far the vast majority of women at 
this clinic were women over 35; 
many were 60 and above. 

Although local stores continue 
to concentrate their advertising in 


the newspapers and mailing pieces, 
they continue to report the etlec 
tiveness of television on a national 
basis. It is still practically impos 
sible to keep “Lanolin Plus” on the 
shelves since Arthur Godfrey took 


on its promotion. 


Sales Clerk Shortage 


Several stores are having trouble 
maintaining a needed number of 
trained sales clerks. Particularly in 
specialty or department 
women who buy cosmetics want 
advice from trained help. Sales are 
a constant indicator of the impor 
tance of this feature. At this time 
there seems to be an evident short 
age of trained cosmetic clerks in 
this area. Several stores have im- 
ported girls from neighboring 
states. 


stores, 


Mother’s Day 

Mother's Day was late in getting 
underway, but when the final re 
sults were in, they proved to be as 
good if not slightly better than 
the previous year’s. 

Best selling items were cosimctics, 
largely colognes and perfumes, in 
price ranges of 51.00 to $5.00. De 
partment stores found that mixed 
sets went best while the chain drugs 
had better luck with individual 
items. There was some increase in 
the number of dresser sets sold. 
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To put your cosmetics 


AHEAD IN 195? 


plan now...with Givaudan creations! 














Perfume is a major factor in building up con- standing appeal — and tested suitability — pro- 





sumer preference for your cosmetics. The more vides you with an effective way for continued 
judiciously you can select your odors to meet consumer acceptance. 

popular trends, the greater your assurance of 
growing sales. Givaudan’s specialized experience Whatever your perfume problems, we invite 
in compounding and creating perfumes with out- you to bring them to Givaudan. 


Givaudan- 
Delawanna - 


Leaders in Creative Perfumery 
330 West 42nd Street e New York 36, New York 


Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago + Seattle « Los Angeles * Toronto 


SERVICE WITH A SALE 


That’s the function of every 
piece of H-A Cosmeticware. 


Efficient service on the pro- 
duction line, certainly... but 
that’s not enough. Each H-A 
Cosmetic container is designed 
to display the importance of 
your product and to SELL it. 


HAZEL-ATLAS GLASS COMPANY 


Wheeling, West Virginia 
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WED es cxvcire ald PROMOTIONS 


ollers an atomizer, which it 
evaluates at 65 cents, free with 
either the $1.85 or $3.50 size of anv 
one ot five Toilet Water fragrances: 
L’Origan, L’Aiman, Paris, Eme 
aude and Meteor. 


COTY 


LENTHERIC’S new “Deep Freeze” 
trio package, containing Shanghai, 
I weed, and Red Lilac purse Icicles, 
a regular $2.55 value, sells lor 82. 


PHARMA-CRAFT CORP. Is) promoting 
Fresh Stick Deodorant, described as 
non-staining, non-spill 
ing and non-leaking. It comes in a 
push up stick applicator, similar to 
a lipstick. The price ts 59 cents. 


greaseless, 


DOROTHY GRAY's Cream Stick De 
odorant is described as a new anti 
perspirant, deodorant non-greasy, 
non-spilling cream in- stick-form. 


The 2 oz. package sells for $1. 


HELENA RUBINSTEIN introduces swivel 
Perfume Dedorant Stick, at $1.25, 


Swivel Perfume Deodorant Stick 


and Perfume Spray Deodorant, in 
plastic squeeze bottle, at $1. 


PRIMROSE HOUSE has announced 
prices for its Hartnell Ist line. Prices 
of the perfume range from $2.50 fon 
the | dram purse flacon size to $60 
for a 4 oz. bottle; in toilet water a 


2 oz. bottle sells for $3, a 4 oz. one 
lor $5. 
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Hartnell Ist fragrance packaging 


RICHARD HUDNUT is among those ol 
fering a deodorant and anti-perspil 


ant in stick form. Called Dry-Stick, 
it sells for SI. 


LENTHERIC’s “Get Acquainted” pack 
age contains a 2 oz. box of Shee 
Beauty Face Powder and Sta-Put 
lipstick as bonus, in an aluminum 
and-plastic case, claimed a $2.50 
value for $1.50, the regular price ol 
the powder alone. Three different 
combinations are offered. 


DAGGETT & RAMSDELL, INC. is offering 
its Perfect Deodorant Cream in the 
jumbo size, regularly $1, for 69 


cents, for a limited time only. 


NORTHAM WARREN CORP. plans to 
promote its Pearl Cutex polish dun 
ing the summer months, with em 
phasis on a national magazine 
campaign. \ two-dozen-units pack- 
age, which includes a white wire 
dispenser rack, is once more offered 
to dealers. A fourth shade, Flaming 
Pearl, has been added to the pre- 
vious ones, White, Pink, and Rose 
Pearl. The square-type bottles re- 
tail for 39 cents. 


J. B. WILLIAMS Co’s Skol suntan lo- 
tion in the plastic container has a 
new narrow-neck opening to in- 
crease its no-spill qualities. Skol 
druggist display cuts include full 


color counter cards, dummy bottle 
displays and a window poster. Skol 
sells for 10, 35, 60 cents and $I in 
glass bottles; 69 cents in plastic 
bettles. A newly packaged tube ol 
Skolex sun allergy cream now in 
corporates a selling story for no 
mal as well as sensitive skins. Skolex 
is 39 and 69 cents. 


SHULTON, INC. 
considerably 


announces that it has 
expanded its opera 
tions in Canada by opening up new 
territories (Prairie Provinces and 
British Columbia), through addi 
tional sales staff, new products de 
velopment, and increased national 
advertising. Spring and summet 
campaigns will stress the Old Spic« 
men’s line and a nation-wide pro 
motion on Friendship’s Garden 
toiletries has been scheduled, with 
a special price-saving package. 


COLGATE-PALMOLIVE-PEET CO. offers 
its Lustre-Creme Shampoo now in 


| 


GS 
lutie- Creme 


LOTION 
ShHamMPOO 


WITH LANOLIN 


=) 


te Le 


— 
Lustre-Creme as lotion 


lotion form as well. The largest ad- 
vertising and promotion campaign 
in its history has been promised 
both forms of shampoo, with maga- 
zine, newspaper, radio and _ tele- 
vision advertising scheduled. The 
lotion shampoo retails at 30 cents 
to Sl. 
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Natural Flower Absolutes 
Essential Oils, Concentrated Natural Fixatives 
Synthetic Aromatics 


JASMIN FLORAISON L.F. 


For the first time, the exact reproduction of 
the fragrance of Jasmin Flowers in the field 


| > has become a reality. cS Z 5 
MAGNOLIA FLORAISON L. F. 


a very fine reproduction of the flower 


JASMIN 50 


Recommended for use in Soaps-Creams 
Lotions and Shampoos 


LAUTIER FILS, INC. 


321 Fifth Avenue New York 16, N. Y. 


Grasse Paris London Beyrouth Chicago St. Louis Santiago 
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LENTHERIC is undertaking a pet 
fume sampling survey by mailing 
four tubes, each containing three 
single-application “snips.” In re 
turn for rating, via post-paid re 
turn card, each of the tour different 
fragrances, the interviewee is sent a 
14 dram purse size flacon of the 
prelerred perfume free of charge. 


ANGELIQUE has installed a spinning 
Wheel of Fragrance in stores across 
the country. The customer receives 
a sachet card scented with hei 
“fated” fragrance, Black Satin, 
White Satin, or Gold Satin, depend 
ing upon where the wheel stops, 
with a $10 bottle of Angelique per 
fume a possibility. 


DOROTHY GRAY’s latest addition to 
its Nosegay series is a cream per- 
fume in a blue base. A 14 07. bottle, 
packaged in blue foil carton with 
lace tracery, sells for $1.50. 


PRINCE MATCHABELLI introduces a 
Summer Shower dollar-item line of 
bath and after-bath goods. Items 
include cologne in a new decorated 
t oz. bottle, 314 oz. of Bubbling 
Bath Salts, 114 oz. Anti- Perspirant 
Spray Deodorant in: a plastic squeeze 
bottle, 4 bath size cakes of Soap, 5 





Summer Shower dollar items 


ozs. of Dusting Powder, with mitty 


type puff in gift box, and 14 oz. of 


Creme Perfume Sachet, in purse 
size rectangular bottle. 


HARRIET HUBBARD AYER urges travel- 
ers to be a blossomy surprise rather 
an unkempt shock upon reaching 
their destination, in promoting its 
five “altitude tested” $1.25 lipstick 
shades and its $1.25, $2.50, and $4 
Luxuria Cleansing Cream, contain- 
ing Extrolan, described as a modi- 
fied lanolin. 


SEAFORTH’s Father's Day features 
included Mug and Jug Set, contain- 
ing a Jug of Shave Lotion and 

Mug of Shaving Soap, gift-boxed, 
at $2.10; GroomStick, a green shave 
lotion stick, at $1; Crystal Three- 


some, three jugs of Shave Lotion, 
Men’s Cologne, and Men's Talc, 
gift-boxed with a “To ‘n From” 
card on the cover, 


at $1.50; and 
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Shave Lotion, at $1. The inexpen- 
sive combinations were intended 
to attract young gift shoppers. 


REVLON is introducing \quamarine 
Spray Deodorant in: a pl: istic squeeze 
bottle, accompanied by a trial-size 
of Aquamarine Mist, at $1.10 


CHARLES ANTELL, INC. offers dealers 
a special double bonus otter featur- 
ing a combination of the eight oz. 


onder om 


Oe canttnie 
0 DEODORANT Ot 


janolin 
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Shampoo and soap combination 


Liquid Creme Shampoo and two 
cakes of the new Lanolin Soap. 
With the purchase of 11 units of 
this combination the dealer gets 
one unit free while the consumer 
gets a $1.54 combination for 98 
cents, the price of the shampoo 
alone. 


SCHIAPARELLI offers Shocking Shower 
after-bath lotion in a 12 oz. bottle 
at $5. 


L’ORLE has launc hed a new cologne, 
Backstage, at $1.25 for a 4 oz. bot- 
tle, $2 for an 8 oz. one. 


ELIZABETH ARDEN is promoting Radi- 
ant Peony, a blue-red shade, in lip- 
stick, rouge, and nail lacquer. 


FELS & CO. is running an advertising 
campaign for its new instant gran- 
ule version of Fels-Naptha soap. 


FRANCOIS VILLON, Paris, offers for 
U.S. distribution a hand-made cor- 
sage accompanied by a bottle con- 
taining the scent of the fresh flower 
corresponding to it. A small cotton 
pad on the back of the corsage 
makes it possible to perfume it so 
that the flower may both look and 
smell like a real one. Called Fra- 
erance and Flowers from Paris, it 
comes in a transparent box deco- 
rated with gold. Suggested uses in- 
clude on the person, clothing, 








boudoir vase, bedroom lampshade, 
and dance shoes. 





Dorothy Gray's Trick 'n’ Treat kit 


DOROTHY GRAY presents Trick ‘n’ 
Treat, two trios of lipstic ks, one for 
blondes, the other for brunettes. 
Each Super-Stay lipstick is in a blue 
case, all three cases are in a red 
plastic purse kit with mirror. The 
price is $1.10. 


CONSOLIDATED COSMETICS offers Lan- 
olin Plus All Over Body Lotion. 


THE SINTOS Co. offers Repel- O-Stick 
a new non-greasy Mosq uUILO, enat 
and biting fly repellant, at 49 cents 
and Sl. 


PRIMROSE HOUSE, INC. presents Chif- 
fon Solid Hand Lotion, which is 
said not to shrink even if left un- 
covered in the sun. The aqua shade 
stick comes in a purse size gold 
push-up, snap-cap case at $1. 


LEVER BROS. CO. offers a “Iwo for 
Beauty” brush premium for 65 
cents and any two Lux Toilet Soap 
wrappers throughout the month of 
June. The premium consists of a 
complexion brush and a nail brush 
which may be combined back to 
back or separated. The offer is be- 
ing backed by display material, 
national women’s magazines, news- 
paper supplements, and Lux Radio 
and Lux Video Theatres. 


HUDNUT SALES co. has introduced a 
new home permanent with “beauty 
rinse neutralizer.” 


PEGGY SAGE has repackaged its 
manicure line and repriced many 
items for wider distribution. The 
new non-tip Crystallin Finish nail 
polish bottle is higher to accommo- 
date a longer brush. It comes with 
an instruction booklet in a new 
outer carton. Prices are 60 cents for 
the cream and clear polish, 75 cents 
for the Shimmer and Jewel types. 
The new Peggy Sage Stay Sheen 
lipstick case makes it impossible to 
have the cap on with the stick 
raised. Price of the newly packaged 
item remains at $1. Two new Shim- 
mer Sheen nail polish shades are 
Shimmering Naturelle and Shim- 
mering Soaring Red. Two new 
shades of Stay Sheen lipstick are 
Orange Spice and Psyche. 
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LADY LENNOX Co. has packaged its 
Hair Coloring in new 1 oz. amber 





New Lady Lennox package 


Shelfline Duraglass bottles and 
metal closures of the Owens-Illinois 
Glass Co, The product comes in 
black, jet black, and brown. 


HOUSE OF SCHERK presents a spec ial 
coronation edition of Royal Purple 
Rose perfume, to retail at S100. 
Limited to 1,000 copies, the hand 
dyed and woven Royal Purple Vel- 
vet cased perfume will be = sold 
throughout the country, with some 
reserved for Cunard vessels home 
ward bound alter the coronation. 


cory’s annual “Muguet des Bois 
for Good Luck” promotion was 
tied in via a lifesize black horse and 
suspended horseshoes with — the 
opening of racing at the Belmont 
racetrack in a series of windows by 
James McCreery’s, New York de 
partment store. As another part of 
ts promotion, Coty flew sprigs of 
Muguet des Bois from France for 
presentation by a group of radio, 
television, and theatre personalities 
to passers-by in front of the Coty 
Filth Avenue Salon. Among those 
receiving a sprig was Grover Wha- 
len. 


CHARLES ANTELL, INC. announces a 
new two-ounce size of Liquid Form 
ula 9, a flask-shaped unbreakable 
bottle suitable for traveling. A 
small version of the 4 ounce bottle 
now on the market, it retails at 60 
cent list, and is fair-traded at 59 
cents. 


HARRIET HUBBARD AYER offers Pink 
Clover Cologne, at $I for the 6 oz. 
bottle. 


MAX FACTOR introduces two new 
shades in Creme Puff, its $1.25 
make-up base and powder combina- 





468 June, 1953 








tion: Twilight Blush and Sun God- 
dess. Also new are individual 
glassine envelopes, to fit the Creme 
Puff compact. They retail at 15 
cents each. 


LEXICON PRODUCTS, INC. Is market 
ing a new stick deodorant, Sure, 
containing hexachlorophene, at 59 
cents and SI. 


BOURJOIS is reported busy on its big- 
gest Evening in Paris advertising 
campaign in 20 years. 


WAVAL-THERMAL CO. is planning to 
expand distribution of its Nutri 
Ponic permanent wave preparation 
market by market. Distribution 
now covers two-thirds of the coun 
try, it is reported. The firm is using 


Qnrents aru. o2 
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Nutri-Tonic Waving Lotion 


a new non-slip 4 oz. bottle for its 
Waving Lotion in the four item in- 
troductory home permanent wave 
package. 


JOHN W. BRECK, INC. offers its sham 
poos in pint (large) sizes at $1.75. 


PARFUMS CHARBERT offers Breathless 
Mist at SI instead of the regular 
price ol $3. 


ALFRED DUNHILL Men's ‘Toiletries, 
Inc., presents three cakes of soap, 
boxed, at $2.50; a single cake is 85 
cents. 


DERMETICS is distributing a new 12- 
lipstick counter-unit. 


HELENA RUBINSTEIN has published 
a 24-page illustrated detailed book- 
let attacking summer-time beauty 
problems, with emphasis on hair 
care and styling. Rubinstein beauty 
products are not neglected. The 





booklet, entitled “Five Coolest 
Heads of Summer,” lists for 35 
cents. 


LENTHERIC Is ticing-in its Dark Bril 
liance with the motion picture 
“Salome” starring Rita Hayworth 


LUCIEN LELONG offers two Solid stick 
colognes, usually $2 each, lor S2 to 
eether, for a limited time only 


PEPSODENT Chlorophyll toothpaste 
has been introduced in a5 oz. econ 
omy size. 


LENTHERIC introduces Cool Couple, 
consisting ol Debo deodorant and 
anti-perspirant, ino a pink plastic 
squeeze bottle, and Tweed purse 
size Icicle in @ plastic cylinder, to 
gcther a S1.85 value for S150. 


COLGATE-PALMOLIVE-PEET CO. is test 
ing its new spray hand lotion, Pink 
Foam, with a television spot cam 
paign in Syracuse, with an eve on 
national promotion. 


ELIZABETH ARDEN has packaged its 
Blue Grass Dusting Powder in a 
new plastic Pufl-Pufl (squeeze) con 
tainer. It comes tree ol charge with 
everv 4 oz., $1.65 and 8 07., $2.85 
bottle of Blue Grass Flower Must 


BOURJOIS offers new shades and dif 
ferent formulas in its “streamlined” 
Evening in Paris line. In regular 
and extra-last (indelible) lipsticks, 
“9 for 1” swivel lipsticks in metal 
tubes are mounted in pairs on in 
dividual SI cards. Another duo 
combination is Evening in’ Paris 





Lipstick display 


Face Powder and Natural Blush. 
the latter a new liquid rouge avail 
able only with the face powder 
Five different shade combinations 
are offered at $1.25. Satin Finish is 
a blend of make-up base and face 
powder in a round blue plastic 
star-sprinkled compact, with mirrol 
and puff, at $1. Four tints are ol 
fered. 
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Flavoring Mouth Washes 


VIONG the principal prod 
ucts commonly classed with 
cosmetics that are flavored, 
that one can mention, are (1) den 


tilrices, (2) mouth washes, (3) den 


ture. powders and other dental 
preparations, and (1) lipsticks and 
liquid lip rouge. In a previous ai 
ticle, the topic of flavor of denti 
frices was considered in detail. The 
topic which will be considered here 
is that of flavoring of mouth washes 
and in a subsequent article the ed 
itor hopes to discuss the flavoring 
of other cosmetics, 


Mouth Wash Ingredients 


In general, a mouth wash or a 
gargle may be prepared by mixing 
together (1) antiseptic substances 
or materials, (2) flavoring materi 
als, (3) solvents and diluents, (4) 
astringents, (5) sweeteners, and 
6) coloring matters. It is to be 
noted that a number of materials 
used in the preparation of mouth 
washes fall into more than one ol 
these groups for a material may pos- 
sess not only antiseptic powel but 
also flavoring activity or it may be 
a sweetener and have other activ- 
ity as noted below. 

As pointed out in the discussion 
concerning the flavoring of denti 
frices, nearly all of the ingredients 
of a mouth wash contribute in 
some measure to its flavor. 

Intiseptic Materials.—As used 
in this discussion the term antis¢ p 
uc materials does not imply the 
strict definition of the Federal 
Food, Drug, and Cosmetic Act in 
which an antiseptic is deemed to be 
a germicide. A germicide is defined 
a a substance which kills germs. 
\n antiseptic has to kill test  or- 
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Essential oils and their isolates are most often the 


predominant flavoring materials used in mouth washes. 


MORRIS B. JACOBS. PH. D. 


ganisms in 5 minutes in the dilu 
tion recommended and under the 
conditions of use. This implies in 
the case of a mouth wash, since the 
material is kept in the mouth fon 
less than a minute that the killing 
action be adequate within | min 
ute. Mouth washes are available 
which will kill organisms in 15, 30, 
and 60 seconds under test condi 
tions. 

\s McCulloch points out in Dis- 
infection and Sterilization (Lea 
and Febiger, Philadelphia, 1946, 
2nd ed.) it must be remembered that 
many so-called antiseptic mouth 
washes are just pleasantly flavored 
solutions which are used to rinse 
out the mouth, 

\mong the antiseptic materials 
used in such preparations are phe- 
nols and phenolic derivatives as 
phenol, resorcinol, betanaphthol, 
salol (phenyl salicylate), thymol 
and chlorothymol, and phenolsul- 
fonic acid derivatives like zinc 
phenolsulfonate; oxidizing — sub- 
stances such as sodium perborate, 
potassium chlorate, and the glycer- 
ite of hydrogen peroxide (which has 
been shown to have marked ge 
micidal power tor fuso-bacteria) ; 
acids such as boric acid and ben- 
zoic acid; and terpene derivatives 
such as menthol. One should also 


mention cineole (eucalyptole) and 
oxyquinoline sulfate. 

In addition if ethyl alcohol is 
used in sufhcient quantity, it may 
be considered as an antiseptic and, 
of course, the essential oils fall into 
this group as already mentioned. 

Astringents.—The astringent 
which probably finds the most com- 
mon application is zinc chloride. 
Potassium sulfate (alum) and tan- 
nin are other relatively commonly 
used astringents. 

Solvents and Diluents. The 
principal solvents and diluents used 
in mouth washes are water, ethyl 
alcohol as already mentioned, pro- 
pylene glycol, and glycerol. In the 
instance of alcohol, certain specially 
denatured formulas containing de- 
naturing agents which can also 
serve as flavoring materials are ap- 
propriate. 

Among the principal flavoring 
materials used for mouth washes 
are the essential oils. A glance at 
the formulations listed in various 
texts shows that cinnamon oil, 
clove oil, oil of thyme, oil of pep- 
permint, oil of wintergreen, oil of 
lavender, oil of sassafras, oil of eu- 
calyptus cassia oil, and anise oil. 
Occasionally one finds other essen- 
tial oils employed, such as caraway. 

Often instead of the volatile oils, 
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Butane Extracted 
Natural Oils 
for Perfumery, Soaps 


and Cosmetics 


P. Robertet’s exclusive BuTAFLOR PRocEss is the only practical extraction process of florals 
and oak moss using Butane Gas as the volatile solvent. Extracts essential oils whose fragrance 
is exactly the same as the fragrance of the actual flower. Ask for samples of Jasmin — 


Rose — Oak Moss —Violet Leaf — Orange Flowers. 


§SO 
Suce! .Robertet & Cie, crasse, FRANCE 


New York Office: P. ROBERTET, Inc. © 125 East 23rd Street, New York 10 





470 June, 1953 The American Perfumer 











themselves, isolates obtained from 
such oils or those prepared synthet 
ically are used. Thus for instance, 
anethole, eucalyptole, (cineole), eu- 
genol, thymol, safrole, menthol, and 
methyl salicylate fall into this 
group. 

Among the synthetics and semi 
synthetics that one can include as 
principal flavorants of mouth 
washes are piperonal (heliotropine), 
cinnamaldehyde, and coumarin. 

The antiseptics used have in cer- 
tain instances marked effect on the 
flavor as in the instance of the 
phenols. 

A survey of the flavoring mate- 
rials used in mouth washes shows 
that the amount used may vary from 
negligible quantities to substantial 
proportions. For instance, in the 
following formulation: benzoic acid 
6, chlorothymol 1, chloroform 10, 
alcohol 320, q. Ss. glycerine 1000, 
there is no flavoring in the accepted 
sense. However the chlorothymol 
does have some effect principally 
medicinal in character. Its odor, 
however, is unpleasant to many. 

On the other hand one can have 
a formulation such as the follow 
ing: thymol 2, cineole 6, thyme oil 
0.6, methyl salicylate 2, menthol 2, 
alcohol, 320 q. s. water 1000 in 
which it can readily be seen the 
flavoring comprises a substantial 
proportion of the mouth wash. 


Incom patibilities 


The incompatibilities discussed 
inconsiderable detail in last month’s 
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Principal flavoring materials 
used for mouth washes in- 
clude essential oils, their 
isolates, synthetics and semi- 
synthetics. 


Photograph courtesy Lam- 
bert Pharmacal Company 
Division of The Lambert 
Company 


article on the flavoring of denti- 
frices come into play in a consider- 
ation of the flavoring of mouth 
washes. Thus in those mouth 
washes or gargles containing an oOx- 
idant it is preferable not to use 
menthol or pepperment oil for these 
materials are oxidized to give prod- 
ucts which have unpleasant tastes. 

In those mouth washes in which 
a soap is used, it is best not to em- 
ploy flavoring combinations con- 
taining eucalyptus, peppermint or 
spearmint, oil of thyme or their 
isolates. 

Mouth washes which have an al- 
kaline reaction should not be fla- 
vored with oils of cinnamon or cas- 
sia or with components of these 
oils such as cinnamaldehyde (cin- 
namic aldehyde) for under such 
conditions the aldehydes react to 
give unpleasant products and off 
colors. 


Com patibilities 


Mint -caraway-anise flavoring 
combinations are generally compat- 
ible with preparations containing 
soap for they blend comparatively 
well with this ingredient. Mouth 
washes containing oxidants can 
probably be flavored with eugenol 
or anethole which are not readily 
oxidized or yield products of rela- 
tively equal flavor value. 


Sweeteners 


Many mouth wash formulations 
indicate that no sweetening agent 
is used. Those which contain a 








sweetening agent almost invariably 
employ saccharin in concentrations 
of about 0.5 per cent. Some contain 
sugar. 

It is possible that sodium cyclo- 
hexylsulfamate also known as sul- 
famate and by various trade names 
can be used in this connection but 
it is again to be noted that the 
Food and Drug Administration has 
not regarded with favor the use of 
dulcin (p-phenetylurea and p-4000 
(2-amino-4-nitro-l-n-propoxy _ ben- 
zene), one of the alkoxyamino 
nitrobenzenes in foods. 

Giuseppe Fracasso (Boll. chim. 
farm. 88, 172 (1949)) comment- 
ing on the use of the latter com- 
pound, which he calls 5-nitro-2- 
propoxyaniline, notes that it exerts 
an analgesic effect. He suggests that 
it might be appropriate for use in 
mouth washes to be employed after 
dental extractions and in cases ol 
oral inflammations. 


Other Ingredients 


A few other ingredients used in 
mouth washes have distinctive ef- 
fects on its flavor. On occasion salt 
is used. There are formulations in 
the literature containing many in- 
eredients other than the relatively 
large number already mentioned. 
For instance, one finds myrrh and 
tincture of myrrh, oil of geranium, 
tincture of cardamom, otto of rose, 
oil of spearmint, and other mate- 
rials. 

One innovation in relatively re- 
cent times has been the introduc- 
tion of very small amounts of so- 
dium fluoride, NH,F.HF in mouth 
washes. A patent has been issued 
to Max H. Sandberg for a mouth 
wash containing zinc chloride 2, 
commercial formalin 0.5,papain 
100, malt 100, with cassia oil 1.5, 
oil cloves 0.5, saccharin 0.5, ethyl 
alcohol 40 and water 1000 parts 
by weight, to which is added 25 
grains of sodium fluoride or ammo- 
nium fluoride. 

One purpose claimed for the 
use of fluoride-containing mouth 
washes is that the incidence of 
caries is reduced. There are, how- 
ever, experiments detailed in the 
literature which cast doubt on this 
claim. 

It is unlikely that the fluoride 
would have much effect on the fla- 
vor with such powerful flavoring 
materials present in the amounts 
civen. 

DONALD B. BLACK is now in 
charge of Fine Chemical Sales for 
The Dow Chemical Co., succeed- 
ing JAMES DAY, who recently 
joined the company’s New York 
executive staff. 
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Flavored Notes 
a: R editor recently came 


across an item which it is pos- 
sible that a number of my readers 
may miss. Since it is unlikely that 
many of my readers subscribe to the 
Innals of Applied {leoholism on 
is it is more familiarly known, the 
\AA, in which this item will even 
tually appear and since I feel it my 
duty to apprise all of my readers 
of the very latest in the flavoring 
held, I have taken the liberty ol 
quoting liberally from a letter to 
the Editor of Soap, Perfumery ¢ 
Cosmetics, 24, Bride Lane, Fleet 
Street, London E. C. 4, England. 
Dear Sir: 

“T produced the Perfume “Scotch 
Whisky” from my new compound 
method of perfume production, and 
this is not able to be analyzed by 
anv means. Its direction is as fol- 
lows: Put two cc. of this perfume 
into one litre of synthetic whisky 
and vou will find it will have been 
transmuted into just like a kind of 
Scotch Whisky after 24 hours. My 
first intention for this product is not 
commercial but it is to be academ 
ically appreciated by the European 
Chemists and perfumers that this is 
the quite new method of perfume 
production different from the fash- 
ionable ones. And the Perfume 
‘Scotch Whisky” is unable to be 
analvzed by any means. 

“Now I[ think it will be better for 
vou to learn the outline of the pro- 
duction process of this perfume. 

“It is my method: to observe the 
objects and examine the elemental 
causes of the perfume and classify 
them; then by a chemical treat- 
ment IT make up and compound the 
synthetic perfume similar to each 
component part of that perfume. 
Bv this method I could choose the 
following elements as components 
of the flavour of the Scotch Whisky 

peat’s odour, barrel’s odour, sher- 
rv’s odour, fermentation odour, a 
unique odour as of some kinds 
mamimal’s urine (fox, badger, etc.) 
and ester’s odour. And it is in my 
Perfume “Scotch Whisky’ — that 
these ingredients of perfume are 
mixed up in a certain ratio. 

“Hoping you would be enough 
kind to examine my product and 
introduce it to any believable food 
perfume maker, 

Thanking in anticipation, 
I remain, 
Sincerely yours 
Kekicht Ebihara, Director 
Ebihara Institute of Pharmacy 
910, Kaji-Cho, Kawagoe 
Saitama, Japan.” 
(From Soap, Perfumery & Cosmet- 
s 26, 263 (1953)) 
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This description should be a real 
incentive for flavorists to go out and 
badger a fox. 

I received a query from Holland 
concerning suppliers of brominated 
oil and food preservatives. Reply 
was mailed under separate cover. 


M.B.]. 


J. L. Hopkins & Co., Drug 


House, Discontinues Business 


‘, Ss Hopkins & Co., Brooklyn, 
N. Y., millers, exporters and im 
porters of a complete line of botan 
ical drugs has discontinued _ its 
business. It was one of the oldest 
drug houses in the country, the firm 
having been established in 1890. Its 
products were used by a vast num- 
ber of industries including pha 
maceutical, flavoring, medicinal, 
toiletries, proprietaries and a host 
of other miscellaneous lines. 

Among the reasons extended for 
the liquidation were the risky chaz 
acter of the business including 
highly technical problems of qual 
ity which in turn meant the main- 
tenance of a substantial scientific 
staff in a fieid of business that 
could not provide such facilities in 
its margin of profit. ‘he liquida 
tion included arrangements where- 
by S. B. Penick & Co., New York, 
will take over inventories and cer- 
tain other assets of the old firm. 


Sees Hair Care Market Jump 
of 28% in Four Years 

Ihe hair care market jumped 28 
per cent in 1949 to 1952, according 
to Clark J. Gutman, Toni Co. sales- 
manager. Home permanent. sales 
were seen as centering around Jrne 
and July, with 27 per cent of the 
sales. Home permanent and sham- 
poo sales totaled nearly half of the 
sales of all hair care preparations, 
according to the report. 


Canadian Plant to Make 
Phenol from Air and Oil 


The world’s first plant for the 
manufacture of phenol from air and 
oil has been dedicated in Montreal 
East, Quebec. This plant is de 
signed to use a unique new process 
developed by Hercules Powder Co. 
of Wilmington, Del. 


H. F. Dresel Receives 
Stroud Jordan Award 


Hans F. Dresel, of Felton Chem 
ical Co.. Inc., received the Stroud 
Jordan Award from the American 
(ssn. of Candy Technologists at a 
ceremony on June 17 in the Wal 
dort-Astoria Hotel, New York. 


House Committee Holds F.D.A. 
Plant Inspection Hearings 


Lhe House Interstate Commerce 
Committee held hearings recently 
on proposed legislation to restore 
to the Food & Drug Administra 
tion the authority to inspect food, 
drug, and cosmetic factories and 
establishments without the require 
ment for asking and obtaining pei 
mission as a condition — prec 
dent to entry and inspection, 
N.B.B.M.A. reports. 

\s a result of the Supreme 
Court decision in the Cardiff case, 
FDA cannot inspect a factory with 
out the permission of the owner o1 
operator. The proposed legislation 
would make a factory inspection 
compulsory, if the FDA decided it 
wanted to inspect. 


Door-to-Door Selling Concern 
Expands Ads, Stresses Items 


The J. R. Watkins Co., door-to 
door sales organization handling 
cosmetics, food products, and pat 
ent medicines, will expand its mag 
azine advertising Campaign, stress 
ing specific products instead of the 
institutional approach it has been 
using formerly. 


Chicago S.C.C. Meeting Views 
Pharmaceutical Chemistry 


“Pharmaceutical chemistry as ap 
plied to cosmetics” was viewed in a 
address by Peter Hereld, vice-pres 
ident of the Chemo-Pure Mie. Co. 
at the monthly dinner-meeting ol 
the Chicago chapter of the society 
ot Cosmetic Chemists in Henrici’s 
Restaurant, Merchandise Mart, on 
June 9, 


BIMS of New York Opens 


Golf Series 


BIMS of New York will play its 
first golf match of the year on 
Phursday, June 25 at the Baltusrol 
Goll Club, Springfield, N.Y. Sub 
sequent matches have been sched 
uled for July 22, Sleepy Hollow: 
\ugust 18, Wheatley Hills; and 
September 22, Wykagyl for the 
Martin F. Schultes Memorial Tow 
nament, 


Proprietary Assn. Look at 
Future at 71st Annual Meet 


Members of The Proprietary 
\ssn. were given a picture of thei! 
industry and its outlook for the iu 
ture at the 7Ist annual meeting ol 
the organization June 8 to 10 at the 
Greenbrier Hotel, White Sulphur 
Springs, West Virginia. 
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Selected for VO5 —Here are three 
characteristic symbols of good grooming: 
The barber pole ...VO*, a superb hair and 
scalp conditioner and a favorite of Ameri- 
can men, women, and children...and 
Sheffield collapsible tubes, the choice of 
discerning manufacturers the world over. 
Package your products in Sheffield 
Process collapsible tubes. Rugged, light- 
weight, they’re the result of generations 
of tube-making experience. You’ll enjoy 
economies in shipping and storage. And 
for merchandisers of new products, we 
offer you a complete tube-packaging and 
tube-filling service for your convenience. 
Call on your nearest Sheffield repre- 
sentative today for fast quotations, 


tube samples, and free tube catalog. 


THE SHEFFIELD TUBE 


coR POR ATIiIEO N 


Home Office— New London, Connecticut 


Sales Offices—New York, Chicago, Los Angeles 
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Here is a perfume oil concentrate that has the happy facility 

of combining true fragrance reproduction with amazingly 

low price. Thus, you can give the wonderful Chypre fragrance 
to your perfume, cologne, talc, sachet and bath oil and 

still keep them extremely competitive in price. Convince yourself! 
Why not write us for samples of CYPRENE for your own 

tests... .no obligation, of course. 


\STS 
eel MEMBER ¢ FRAGRANCE FOUNDATION 


PERFUME 000 
exclusively - 15 EAST 30th STREET «© NEW YORK 16 
CHICAGO ¢« DALLAS ¢ MEMPHIS ¢ PITTSBURGH e« LOS ANGELFS « BOSTON 





Pending Legislation a Threat 


Exactly 1,673 bills affecting flavoring products industry introduced 


in Congress and 44 states Counsel John S. Hall reports to Flavoring 


Extract Manufacturers Assn. at its 44th convention in Atlantic City 


HE complex, ever-changing, 

and bewildering situation pre 

sented by the flood of bills in 
Congress and 44 states and the more 
significant court decisions that now 
plague the flavoring products in 
dustry was clearly, tersely and com 
pletely presented by John S. Hall, 
counsel and executive secretary, at 
the 44th annual meeting of the Fla 
voring Extract Manufacturers Assn. 
in the Hotel ‘Traymore, Atlantic 
City, N. J. May 10, 11, 12 and 13. 
The thoroughness with which the 
subject was covered, the considered 
analyses of pending bills and new 
laws enacted was a masterpiece and 
was one of the highlights of the 
meeting. 

Never before in the history of the 
industry have so many bills been in 
troduced in Congress and the vari 
ous states that in some manne} 
reflect on the flavoring products in 
dustry. Exactly 1,673 bills of this 
nature have been introduced this 
year in Congress and the various 
state legislatures. Mr. Hall also 
pointed out trends regarding the 
tax on interstate business and the 
growth of sales and use taxes in 
various states. 

Mr. Half discussed in detail, H.R. 
2739, which seeks to amend the 
Federal Food, Drug and Cosmetic 
Act of 1938 to prohibit sale of “im 
itations” that are in imitation of 
articles of food for which defini 
tions and standards of identity have 
been established. It was his opinion 
that any bill which seeks to prohibit 
the manufacture and sale of any 
article of food, natural or imitation, 
which is not deleterious o1 injurious 
to health, would be unconstitutional 
and void. Reference was made to 
activities of the Food and Drug Ad- 
ministration where it was reported 
that during the last year, 1929 cases 
were instituted as being in viola- 
tion of said act. Of said number, 
1592 involved the food industry. 
Reference was also made to the 
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Golf chairman Frank Green, President W. G. Grant and William Durling. 


activities of the Food and Drug Ad- 
ministration in breaking up the 
alleged long standard practice of 
adulterating lemon oil with cheaper 
oils. 


New Officers 


Louis J. Woolf, chairman of the 
nominating committee, submitted 
the following roster of new officers 
who were elected: 

President, William H. Hottinger 
Jr., Boweys, Inc., Chicago, III. 

First Vice President, Don C. 
Jenks, Foote & Jenks Co., Jackson, 
Mich. 

Second Vice President, Myron J. 
Hess, S. Twitchell Co., Camden, 
N. J. 

Third Vice President, E. N. 
Heinz Jr., Food Materials Corp., 
Chicago, Hl. 

Secretary, Leland P. Symmes, 
Baker Extract Co., Springfield, Mass. 

‘Treasurer, Lloyd E. Smith, Vir- 
ginia Dare Extract Co., Brooklyn, 
N. Y. 

Executive Committee: S. M. 
Kleinschmidt, Liquid Carbonic 
Corp., Chicago, IIL, chairman; Mil- 


ler Winston, Blanke-Baer Extract & 
Preserving Co., St. Louis, Mo.; Dr. 
A. S. Wendt, Fred Fear & Co., 
Brooklyn, N. Y.; C. P. McCormick 
Jr.. McCormick & Co., Baltimore, 
Md. 

Advisory Committee: W. G. 
Grant, National NuGrape Co., At- 
lanta, Ga., chairman; and Leslie S. 
Beggs, Styron Beggs Co., Newark, 
Ohio. 

After the invocation by the Rev. 
George W. Lawrence of Atlantic 
City, Robert Krone reported as 
chairman of the convention com- 
mittee; Chris Christensen reported 
for the entertainment committee; 
William H. Hottinger Jr., for the 
program committee and Frank W. 
Green for the golf committee. 


Reports and Papers Read 


President W. Gordon Grant 
pointed out that one of the bene- 
ficial changes in the past year was 
the decontrol of price ceilings on 
all flavoring products as well as all 
other commodities. He also stated 
that the association had given seri- 
ous consideration to suggested 
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Synfleur 


Every type and variety of soap, cream, toilet preparation and cosmetic 


can benefit from the imaginative and creative skill of the Synfleur labora- 
tory staff. 

Original compositions and perfume specialties of all kinds can be devel- 
oped in the Synfleur laboratories to solve any problem you may have — 
whether in modernization of old products or introduction of new ones. 

Over 63 years of successful experience attest to the skill and efficiency with 
which Synfleur products are created and produced. 


Founded 1889 by Alois Von Isakovics 


Synfleur ScrenTIFIC LABORATORIES, INC 


MONTICELLO, N.Y. 
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Chicago ¢ Melbourne « Burma e Hong Kong e¢ Bogota »* San Jost 
Ciudad Trujillo e¢ Guayaquil e Guatemala City e¢ Calcutta « Wellington 
Managua e Panama e Asuncion e Manila ¢ San Salvador * Montevideo 










, Inc 


4 oe 


CO, 0. F 

San Jose 
Wellingtot 
Aontevideo 








Robert Krone 


standards for vanilla, lemon and 
orange extract and also referred to 
the Shelley bill which provides fon 
an optional method of filing and 
payment of alcohol drawback 
claims. 

The auditing committee consist- 
ing of Bruce L. Durling and F. Oak 
ley approved the report of the 
treasurer Lloyd E. Smith. 

H. C. Willson discussed classifica 
tion and packaging from the motor 
carrier's standpoint. He explained 
that classification is a tariff com 
piled by an agency acting for thous 
ands of carriers so that they do not 
have to individually publish such a 
tariff. The National Classification 
Board of which the speaker is a 
member, is not an agency of the 
federal government. R. W. Talbot, 
Pennsylvania Railroad, spoke on 
the subject “Restore Freedom of 
Enterprise in the Transportation 
Industry.” He advocated a revision 
of the regulations under the Inte) 
state Commerce Act of 1887 tomake 
them meet modern conditions. 

“Different Tastes in Focd Fla 
vors’” was the theme of an informa 
tive paper by Prof. W. L. Obold, 
Drexel Institute of Technology. He 
defined the ideal function of the 
flavor manufacturer as one who pro 
duces old flavors that have met with 
consumer acceptance over the years 
and which are identified with the 
various foods we enjoy. He also 
pointed out the necessity for pro- 
ducing new flavors natural or syn 
thetic. 

Dr. Howard Reynolds, U.S. 
Dept of Agriculture, spoke on 
“Problems in Palatability Judging 
of Flavor Effects from Pesticide 

lreatment.” He stated that his de- 
partment is making a study to de- 
termine whether an insecticide o1 
pesticide will affect the flavor of 
vegetables or othe types of food 
products. 

Dr. K. R. Newman, chairman of 
the Scientific Research Committee, 


reviewed the work of the group in 
compiling data on vanilla extracts 
which is pertinent to the subject of 
standards for vanilla flavor. He also 
recommended a continuation of the 
study of the use of vanilla in ice 
cream. 

Dr. Roderick K. Eskew, Dept. of 
\griculture, discussed recent devel- 
opments in the recovery of volatile 
fruit concentrates. The processing 
of apples is satisfactory, he reported, 
and work is continuing on grape 
and cherry juices as well as other 
fruit juices. He also discussed the 
possibility of intensifying the flavon 
value of citrus juice concentrates. 

Ray C. Schlotterer then discussed 
the vanilla market, pointing out 
how the old Madagascar vanilla 
cycle operates. 

Waldo F. Reis, president of the 
Essential Oil Assn. then spoke on 
essential oils and their relation to 
flavor. This paper will be published 
in an early issue. 

Prof. E. E. Lockhart, Massachu- 
setts Institute of Technology, then 
spoke on “Training Students to 
Solve Flavor Problems.” 

Dr. J. W. Sale of the Food & 
Drug Administration discussed ad- 
judicated court cases involving de- 
made by the FDA of 
adulterated or misbranded foods 
including seizures of adulterated 
lemon oil which was sophisticated 
so as to pass usual tests but was de- 
tected by the spectrophotometer. He 
also reviewed many administrative 
opinions relating to the manufac- 
ture, sale and labeling of flavoring 
products. Dr. Sale is retiring from 
the Food and Drug Administration 
this Autumn. 


CISIONS 


innual Dues Raised 


John N. Curlett of the Special 
Finance Committee consisting of 
himself, Leland P. Symmes and 
Leslie Beggs appointed to investi- 
gate means of increasing the annual 
income of the association advocated 
increasing the dues of members $25 
per year. The proposal was ap- 
proved by the convention. 

John N. Curlett then reported 
for the Alcohol Tax Committee, 
emphasizing its activities to speed 
up payment of drawback claims. 
Dr. A. S. Wendt as chairman of the 
Standards Committee reported that 
there were no official changes in 
standards for extracts or flavors dur- 
ing the past year. 


Entertainment Features 


Chris Christensen, chairman and 
the members of the entertainment 
committee—E. N. Heinz Jr., S. M. 
Kleinschmid, Bruce L. Durling, 








William H. Hottinger 


Louis J. Woolf, R. W. Symmes, 
Ray E. Caulk, F. ]. Lueders, How- 
ard B. Grant, Don Gussow, William 
F. Fischer and Frank Green—pro- 
vided a well rounded entertain- 
ment. First there was a reception 
Sunday evening conducted by sup- 
pliers. The following afternoon a 
golf tournament was held when 
Guy Bates won the second leg of 
the president’s trophy. A boat ride 
around Atlantic City was also pro- 
vided for those who did not play 
golf. Monday evening a shore din- 
ner was served at the Inlet Yachting 
Pier; and on Tuesday evening the 
always enjoyable President's recep- 
tion was held followed by the an- 
nual banquet. 


Cantrell & Cochrane Plans 
Soft Drinks in Cans 


Plans for distributing soft drinks 
in cans are underway at Cantrell & 
Cochrane. Robert Tyriver, former- 
ly with Colgate-Palmolive-Peet Co., 
has been named manager. 


Extract Standardization 
Held Imminent 


The Health, Education and Wel- 
fare Administration is expected to 
hold hearings to establish defini- 
tions and standards of identity for 
vanilla, lemon and orange extract, 
and possible other extracts, in the 
near future, John S. Hall of the Fla- 
voring Extract Mfrs. Assn. has de- 
clared. Such extracts are now ex- 
empt from label declarations. 


D&O’s Premises Renamed 
Dodge & Olcott Building 


[he premises in which the Dodge 
& Olcott offices and laboratories are 
located, 180 Varick Street, New 
York, has been renamed the Dodge 
& Olcott Building. D&O is about to 
celebrate its 155th year. 
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J. W. SALE* 


P to about 8 years ago we 

had been depe nding on text 

books and the literature for 
our reference data on lemon oil. 
By reference data I mean physical 
and chemical constants of genuine 
oils which could be compared 
with similar data on suspect sam- 
ples and a conclusion drawn as to 
the integrity of the latter products. 
One outstanding publication — of 
that type is Poore’s bulletin on 
“Analyses and Composition — of 
California Lemon and Orange 
Oils.” 

However, it seemed to me that 
we should have analyses of current 
lots and in 1944 we decided to col- 
lect and analyze a series of genu 
ine lemon oils of domestic produc 
tion. Additional series of samples 
were collected in 1945, 1951 and 
1952. In 1951 the work was ex 
tended to include Italian oils and 
additional samples of Italian oils 
are, even now, being collected in 
Sicily. 

Only oils known to be genuine 
were collected for this purpose. 
They were obtained directly from 
the centrifuges or other equipment 
by our own inspectors while the 
lemons were being processed, both 
in California and Italy, so that 
there can be no question as to 
their authenticity. 

In 1944 several articles had ap- 
peared in the literature dealing 
with the examination of essential 
oils by the spectrophotometer. 
However, the only reference to its 
we in the examination of lemon 
oil was an article by Morton in 
The Perfumery and Essential Oil 
Record §=(1929) 20:258, which 
stated acme that one sample of 
lemon oil had been examined and 
showed a band in the ultra violet 
range near 311 millimicrons. We 
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Analyses 





Measuring the diameter of a drop of oil as part of a spreading test. 


did not learn of this article until 
after our examination of the 1944 
series of samples. 

We proposed then to reexamine 
our position with respect to the 
analysis of lemon oils, obtain new 
samples, and where possible, im 
prove our methods of analysis. We 
soon found that the spectropho- 
tometer had distinct possibilities 
as an auxiliary tool to distinguish 
between cold pressed oils and peri- 
toner or distilled oils, even when 
the latter are “refreshed” by plac- 
ine the colorless oils in contact 
with ground peel to give them a 
yellowish tint and an odor of 
freshly expressed oil. It was found 
that ultraviolet absorption curves 
of genuine cold pressed oils have 
a pronounced hump at a _ wave 
length of about 315 millimicrons 
and an absorption peak at a high 


level, whereas the curves of di- 
luted oils or distilled oils show 
either no humps or humps which 


are greatly reduced in magnitude. 
Since not all genuine oils possess 
humps of exactly the same magni- 


tude it became necessary for us to 
establish the range. 

\s our reservoir of graphs and 
curves accumulated and became 
unwieldy, it was found desirable to 
express the magnitude of the 
hump numerically. This we did by 
drawing a line called AB from one 
point of inflection of the curve in 
the uv range to the other and 
dropping a vertical line, called 
CD, from the point of maximum 
absorption to the line AB. The 
length of the line CD in optical 
density units therefore reflects the 
magnitude of the hump and you 
will find the results on 29 Califor- 
nia and 12 Italian oils set forth in 
Table I. The table also contains 
the values in optical density units 
for the peak absorption of the 
samples. You will note that the 
average length of the line CD is 
0.36 optical density units of the 
California oils and 0.71 for the 
Italian lemon oils. The average 
absorption peak for the California 
lemon oils is 0.82 and for the Ital- 
ian lemon oils 1.38. 
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in millimicrons 


Figure 1.—Ultraviolet absorption curves 


This difference is of interest as 
it adds to the known differences 
of other physical and chemical 
constants between California and 
Italian lemon oils. 

We have not investigated the 
causes of the difference in absorp- 
tion between the California and 
Italian lemon oils. It is doubted 
that they are varietal, although ac- 
cording to Webber and _ Batch- 
elor? the California varieties, i.e., 
Eureka and Lisbon, have not been 
studied in comparison with the va- 
rieties now grown in the Mediter- 
ranean region and their relation- 
ship is not fully known. Most of 
the varieties grown in the United 
States were imported directly or 
indirectly from the Mediterranean 
region. — 

The causes of the differences are 
likely complex and obscure. It is 
known that sunlight affects the 
yield and quality of lemon oil and 
I understand that in California 
lemon oils from different areas, 
though not necessarily of different 
varieties, are blended for uniform- 
ity, 

As a matter of speculation, 
therefore, it seems probable that 
the differences are due chiefly to 
climatic and soil conditions. Other 
factors such as the method of 
manufacture, maturity, seasonal 
Variations, etc., affecting the com- 
position of lemon oils are dealt 
with in Dr. Guenther’s books on 
essential oils. 

In Table I you will note the ef- 























ames BASE-LINE TOTAL ABSORPTION 
SAMPLE NO. eitnatiies ABSORPTION AT PEAK 
(LINE cD) (ca. 315 my) 
California lemon oils 
INV 14-505 F Sub 3 Feb. 1944 0.36 0.77 
INV 14-509 F Sub 2 0.33 | 0.68 
INV 14-510 F Sub 2 0.23 0.53 
INV 14-511 F Sub 2 0.27 0.61 
INV 14-513 F March 1944 0.48 0.96 
INV 30-506 H June 1945 0.49 1.02 
INV 30-507 H 2.29 0.83 
INV 30-508 H May 1945 0.42 0.92 
INV 74-339 F 0.46 0.91 
INV 74-340 F 0.28 0.68 
INV 86-742 K Sub 1 June 1951 0.31 0.73 
INV 86-743 K Sub 1 0.34 0.76 
INV 86-743 K Sub 2 0.34 0.79 
INV 86-744 K Sub 1 0.32 0.68 
INV 86-744 K Sub 2 0.28 0.65 
INV 86-745 K Sub 1 0.39 0.80 
INV 87-469 K Sub 1 May 1952 0.25 0.71 
INV 87-469 K Sub 2 0.30 0.73 
INV 87-470 K Sub 1 0.43 1.05 
INV 87-471 K Sub 1 0.30 0.72 
INV 87-471 K Sub 2 0.34 0.81 
INV 87-472 K Sub 1 0.37 0.84 
INV 87-473 K Sub 1 0.49 1.07 
INV 87-473 K Sub 2 0.52 1.04 
INV 87-474 K Sub 1 0.74 1.50 
INV 87-475 K Sub 1 0.27 0.72 
INV 87-475 K Sub 2 0.27 0.73 
INV 87-476 K Sub 1 0.26 0.82 
INV 87-476 K Sub 2 0.24 0.85 
Maximum 0.74 1.50 
Minimum 0.23 0.53 
Average 0.36 0.82 
Std. Dev. 0.11 0.19 
Italian lemon oils 
INV 14-041 K 0.79 1.44 
INV 14-043 K 0.85 1.54 
INV 14-044 K 0.60 1.23 
INV 14-046 K 0.84 1.47 
INV 14-047 K 0-76 1.40 
INV 14-048 K | 0.59 1.30 
INV 14-049 K 0.84 1.49 
INV 14-050 K 0.54 1.08 
INV 14-051 K | 0.77 1.60 
INV 14-052 K | 0.96 1.70 
INV 14-053 K | 0.56 1.26 
INV 14-054 K 0.49 1.00 
Maximum | 0.96 1.70 
Minimum 0.49 1.00 
Average 0.71 1.38 
Std. Dev. | 0.15 0.21 
Table 1.—Ultraviolet absorption data. 
fect of dilution on the absorption matographic column and __frac- 
values. tional distillation. This work is 


We have done some work on the 
identity of the constituents in 
lemon oil which show absorbance 
in the uv range using the chro- 


still in progress. It is not practi- 
cable to identify these constituents 
by their structural formulas al- 
though linkages known to cause 
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Sample No. 


INV 14-505 F Sub 3 
INV 14-509 F Sub 2 


INV 14-510 F Sub 2 
INV 14-511 F Sub 2 
INV 14-513 F 


: INV 30-506 H 
INV 30-507 H 


INV 30-508 H 
INV 74-339 F 


INV 74-340 F 


INV 86-842 K Sub 1 
INV 86-743 K Sub 1 
INV 86-743 K Sub 2 
INV 86-744 K Sub 1 


INV 86-744 K Sub 2 
INV 86-745 K Sub 1 
INV 87-469 K Sub 1 
INV 87-469 K Sub 2 


INV 87-470 K Sub 1 
INV 87-471 K Sub 1 
INV 87-471 K Sub 2 
INV 87-472 K Sub 1 
INV 87-473 K Sub 1 
INV 87-473 K Sub 2 
INV 87-474 K Sub 1 


INV 87-475 K Sub 1 


' 


INV 87-475 K Sub 2 
INV 87-476 K Sub 1 


INV 87-476 K Sub 2 


INV 14-041 K 
INV 14-043 K 


INV 14-044 K 
INV 14-046 K 


INV 14-047 K 
INV 14-048 K 
INV 14-049 K 


INV 14-050 K 


INV 14-051 K 


INV 14-052 K 
INV 14-053 K 


INV 14-054 K 











Mfr’s. 
No. 
1 
5 


ono 


19 


20 


21 


22 
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NOTES TO ACCOMPANY TABLE 1 


CALIFORNIA LEMON OILS 


Remarks 


Centrifuged twice followed by dewaxing. 

From final centrifuge fitted with a clarifying sleeve. 
Not dewaxed. 

Centrifuged three times followed by dewaxing. 

Centrifuged twice followed by dewaxing. 

From second centrifuge with clarifying sleeve, not 
dewaxed. 

Same as INV 14-513 F. 

Made from shaved off flavedo “Dark oil.” 
second centrifuge, not dewaxed. 

From second centrifuge, not dewaxed. 

From third centrifuge after washing with 0.5 percent 
citric acid solution. 

From second centrifuge. Same process as INV 14- 
509 F. 

Centrifuged twice, not dewaxed. 

After acid rinse, dewaxing and filtering. 

From centrifuge, not dewaxed. 

After dewaxing and filtering with aid of diatomaceous 
earth. 

Same as Sub 1. 

From centrifuge, not dewaxed. 

From centrifuge, before storage. 

From centrifuge after storage at room temperature, 
partly dewaxed. 

From centrifuge after pressing; not dewaxed. 

From centrifuge before dewaxing. 

Same as Sub 1 after dewaxing and filtering. 

Same as IN V 87-470 K, Sub 1, after dewaxing. 

From last centrifuge. Not dewaxed. 

Same as Sub 1, after dewaxing. 

From centrifuge after third centrifuging before de- 
waxing. 

From centrifuge after second centrifuging, 
dewaxing. 

Same as Sub 1, after dewaxing. 

From centrifuge after second centrifuging, before de- 
waxing. 

Same as Sub 1, after dewaxing. 


From 


before 


ITALIAN LEMON OILS 


By sfumatrice (4) process from lemons vicinity 
Palermo. Sample from separator. 

By sfumatrice process from lemons vicinity Bah- 
geria. Sample from sponges and flotation tank. 

Same as INV 14-043 K 

By sfumatrice process from lemons vicinity Carini. 

Sample from sponges and flotation tank. 

By sfumatrice process from lemons vicinity Cala- 
tabiano. Sample from separator. 

By sfumatrice process from lemons in area of Acireale. 
Sample from flotation tank. 

By sponge process from lemons vicinity Villafranca 
Tirrena. Sample from container by decantation. 
By sfumatrice process from lemons vicinity Villa- 
franca Tirrena. Sample from sponges and flotation 

tank. 

By hand operated press and hollow sponge process 
from lemons vicinity Villafranca Tirrena. Sample 
by decantation. 

By sponge process from lemons in area of Capo 
d’Orlando. Sample by decantation. 

By sfumatrice process from lemons vicinity Capo 
d’Orlando. Sample from separator. 

By sfumatrice process from lemons vicinity Capo 

d’Orlando and Villafranca Tirrena. Sample from 

separator. 












absorption in the uv range are to 
some extent diagnostic. 


I have mentioned previously 
that we have made some changes 
in our methods of chemical analy- 
sis of lemon oil. A paper dealing 
with these improved methods has 
been published by W. O. Winkle1 
in the February, 1953, issue of the 
Journal of the Association of Offi- 
cial Agricultural Chemists. I will 
touch on them only briefly here. 

Distilled lemon oil is cheaper 
than cold-pressed oil and is some- 
times used to adulterate the latter 
product. Such admixture can be 
detected as evidenced by the re- 
sults in Table 2 which were ob- 
tained on varying mixtures of two 
types of oil. 

We found the amounts of resi- 
due on evaporation as it is ordi- 
narily conducted to vary more 
than we thought it should, on the 
same sample of lemon oil. Evi- 
dently oxidative or other changes 
affecting the amount of residue 
take place when the evaporation 
is conducted in the air. To over- 
come this difficulty, we now make 
a steam distillation and _ chloro- 
form ether extractions which 
avoid the long heating inherent in 
the usual procedure. The amounts 
of steam distillation residues found 
on 16 samples of California and 12 
samples of Italian lemon oils are 
contained in Table III. The resi 
dues averaged 2.25 per cent for the 
six California oils that were de- 
waxed, 3.01 per cent for the 10 
California oils that were not de- 
waxed, and 1.87 per cent for the 
12 samples of Italian oils. While 
not included in the report, many 
residues were determined also by 
the usual method of evaporation 


and found to be about 0.75 pet 
cent higher. 
The steam distillation method 


for residue and the modified meth 
ods for aldehydes and esters need 


not be further discussed here, ex- 
cept to point out the average 
values obtained on the samples 


we have been discussing. They are: 





Total Esters 
aldehydes as linalyl 
ascitral acetate 

%  % 
California lemon oils 
(16) average 2.44 2.34 
Italian lemon oils 
(12) average 3.96 1.93 


I hope that this work on foreign 
and domestic lemon oils of known 
purity, will do something to dispel 
the notion which I have seen ex- 
pressed in the literature to the ef- 
fect that Government chemists ex- 
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A perfume is successful not by chance, not by good luck, but by 
careful design. There must be good design technically, artistically, 


and psychologically, to assure its appeal to the market. 


The master perfume chemists of van Ameringen-Haebler, Inc. know 
markets, perfumes and the technical arts of perfumery. Their 


guidance can help you design your next fragrance success. 


MANUFACTURERS AND CREATORS OF THE FINEST Pe 
e 


< 


9 , . 
” ameringen - haebler, inc. 


52.7 west 57th See e T N — W Yor XK 19, N. 7 < 




















| A HIGHLY PURIFIED 
| PROTEIN—FATTY ACID—-CONDENSATE 


satisfying the Draize-Woodward eye irritation 


test in all concentrations 


ANIONIC « LIME STABLE « HIGHLY SUDSING 


Specifications Applications 
Form and color ....... Light tan clear liquid 
Specific gravity ........ 1.070 to 1.090 Shampoos 
PE Wnawk venus ened 35 to 37% 


Permanent cold wave solutions 


| REY 6 sins WRIA a acai 6.3 -7.3 
Active Ingredients ..... (approx.) 33 to 35% Liquid bath preparations 
Solubility in water ..... In all proportions 


PES ans eke Less than 20 p.p.m. Cosmetic creams 


MAYWOOD CHEMICAL WORKS 


MAYWOOD, NEW JERSEY 
ESTABLISHED 1895 
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amine citrus oils to detect adul- 
teration and not for the purpose 
of determining the characteristics 
of genuine oils. Certainly many 
types of adulteration can be de 
tected ouly by comparing the re- 
sults On suspect samples with those 
‘btained on genuine oils and, 
therefore, both types of examina- 
tion must be made by law enforce 
ment officials. 





The work was conducted by nu- 
merous chemists and inspectors of 
the Food and Drug Administra- 
tion and the credit for it goes to 
them jointly. 


lonka bean extract should not be 
used as an ingredient in foods a 
cording to a bulletin from the Food 
& Drug Administration on account 
of its coumarin content. 


Table 2.—Detection of distilled lemon oil. 



































BASE-LINE | TOTAL ABSORPTION 
MIXTURE ABSORPTION AT PEAK 
(LINE cD) (ca 315 my) 
100% cold-pressed lemon oil 0.34 | 0.79 
15% w/w distilled lemon oil 0.26 0.64 
30% w/w distilled lemon oil 0.20 0.54 
60% w/w distilled lemon oil 0.09 | 0.32 
95% w/w distilled lemon oil 0.01 0.07 
Table 3.—Cheimical analyses of lemon oils of known purity. 
STEAM Dis- TOTAL ESTERS AS ao 
TILLATION ALDEHYDES LINALYL 1 ae 
RESIDUB a8 crrraLt ACETATE ae 
TO ESTERS 
per cent per cent per cent 
California Lemon Oils 
INV 14-505 F Sub 3* 2.04 2.94 2.27 1.30 
INV 14-509 F Sub 2 1.57 2.67 2.27 1.18 
INV 14-510 F Sub 2* 1.52 3.09 1.97 1.57 
INV 14-511 F Sub 2* 2.91 2.34 1.95 1.20 
INV 14-513 F 4.01 3.14 3.43 0.92 
INV 30-506 H 3.05 2.01 3.04 0.66 
INV 30-507 H 5.05 2.16 2.36 0.92 
INV 30-508 H 2.71 1.76 2.36 0.75 
INV 74-339 F | 8.14 2.75 2.94 | 0.94 
INV 74-340 F 2.41 2.46 2.32 1.06 
INV 86-742 K Sub 1 2.01 2.52 2.78 0.91 
INV 86-743 K Sub 1* 1.97 2.59 2.09 1.24 
INV 86-743 K Sub 2 2.62 2.69 1.92 1.40 
INV 86-744 K Sub 1* 2.39 2.0 1.73 1.16 
INV 86-744 K Sub 2* 2.95 2.20 2.02 1.09 
INV 86-745 K Sub 1 2.49 1.78 1.98 0.90 
Average (16) a 44 2.34 1.07 
3.01 | | 
Italian Lemon Oils 
INV 14-041 K 2.01 3.86 2.07 | 1.86 
INV 14-043 K 1.83 3.73 2.13 1.75 
INV 14-044 K 1.78 3.49 1.92 1.82 
INV 14-046 K 2.25 3.73 2.24 1.66 
INV 14-047 K 2.05 3.98 2.10 1.89 
INV 14-048 K 1.56 4.03 1.70 2.37 
INV 14-049 K 1.80 4.37 2.03 2.15 
INV 14-050 K 1.50 3.77 1.57 2.40 
INV 14-051 K 2.18 4.22 2.04 2.07 
INV 14-052 K 2.02 4.32 2.19 1.97 
INV 14-053 K 1.78 3.97 1.67 2.38 
INV 14-054 K 1.70 4.08 1.56 2.62 
Average (12) 1.87 3.96 1.93 2 


by 
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Dewaxed. 
wit, 14-505/11 F and 14-513 F by Brit. Pharm. method, others by Brit. Pharm. method as modified 
inkler. 


Producers Withdraw 


Coumarin for Food Use 


The Food and Drug Administra 
tion announced that it has been 
informed by producers of coumarin 
that they are voluntarily withdraw 
ing this flavoring agent from sale 
for all uses in foods. 

Recent pharmacological research 
has raised a question of the safety 
of coumarin, particularly in view 
of the increasing use of this ma 
terial, it was said. Withholding cou- 
marin is regarded as a precaution 
in the interest of public safety even 
though neither the industry nor the 
Food and Drug Administration 
knows of any case of human illness 
traceable to the flavoring agent. 
FDA commended the members of 
the chemical industry for their ac 
tion in the public interest. 

The Food and Drug Administra 
tion has issued to all its District 
Offices the following notice: “Ani 
mal studies indicate the desirability 
olf removing coumarin from foods 
promptly, but do not dictate the 
recall of outstanding stocks of foods 
flavored with material.” 

The word food is believed to in 
clude all finished extracts or flavors 
containing coumarin. 


British S. C. C. Braves 
Rain for Golf Match 


Winners of the recently held golf 
meeting of the Society of Cosmetic 
Chemists of Great Britain included 
A. W. E. Chismon of County Per- 
fumery Co., Ltd., and K. E. Wood- 
ward of Sandoz Products Ltd., and 
Dr. R. H. Marriott of County Per- 
fumery Co., Ltd., with D. N. Davies 
of Antoine Chiris Ltd., as runner- 
up. The match, which was played 
at Walton Heath, was “favoured 
with deplorable weather,” honorary 
secretary F. Hulley reports. 


Arnold A. Reckstein Honored 


by Alma Mater Alumni Assn. 


The Alumni Association of the 
Columbia University College ol 
Pharmacy met on May 3 at the 
Hotel Astor in New York to present 
Semi-Centennial Gold Certificates 
to Arnold A. Eckstein and other 
members of the class of 1903. The 
guest of honor was Mrs. Myron 
Walker, chairman of the Board of 
Trustees. Mr. Eckstein has had a 
varied and successful career in the 
field of pharmacy and for the past 
12 years has been associated in the 
manufacturing division of van 
Ameringen-Haebler, Inc., perfume 
materials manufacturer of this city. 
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ATTENTION! 
AEROSOL MARKETERS 


Our research laboratory has developed a number of perfume com- 
pounds suitable for use in many types of aerosol products. These 
compounds will not decompose, cause rust or discoloration. 


Be Safe! Have Peace of Mind! 


Perfume and aromatic compounds for use in aerosol sprays include: 


PERFUMES HOUSEHOLD ITEMS 
COLOGNES HAIR PREPARATIONS 
DEODORANTS SHAVING CREAMS 


Ask for samples and quotations. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17,N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
51) NORTH DEARBORN ST 5517 SUNSET BOULEVARD, HOLLYWOOD 
SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASS£ (A A.) FRANCE ARGENTEUIL (S. & O.) FRANCE 
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Problems in Toilet Soa 


Base perfumery obstacles 


terioration 


Soap de- 


. . Coloration and discoloration 


JAMES BATHER* 


SUBJECT of particular in- 

terest to manufacturers of 

toilet soaps at the present 
time is what may conveniently be 
termed “the economics of soap 
perfuming.” 

The devising of an attractively 
odorous perfume compound for 
soaps is much more difficult than 
is generally supposed and the pit- 
falls are many. Of course, all per- 
fume compounds call for skill in 
their invention and_ production, 
but more contributory causes pro- 
duce failures when one is dealing 
with soaps. Stability and fixation 
are the two main features to con- 
sider. To choose any floral com- 
pound and “hope for the best” 
when incorporating into a soap 
base is both illogical and most un- 
economical, many such  com- 
pounds giving disappointing re- 
sults, with a veritable disaster up- 
on ageing. One of the main causes 
is the erroneous view taken about 
perfume base costs, it being far 
cheaper to use less of a relatively 
expensive base than much more 
of a cheap base. In many cases the 
use of cheap perfume bases may 


*Reprinted from The Journal of the Society of 
Cosmetic Chemists, Vol. III, No. 3, Nov. 1952, 
pp. 226. British edition 
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be regarded as the direct cause of 


unsuccessful results, and a_ final 
product that has no_ popular 
appeal. 

Cheap soap_ base perfumery 


compounds frequently contain 
various residual terpenes; these 
may, however, from an odour point 
of view, be regarded merely as di- 
luents of no value. This general, 
although incorrect, method of 
compounding a soap _ perfume, 
should be discarded in favor of 
the method which requires that a 
base is first selected, which con- 
tains a definite odour value with 
a known stability in soaps, and 
that to this base other ingredients 
are added to build up a suitable 
odorous compound that is not af- 
fected when incorporated in the 
soap base. Volatility, stability and 
boiling range are the three main 
points to consider when choosing 
your ingredients, whether they are 
to be natural or synthetic. The use 
of a cheap perfume compound 
calls for a much higher ratio to 
obtain a reasonable odour than 
when a compound is employed con- 
taining, say, a blend of absolutes 
or concretes, together with judi- 
cious blending of natural essential 
oils or high-grade synthetics, but 










Paul |. Smith 


p Manufacture 


containing no diluent such as the 
residual terpenes. In the one case, 
one pound or more is used to per- 
fume 1 cwt. of soap, while two to 
six ounces of the more expensive 
blend would suffice. And if an 
odour comparison be made with 
the two compounds of like tonal 
value, it will be clearly appreciated 
that it is false economy to employ 
the cheaper compound. Also, 
odour value is in many cases a 
much stronger selling point than 
actual lathering properties, and 
must of necessity influence repeat 
sales of any toilet soap of well-liked 
odour. 

An almost Universal Base of ex- 
ceptional value for every type of 
soap, from which an _ individual 
compound can be made, consists 
of: Ionone 10 per cent, Linalol 5 
per cent, Terpineol, anhydrous, 85 
per cent. A proporton of this base 
serves as a foundation upon which 
the final perfume is built. 

Terpineol is strongly resistant 
to any alkaline reaction as encoun- 
tered in a soap base, and is of al- 
most universal usage on the Con- 
tinent, where soaps must in gen- 
eral possess a _ good, _ strong, 
likeable odour, or the discriminat- 
ing public will not deign to try 
them. 

For all high-class toilet soaps. 
those containing a compound 
blend of absolutes and concretes, 
together with selected essential 
oils, are the best. compounds to 
employ. The results obtained are 
excellent and the fragrance im- 
parted is lasting. Ordinary dis- 
tilled oils in judicious combina- 
tion with isolates or synthetics, 
cannot compare with these com- 
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pounds based upon absolutes and 
concretes. ‘The latter have, olf 
course, a much higher initial cost, 
but there is no justification for the 
soap manufacturer's reluctance to 
employ them, when one considers 
that the use of only 0.25 per cent 
of a natural Jasmin can give a 
more fragrant lasting odour than, 
sav, 10 to 15 per cent of a high- 
class Jasmin synthetic. Often it is 
superficial economy that is being 
practised, quite apart from the 
fact that the substitute can neve 
impart the finesse of the natural 
product, however good it may be. 
One must also bear in mind that, 
with the compound based upon 
the more expensive ingredients, a 
ratio of 12.5 per cent to 30 per 
cent can be used as against 100 
per cent of the cheaper base. 


Deterioration in Toilet Soaps 


Toilet soap deterioration can be 
classified under the following head- 
ings: 

(a) that due to the composition 

of the soap base; 

(b) that caused by the process 

of manufacture; and 

(c) that which can be traced to 

additions to the finished product 

and to impurities encountered in 
pressing and stamping. 


(a) The employment of a_ base 
composed of highly unsaturated 
fatty acids is to be avoided, owing 
to the likelihood of rancidity de- 
velopment with consequent discol- 
oration and spotting after expo- 
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Pastel shades serve 
to cover mild dis- 
colorations. 


sure to the air. Impurities con- 
tained in certain fats and fatty 
acids are frequently found that 
have a detrimental effect upon sta- 
bility, and a prior “cleaning up” 
process saves much later trouble, 
such as. colour’ development, 
odour deterioration, etc. Anothe1 
interesting point is that tallow ob- 
tained from animals that have 
been fed upon oil cakes and by 
other artificial means gives a_re- 
sulting unstable soap — unless 
treated. Of course, a high content 
of free tatty acids is a sure test 
that the tallow is neither fresh nor 
clean, but of inferior quality. ‘To- 
day, however, the supply of a soap 
chip base from a reputable firm 
can give little rise to anxiety, as a 
stable product of constant quality 
grading is readily available. 

(b) If the “cleaning up” proc- 
ess before saponification has been 
undertaken, subsequent bleaching 
in the boiling pan will be unnec- 
essary. Ble: ching in the boiler is 
convenient and is common prac- 
tice, although the resulting soap 
stock after storage frequently 
proves unstable, so that rancidity 
develops and no perfume com- 
pound can possibly cover the bad 
odour, even if used in great 
quantities. 

Another processing fault is fre- 
quently to be found in the drying, 
as unless the soap is cut into very 
thin chips and adequate ventila- 
tion is employed throughout the 
lowering of the temperature change 
until cold, the soap stock again 


proves unstable. If the soap chips 
are “sacked” while still warm (and 
this can occur during heavy pro- 
duction days in the factory) heat 
develops once more in the centre 
of the sack and the chips may dis- 
colour or even char, and again 
odour value is greatly influenced. 
I would, however, reiterate that a 
reputable firm takes all due pre- 
cautions to guard against these 
possible deterioration problems. 

(c) Additives to soap — stock 
likely to cause instability are both 
numerous and varied. Take the 
range of “fillers,” for example, 
perfumery compounds, and un- 
suitable super-fatting agents, ete. 
In fact, any addition, even if con 
sidered harmless, should not be 
made until a very thorough test 
has been carried out. Fillers such 
as titanium and zinc oxides, etc., 
serving the dual purpose of both 
filles ‘and whitening media, are 
widely used in the very cheap 
range of toilet soaps and are better 
omitted. If they are used, however, 
they should be incorporated by 
suspension in a 10 per cent solu 
tion of either Tylose or Cellofas 
to produce a paste, which is added 
to the chips before working them 
in the mixing machine. Tylose or 
Cellofas additions can also. be 
made with the object of improving 
the malleability of soap chips, the 
use of 2 per cent of a 10 per cent 
solution protecting against brittle- 
ness and improving the plasticity 
and tr ansparency of the chips, to 
give ease in plodding and facili- 
tate stamping-out of the final soap 
tablet. 

The presence of any excess, 
however slight, of alkali in the 
base, often causes perfumery diff- 
culties, as alkalis saponify any es- 
ters used in the perfume com- 
pound. In the higher priced range 
of toilet soaps, the use of cinnami 
acid is a most satisfactory addi- 
tion, for this acid acts as a neu- 
traliser, antioxidant and _ fixative. 

‘To enumerate the various pos- 
sibilities of deterioration caused 
by the use of perfume compounds 
is beyond the scope of this paper, 
as among the aromatic constitu- 
ents used one can have both posi- 
tive and negative catalysts present, 
aromatic alcohols and the esters 
thereof, certain ketonic bodies 
such as musk ketone; then  syn- 
thetics as, for example, benzalde- 
hyde; and in the formulation of a 
soap perfume the reactions of all 
ingredients must be very carefully 
considered before use, with price 
considerations put entirely at one 
side until a satisfz actory compound 
has been obtained. Then a cost ad- 
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381—-BEESWAX DERIVATIVES 
A series of non-ionic emulsifiers mak- 
ing possible O/W beeswax-type cold 
creams containing no soap, so that pH 
of product can be adjusted to match 
skin, or as desired. Also useful in lo- 
tions, hairdressings, etc. Information 
and samples on request. 

ATLAS POWDER COMPANY 
industrial Chemicals Dept., Wilmington 99, Del. 
I 


382——CHATENILLE 

CHATENILLE $35.00 lbs. A new 
modern (Spice-Aldehyde 
type) for and perfumes. 
Samples gladly submitted upon request. 


fragrance 
colognes 


POLAK’S FRUTAL WORKS, INC. 
Middletown, New York 





383——CYCLAMAL 


The accepted ingredient for the im- 
provement Powerful, 
clean, lasting—it is economical to use. 


of floral odors. 


1 oz. Sample—$0.75 


VERONA CHEMICAL COMPANY 


26 Verona Avenue, Newark 4, N.J. 


384—CYPRENE 
Chypre Perfume Oil Concentrate 


This new concentrate embodies all 
the warmth and sweetness of the popu- 
lar Chypre fragrance. It may be used 
with excellent results in a wide range 
of cosmetic items. Why not order a trial 
quantity! 

2 oz. sample $1.50 1 Ib. $9.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N.Y. 
ES 
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NEW DUAL-USE COUPON 
or 

YOUR CONVENIENCE 

for 


~ 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Soluble Beverage Extract. John L. 
Kellogg (Helen L. Kellogg executrix of 
John L. Kellogg, deceased). U. S. 2,564,332, 
Aug. 14, 1951. A process involving the 
addn. of lactose to liquid coffee ext. for 
flavor accentuation and for improving the 
free flowing characteristics of the dried 
product is described. Lecithin is added to 
improve the dispersibility and flavor re- 
tention of the powder. Cream whole or 
skim milk, and vegetable oils may also be 
included in the mixture prior to drying. 


Cutaneous Sensitivity to Monoglycer- 
ol p-Aminobenzoate, Cross sensitization 
and bilateral eczematization. Geo. H. Cur- 
tis and P. F. Crawford (Cleveland Clinic, 
Cleveland, O.). Cleveland Clinic Quart. 18, 
35-41 (1951); cf. Meltzer and Bauer, J. In- 
vestigative Dermatol. 12, 31 (1949). A case 
of cutaneous sensitivity to glycerol p-ami- 
nobenzoate was reported in which cross 
sensitivity of p-aminobenzoic acid, benzo- 
caine, butyn, aniline, and p-phenylenedia- 
mine was found. Chem. Abs. 45, No. 12,- 
5301 (1951). 


The Eppenbach Homo-Mixer as a 
Homogenizer for Emulsions. K. Munzel 
(Pharm. Inst., Zurich, Switz.) Schweiz. 
A poth.-Ztg. 90, 317-20(1952). The problem 
of estn. of efficiency of homogenizers by 
means of dispersion measurements is dis 
cussed. Raw milk is recommended as a 
standard emulsion for homogenizer espe- 
cially for edible emulsions. The Eppenbach 
Homo-Mixer was tested for its dispersing 
action with milk and it was possible to 
double the no. of fat particles, to decrease 
the mean diameter of the particles from 
3.05 to 1.18 u, and to increase the percent- 
age of particles of 0.5-1 2 u diameter from 
38.2 to 71.7%. H. M. Burlage. C.A., 46, 
19, 9249. 





385——FORSYTHIA-VERLEY 


New interpretation of this fresh har- 
binger of Spring. Delightful to use as a 
base on which to develop a new blend 
or can be used, as is, for cologne, 
creams, lipstick and other cosmetics. 


$16.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 


386—HELIOTROPINE LIQUID 


Developed for use in soaps, creams and 
perfumes where discoloration is a major 
consideration. This new, more stable 
form of heliotropine improves your end 
products. In addition to being 1/3 
greater than heliotropine crystals in 
odor strength, it will not discolor. 
Price $4.40 Ib. 
FINE CHEMICALS DIVISION OF 


SHULTON, INC. 
630 Fifth Ave., New York 20, N.Y. 








387——-HYDRO MAGNOLIA 


The lovely fragrance of the Magnolia 
flower, fresh, heady and intoxicating is 
faithfully captured in this new creation. 
Its low cost makes its use of particular 
interest in many compositions. 


Price per Ib. $6.70 


ROURE-DUPONT, INC. 
366 Madison Ave., New York 17, N. Y. 


388——JASCENT 
Amazing, economical odor value 


Jascent gives you amazing odor value 
at an incredibly low price. This fine 
Jasmin type is perfect for your cos- 
metics, colognes, shampoos, liquid 
soaps, detergents and air sprays. It has 
exceptional lasting properties. Why not 
order a trial quantity! 
2 oz. sample $1.00 1 Ib. $5.00 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N.Y. 








June, 1953 489 











389-——LAVENDER 959 


A lavender Bouquet type, this D&O 
specialty gives an effect similar to the 
popular Lavender Toilet waters. Also 
effective in combination with varying 
proportions of soap grade Lavender Oils 
if more of a straight Lavender odor is 
desired. 

$8.35 per lb. .55 per one ounce sample 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N.Y. 





390——MOCCA ARABICA 3635 


Newly developed coffee flavor which 
gives your finished product the true-to- 
nature flavor of freshly roasted coffee, 
using 1 lb. to 10,000 Ibs. 


Trial Pound $15.00 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 





391——MYRISTYL ALCOHOL PURE 


A specially pure grade of this C14 
Alcohol is now available in commercial 
quantities. Its 36°C melting point makes 
it especially suitable as a cocoa butter 
replacement. Cannot become rancid. 
Technical bulletin and complete price 
schedule on request. 
1 Ib. sample—$2.00 


ACETO CHEMICAL CO., INC. 
40-40 Lawrence St., Flushing 54, N.Y. 





392——RESEDALIA 


The current odor note of rising popu- 
larity. Try a fraction of 1% in florals or 
perfumes in conjunction with the 
Ionones. 


1 oz. Sample—$1.25 


VERONA CHEMICAL COMPANY 
26 Verona Avenue, Newark 4, N.J. 
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The Therapeutic Application of 
Chlorophyll and of Its Derivatives. F. 
Epstein. Osterr. Chem.-Ztg. 53, 82-4 (1952). 
—A survey of the literature dealing with 
the standardization of these substances, 
and of the more recent patents (since 1937) 
containing references to therapeutic ap- 
plications thereof. Rudolph E,. Platky. 
Chem. Abs. 46, 19, 9261. 


The Ethereal Oil Content of Matri- 
earia Chamomilla During Growth, Bo- 
huslav Sterba. Casopis Ceskeho Lekarnictva 
62, 1-12 (1949); Chem. Zentr. 1950, I, 1254. 
The plants used were grown on 6 exptl. 
fields in 2 localities. The oil content showed 
2 max. during growth. The color of the 
oil and probably also its chem. compn. 
differed at the 2 max. Oil was found in 
all leafy parts of the plant, with most of 
it in the blossom. M. G. Moore. Chem. 
Abs. 46, 19, 9262. 


Perfume Adsorbent. Takayasu Shira- 
saki. Japan. 1334 (’50), April 19. Synthetic 
Mg silicate composed of MgO:SiO,, 1:10- 
1:100 mol. ratio, is used for the adsorption 
of perfume vapors. K. Kitsuta. Chem. Abs. 
46, 16, 7720. 


Foam-Forming Ammoniated Denti- 
frice. Kohei Suzuki and Koichi Nagai (to 
Lion Dentifrice Co.). Japan 3775 (’50), Oct. 
27. To the usual dentifrice base, an NH, 
salt of a sulfonated higher alc. and an 
NH, compd. from a protein hydrolized by 
alkali are added for NH, formation and 
neutralization of the acid in the mouth. 


Chem. Abs. 46, 20, 9810, 1952. 


Cosmetics. Masajiro Ueno. Japan 899 
(51), Feb. 23. A small amt. of 5-nitro-2- 
furanacrylamide is added to cosmetic 
prepns. as an antiseptic. Chem. Abs. 46, 
22, 11598, 1952. 


Sampler 





393——RESINOID MOSS ‘‘S’’ 


An unusual low-priced compounding re- 
quisite for imparting Moss characteris- 
tics to almost any type of compound. 
The skilled Perfumer will find it an in- 
valuable raw material in the formulat- 
ing of Chypre and exotic types of com- 
pounds used in colognes, toilet waters, 
powders, soaps, incense, etc. 


NAUGATUCK AROMATICS 
254 Fourth Avenue, New York 10, N. Y. 





394——ROSE CRIMSON GLORY 
NOVILLE 


An unusually true to nature Rose fra- 
grance suitable for all types of toiletries. 


1 Ib.—$8.00 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth St., North Bergen, N. J. 





395—SANTAL CARBINAL 
NOVILLE 
Of Particular interest to maker of de- 
odorant toilet soaps. Its persistent 
clean scent clings to the skin. A per- 
fumer’s raw material, suggestive of the 
combined odors of Geranium, Pat- 
chouly, and Sandalwood oils. 
1 Ib.—$6.80 


NOVILLE ESSENTIAL OlL CO. 
1312 Fifth St., North Bergen, N. J. 


ce he i ENE NN TVR SN 
396—SNOW-WHITE S. 900 


Gives household soap, soft soap, im- 
dustrial soap and detergents that fresh, 
clean smell housewives identify with 
good soap. 


Trial Gallon $13.60 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 
ee LT A TT 
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397—VIOLETTE PARMOL 


A beautiful Violet with unusual quali- 
ties most suitable for blending in finest 
of Perfumery. 


$40.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 





398——WATER-SOLUBLE 

PRESERVATIVE 
Methyl Chemosept® Sodium is_ the 
only water soluble preservative of the 
Para-Hydroxybenzoate type. Goes into 
solution readily, protects emulsions and 
creams more effectively. 

1 Ib.—$2.60 


CHEMO PURO MFG. CORP 
32-25 Queens Bivd. Long Island City, N.Y. 





Deodorization of Distilled Spirits. 
Fakaaki Imafuku. Japan. patent 180, 160, 
Sept. 8, 1949. The spirits with the addn. 
of EtNH,, Et,NH or ET;N to pH 6.4-6.6 
and active C are shaken and 
Chem. Abs. 46, 6, 2748. 


filtered. 


Rapid Determination of Lecithin in 
Egg Shampoos. Stephane Hittner. Ind. 
parfum. 5, 215 (1950). The eggpowder con- 
tent is based on the org. P content of the 
isolated lecithin. 100 g. of the shampoo is 
extd. with 100 g. of hot 95% ethanol and 
the ext. is evapd. The residue is heated 
for 2 hrs. with dil. H,SO, (5-6 ml. plus 
25-30 ml. of H,O) and, after cooling, the 
mixt. is ext. with ether. The aq. layer is 
made alk. with NaOH, evapd. to dryness 
the residue dissolved in satd. aq. NH,NO,, 
and the P detd. by treatment with molyb- 
date reagent. B. A. Chem. Abs. 46, 19, 
9256. 


| Sampler 


399——WILD FLOWERS BOUQUET 


A very original, powerful, and long 
lasting fragrance. It reproduces truth- 
fully the refreshing scent of bleoming 
meadows. 


1 Ib.—$7.50 


FINE AROMATICS, INC. 
342 East 34th St., New York 16, N.Y. 


“The Sampler is always welcomed and 
read with much interest. It is a help- 
ful source of information and we thank 
you for it.” 


—from a letter written by the 
Laboratory Director of one of the best 
known cosmetic and perfume manu- 
facturers. 
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1, JUNE SAMPLER 


items as circled below. 

381 385 389 
382 386 390 
383 387 391 
384 388 392 


Please attach covpon fo your 


INFORMATION REQUEST FORM 


Please have further information and literature sent on 


ee 





AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 


393 397 381 385 
394 398 382 386 
395 399 383 387 
396 384 388 


2. JUNE SAMPLER 
ORDER FORM 


Please have samples with invoices to cover sent on 
items as circled below. 


company's letter head or comparable identification. 


| 


389 393 397 
390 394 398 
391 395 399 
392 396 
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You can make 
them better 
with... 


CHLORHYDROL 


Chlorhydrol* (Aluminum Chlorhydroxide 
Complex) is Reheis’ answer to the search for 
a really effective astringent and anti- 
perspirant. Maintains necessary astringent 
qualities without possessing the corrosive 
qualities of normal aluminum salts. Both the 
skin irritation normally found in aluminum 
chloride preparations, and the fabric 
destruction associated with aluminum 
chloride, aluminum sulphate, and other 
aluminum salts are eliminated in 
Chlorhydrol* compounds. And it’s only 
mildly acid—needs no buffering. 


Send for our free descriptive booklet today. 


se 3 H 3 | SS *Registered Trade Mark 


Red 





REHEIS COMPANY, INC. 
Manufacturers of Fine Chemicals 
BERKELEY HEIGHTS - NEW JERSEY 


@ or 
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Odor Research Correlation 


i problems of industry and of science were aired 
at the recent conference on basic odor research 
which took place under the joint auspices of the New 
York Academy of Sciences and the American Society 
of Heating and Ventilating Engineers, after two years 


of planning and preparation. The five sessions, lunch- 
| eons and dinner meeting were attended by from 300 
| to 400, with 350 officially registered, representing many 
| branches of industry and varied fields of research. 


Themes of the 26 papers ranged from methods for 
detecting trace odoriferous impurities to a new theory 


| on the problem of how the sense of smell functions, 


Data were reported on the odor response of insects, of 


| higher animals, and of man. Although the human 


response has frequently been thought less reliable than 
that of animals, it was evidggt that reproducible and 


| quantitative measurements can be made by human 
| observers with average odor awareness and moderate 
training. 


Although much practical odor evaluation work still 


rests on subjective measurements, there has been con- 


siderable progress in objective procedures, especially 
where a sufficiently large sample can be obtained, as 


| in the case of contaminated air. Here it is frequently 


possible to collect, by condensation or by sorption or by 
solution, sufficient of the odorous material to permit its 
identification by chemical or physical methods. 


In the study of the effect of odors on animals, it is 
possible to derive data objectively by the use of elec- 


| tronic equipment which can give information on nerve 


response. Less elaborate technic is used in the housefly 
work, where the orientation of the insects in a cage 


| will indicate an attracting or repelling effect of an odor 


or an odor mixture. 


Several contributors discussed the effect of odors on 
surfaces and of surfaces on odors. In objective analyti- 
cal procedures, adsorption on suitable surfaces may be 
used to collect or even to fractionate odor complexes 
for identification. In the case of nuisance odor prob- 


| lems, it is frequently important to consider the cling of 


odors to materials of construction, or to furnishings, or 


to packaging materials. 


Among the problems of odor evalution is the present 
difficulty of distinguishing between changes of odor 
quality due to change of components and those due to 
change of concentration, which may appear to alter the 


| characteristics of the odor completely—in many cases 


from the pleasant to the unpleasant side, or vice versa. 
Similarly, the same odor mixture may consistently pro- 
duce different responses with different human observers. 
Adequate data are, in any event, indicated before gen- 
eral conclusions can be drawn. An incidental observa- 
tion in this connection is the recall phenomenon 
associated with certain odors, which serve as a reminder 
of some former situations or experiences. In this re 
spect, the sense of smell is generally regarded as ca- 
pable of causing a more vivid recall than either a tune 
reheard or a scene viewed again. 


Inevitably a topic at such a gathering, the value of 
chlorophyll in odor control situations was appraised as 
neither satisfactorily proven nor firmly disproven, 
despite recent claims and counterclaims. 
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381—BEESWAX DERIVATIVES 


A series of non-ionic emulsifiers mak- 
ing possible O/W beeswax-type cold 
creams containing no soap, so that pH 
of product can be adjusted to match 
skin, or as desired. Also useful in lo- 
tions, hairdressings, etc. Information 
and samples on request. 
ATLAS POWDER COMPANY 

Industrial Chemicals Dept., Wilmington 99, Del. 





382——CHATENILLE 


CHATENILLE $35.00 lbs. A new 
modern fragrance (Spice-Aldehyde 
type) for colognes and _ perfumes. 
Samples gladly submitted upon request. 


POLAK’S FRUTAL WORKS, INC, 


Middletown, New York 





383-——CYCLAMAL 


The accepted ingredient for the im- 
provement Powerful, 


clean, lasting—it is economical to use. 


of floral odors. 


1 oz. Sample—$0.75 


VERONA CHEMICAL COMPANY 


26 Verona Avenue, Newark 4, N.J. 
er I 


384——CYPRENE 


Chypre Perfume Oil Concentrate 
This new concentrate embodies all 
the warmth and sweetness of the popu- 
lar Chypre fragrance. It may be used 
with excellent results in a wide range 
of cosmetic items. Why not order a trial 
quantity! 
2 ox, sample $1.50 1 Ib. $9.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N.Y. 
et 
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NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Soluble Beverage Extract. John L. 
Kellogg (Helen L. Kellogg executrix of 
John L. Kellogg, deceased). U. S. 2,564,332, 
Aug. 14, 1951. A process involving the 
addn. of lactose to liquid coffee ext. for 
flavor accentuation and for improving the 
free flowing characteristics of the dried 
product is described. Lecithin is added to 
improve the dispersibility and flavor re- 
tention of the powder. Cream whole or 
skim milk, and vegetable oils may also be 
included in the mixture prior to drying. 


Cutaneous Sensitivity to Monoglycer- 
ol p-Aminobenzoate. Cross sensitization 
and bilateral eczematization. Geo. H. Cur- 
tis and P. F. Crawford (Cleveland Clinic, 
Cleveland, O.). Cleveland Clinic Quart. 18, 
35-41 (1951); cf. Meltzer and Bauer, J. In- 
vestigative Dermatol. 12, 31 (1949). A case 
of cutaneous sensitivity to glycerol p-ami- 
nobenzoate was reported in which cross 
sensitivity of p-aminobenzoic acid, benzo- 
caine, butyn, aniline, and p-phenylenedia- 
mine was found. Chem. Abs. 45, No. 12,- 
5301 (1951). 


The Eppenbach Homo-Mixer as a 
Homogenizer for Emulsions, K. Munzel 
(Pharm. Inst., Zurich, Switz.) Schweiz. 
Apoth.-Ztg. 90, 317-20(1952). The problem 
of estn. of efficiency of homogenizers by 
means of dispersion measurements is dis- 
cussed. Raw milk is recommended as a 
standard emulsion for homogenizer espe- 
cially for edible emulsions. The Eppenbach 
Homo-Mixer was tested for its dispersing 
action with milk and it was possible to 
double the no. of fat particles, to decrease 
the mean diameter of the particles from 
3.05 to 1.18 u, and to increase the percent- 
age of particles of 0.5-1 2 u diameter from 
38.2 to 71.7%. H. M. Burlage. C.A., 46, 
19, 9249. 





385——FORSYTHIA-VERLEY 


New interpretation of this fresh har- 

binger of Spring. Delightful to use as a 

base on which to develop a new blend 

or can be used, as is, for cologne, 

creams, lipstick and other cosmetics. 
$16.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 


386——HELIOTROPINE LIQUID 


Developed for use in soaps, creams and 
perfumes where discoloration is a major 
consideration. This new, more stable 
form of heliotropine improves your end 
products. In addition to being 1/3 
greater than heliotropine crystals in 
odor strength, it will not discolor. 
Price $4.40 Ib. 
FINE CHEMICALS DIVISION OF 


SHULTON, INC. 
630 Fifth Ave., New York 20, N.Y. 








387——-HYDRO MAGNOLIA 


The lovely fragrance of the Magnolia 
flower, fresh, heady and intoxicating is 
faithfully captured in this new creation. 
Its low cost makes its use of particular 
interest in many compositions. 


Price per Ib. $6.70 


ROURE-DUPONT, INC. 
366 Madison Ave., New York 17, N. Y. 


388——JASCENT 
Amazing, economical odor value 


Jascent gives you amazing odor value 
at an incredibly low price. This fine 
Jasmin type is perfect for your cos- 
metics, colognes, shampoos, liquid 
soaps, detergents and air sprays. It has 
exceptional lasting properties. Why not 
order a trial quantity! 

2 oz. sample $1.00 





1 Ib. $5.00 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N.Y. 
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389-——LAVENDER 959 


A lavender Bouquet type, this D&O 
specialty gives an effect similar to the 
popular Lavender Toilet waters. Also 
effective in combination with varying 
proportions of soap grade Lavender Oils 
if more of a straight Lavender odor is 
desired. 

$8.35 per Ib. .55 per one ounce sample 

DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N.Y. 





390——-MOCCA ARABICA 3635 


Newly developed coffee flavor which 
gives your finished product the true-to- 
nature flavor of freshly roasted coffee, 
using 1 lb. to 10,000 Ibs. 


Trial Pound $15.00 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 





391——-MYRISTYL ALCOHOL PURE 


A specially pure grade of this C14 
Alcohol is now available in commercial 
quantities. Its 36°C melting point makes 
it especially suitable as a cocoa butter 
replacement. Cannot become rancid. 
Technical bulletin and complete price 
schedule on request. 
1 Ib. sample—$2.00 


ACETO CHEMICAL CO., INC. 
40-40 Lawrence St., Flushing 54, N.Y. 





392——RESEDALIA 


The current odor note of rising popu- 
larity. Try a fraction of 1% in florals or 
perfumes in conjunction with the 
Ionones. 


1 oz. Sample—$1.25 


VERONA CHEMICAL COMPANY 
26 Verona Avenue, Newark 4, N.J. 
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The Therapeutic Application § of 
Chlorophyll and of Its Derivatives. F. 
Epstein. Osterr. Chem.-Ztg. 53, 82-4 (1952). 
—A survey of the literature dealing with 
the standardization of these substances, 
and of the more recent patents (since 1937) 
containing references to therapeutic ap- 
plications thereof. Rudolph E. Platky. 
Chem. Abs. #6, 19, 9261. 


The Ethereal Oil Content of Matri- 
caria Chamomilla During Growth. Bo- 
huslav Sterba. Casopis Ceskeho Lekarnictva 
62, 1-12 (1949); Chem. Zentr. 1950, I, 1254. 
The plants used were grown on 6 exptl. 
fields in 2 localities. The oil content showed 
2 max. during growth. The color of the 
oil and probably also its chem. compn. 
differed at the 2 max. Oil was found in 
all leafy parts of the plant, with most of 
it in the blossom. M. G. Moore. Chem. 
Abs. 46, 19, 9262. 


Perfume Adsorbent. Takayasu Shira- 
saki. Japan. 1334 (’50), April 19. Synthetic 
Mg silicate composed of MgO:SiO,, 1:10- 
1:100 mol. ratio, is used for the adsorption 
of perfume vapors. K. Kitsuta. Chem. Abs. 
46, 16, 7720. 


Foam-Forming Ammoniated Denti- 
frice. Kohei Suzuki and Koichi Nagai (to 
Lion Dentifrice Co.). Japan 3775 ('50), Oct. 
27. To the usual dentifrice base, an NH, 
salt of a sulfonated higher alc. and an 
NH, compd. from a protein hydrolized by 
alkali are added for NH, formation and 
neutralization of the acid in the mouth. 
Chem. Abs. 46, 20, 9810, 1952. 


Cosmetics. Masajiro Ueno. Japan 899 
(51), Feb. 23. A small amt. of 5-nitro-2- 
furanacrylamide is added to cosmetic 
prepns. as an antiseptic. Chem. Abs. 46, 
22, 11598, 1952. 
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393-——RESINOID MOSS ‘‘S’’ 


An unusual low-priced compounding re- 
quisite for imparting Moss characteris- 
tics to almost any type of compound. 
The skilled Perfumer will find it an in 
valuable raw material in the formulat- 
ing of Chypre and exotic types of com- 
pounds used in colognes, toilet waters, 
powders, soaps, incense, etc. 


NAUGATUCK AROMATICS 
254 Fourth Avenue, New York 10, N. Y. 





394——ROSE CRIMSON GLORY 
NOVILLE 


An unusually true to nature Rose fra- 
grance suitable for all types of toiletries. 


1 Ib.—$8.00 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth St., North Bergen, N. J. 





395—SANTAL CARBINAL 
NOVILLE 
Of Particular interest to maker of de- 
odorant toilet soaps. Its persistent 
clean scent clings to the skin. A per- 
fumer’s raw material, suggestive of the 
combined odors of Geranium, Pat- 
chouly, and Sandalwood oils. 
1 Ib.—$6.80 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth $t., North Bergen, N. J. 


|e a ne RD 
396—SNOW-WHITE S. 900 


Gives household soap, soft soap, im 
dustrial soap and detergents that fresh, 
clean smell housewives identify with 
good soap. 


Trial Gallon $13.60 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 
ST 
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397—VIOLETTE PARMOL 


A beautiful Violet with unusual quali- 
ties most suitable for blending in finest 
of Perfumery. 


$40.00 per ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Il!l.—New York, N.Y. 





398——WATER-SOLUBLE 

PRESERVATIVE 
Methyl Chemosept® Sodium is the 
only water soluble preservative of the 
Para-Hydroxybenzoate type. Goes into 
solution readily, protects emulsions and 
creams more effectively. 

1 Ib.—$2.60 


CHEMO PURO MFG. CORP 
32-25 Queens Bivd. Long Island City, N.Y. 
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Deodorization of Distilled Spirits. 
Fakaaki Imafuku. Japan. patent 180, 160, 
Sept. 8, 1949. The spirits with the addn. 
of EtNH,, Et,NH or ET;N to pH 6.4-6.6 
and active C are shaken and 
Chem. Abs. 46, 6, 2748. 


filtered. 


Rapid Determination of Lecithin in 
Ege Shampoos, Stephane Hittner. Ind 
parfum. 5, 215 (1950). The eggpowder con- 
tent is based on the org. P content of the 
isolated lecithin. 100 g. of the shampoo is 
extd. with 100 g. of hot 95% ethanol and 
the ext. is evapd. The residue is heated 
for 2 hrs. with dil. H,SO, (5-6 ml. plus 
25-30 ml. of H,O) and, after cooling, the 
mixt. is ext. with ether. The aq. layer is 
made alk. with NaOH, evapd. to dryness, 
the residue dissolyed in satd. aq. NH,NO,,. 
and the P detd. by treatment with molvb- 
date reagent. B. A. Chem. Abs. 46, 19. 
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Sampler 





399——WILD FLOWERS BOUQUET 


A very original, powerful, and long 
lasting fragrance. It reproduces truth- 
fully the refreshing scent of bleoming 
meadows. 

1 Ib.—$7.50 


FINE AROMATICS, INC. 
342 East 34th St., New York 16, N.Y. 


“The Sampler is always welcomed and 
read with much interest. It is a help- 
ful source of information and we thank 
you for it.” 


—from a letter written by the 
Laboratory Director of one of the best 
known cosmetic and perfume manu- 
facturers. 








1. JUNE SAMPLER 


items as circled below. 


38) 385 389 
382 386 390 
383 387 391 
384 388 392 
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INFORMATION REQUEST FORM 


Please have further information and literature sent on 


ae Re 


AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 


393 397 381 385 
394 398 382 386 
395 399 383 387 
396 384 388 


Please attach coupon to your company’s letter head or comparable identification. 


2. JUNE SAMPLER 
ORDER FORM 


Please have samples with invoices to cover sent on 
items as circled below. 


389 393 397 
390 394 398 
391 395 399 
392 396 
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You can make 
them better 
with... 


CHLORHYDROL’ 


Chlorhydrol* (Aluminum Chlorhydroxide 
Complex) is Reheis’ answer to the search for 
a really effective astringent and anti- 
perspirant. Maintains necessary astringent 
qualities without possessing the corrosive 
qualities of normal aluminum salts. Both the 
skin irritation normally found in aluminum 
chloride preparations, and the fabric 
destruction associated with aluminum 
chloride, aluminum sulphate, and other 
aluminum salts are eliminated in 
Chlorhydrol* compounds. And it’s only 
mildly acid—needs no buffering. 


Odor Research Correlation 


— problems of industry and of science were aired 
at the recent conference on basic odor research 
which took place under the joint auspices of the New 
York Academy of Sciences and the American Society 


| of Heating and Ventilating Engineers, after two years 
| of planning and preparation. The five sessions, lunch- 
| eons and dinner meeting were attended by from 300 


to 400, with 350 officially registered, representing many 


| branches of industry and varied fields of research. 


Themes of the 26 papers ranged from methods for 


| detecting trace odoriferous impurities to a new theory 
on the problem of how the sense of smell functions, 


Data were reported on the odor response of insects, of 
higher animals, and of man. Although the human 
response has frequently been thought less reliable than 
that of animals, it was evident that reproducible and 
quantitative measurements can be made by human 


| observers with average odor awareness and moderate 


training. 
Although much practical odor evaluation work still 


rests on subjective measurements, there has been con- 
siderable progress in objective procedures, especially 


| where a sufficiently large sample can be obtained, as 


in the case of contaminated air. Here it is frequently 
possible to collect, by condensation or by sorption or by 
solution, sufficient of the odorous material to permit its 
identification by chemical or physical methods. 


In the study of the effect of odors on animals, it is 
possible to derive data objectively by the use of elec- 
tronic equipment which can give information on nerve 
response. Less elaborate technic is used in the housefly 
work, where the orientation of the insects in a cage 
will indicate an attracting or repelling effect of an odor 
or an odor mixture. 


Several contributors discussed the effect of odors on 
surfaces and of surfaces on odors. In objective analyti- 
cal procedures, adsorption on suitable surfaces may be 

| used to collect or even to fractionate odor complexes 
for identification. In the case of nuisance odor prob- 
lems, it is frequently important to consider the cling of 
odors to materials of construction, or to furnishings, or 
to packaging materials. 


Among the problems of odor evalution is the present 
difficulty of distinguishing between changes of odor 
quality due to change of components and those due to 

| change of concentration, which may appear to alter the 
| characteristics of the odor completely—in many cases 
from the pleasant to the unpleasant side, or vice versa. 


Send for our free descriptive booklet today. | Similarly, the same odor mixture may consistently pro- 


*Registered Trade Mark 





REHEIS COMPANY, INC. 


Manufacturers of Fine Chemicals 


BERKELEY HEIGHTS - NEW JERSEY 
@® or 
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duce different responses with different human observers. 
Adequate data are, in any event, indicated before gen- 
eral conclusions can be drawn. An incidental observa- 
| tion in this connection is the recall phenomenon 
associated with certain odors, which serve as a reminder 
of some former situations or experiences. In this re 
spect, the sense of smell is generally regarded as ca- 
| pable of causing a more vivid recall than either a tune 
reheard or a scene viewed again. 


Inevitably a topic at such a gathering, the value of 
chlorophyll in odor control situations was appraised as 
neither satisfactorily proven nor firmly disproven, 
despite recent claims and counterclaims. 
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may be made and by 
carelul substitution of analogous 
replacement materials the desired 
cost price may be approached. | 
would once again emphasize, how 
ever, that it is not always economi 
cal to employ cheaper products. 

Metallic contamination is the fi 
nal cause of deterioration and, in 
particular, contamination caused 
base that are in 
poor condition either through neg 
lect or wear and tear. All machines 
should) be regularly maintained 
and any signs of plate stripping 
be returned for replating, as only 
in this way can a perfect product 
be assured, 


justine nt 


by copper clies 


The superlatting of toilet soaps 
is a well-known practice to-day, 
whether milled or cold-processed 
soaps are being considered, and 
manv combinations are possible. 
Lanolin, of once the 
most favoured superfatting agent, 
but owing to odour difficulties it 
has been replaced by various othe 
ingredients. Probably one of the 
best is the use ol an 


course, Was 


emulsion 
compound of Polyethylene Glycol 
1500, Mineral Oil (in 
Weol Wax Alcohols, Oley! Alcohol 
and Cetyl Alcohol. An even more 
modern method is the use. of 
Sulphonated Cetvl /Oleyl Alco- 
hols, which impart a remarkabk 
smoothness to the soap base. 


traces), 


Coloration and Discoloration 


The final subject in this brief 
collection ol 
coloration of 
ereat 


must be the 
matter ol 
even the 
slightest discoloration in a white 
coap can mar the product. Pastel 
shades are popular and can. suit- 
ably cover any mild discolorations 
due to either the soap base or the 
perfumery compound. It is the lat 
ter, when of a doubtful nature, that 
causes much deterioration of a 
soap, as the “faults” only develop 
upon ageing and are most un- 
sightly either through spotting on 
just partial fading. No solid aro- 
matic body should ever be em- 
ployed unless the whole of the crys 
taline derivatives have eithe 
been dissolved along with the nor- 
mal perfume blend or in a suit- 
able solvent such as benzyl 
alcohol, 

\s for colouring matter, only a 
guaranteed fast-to-alkali colow 
should be employed. Again, it is 
lalse economy to purchase any- 
thing but the finest quality, as the 
cheaper erades may contain many 
impurities that, in the more ex- 
pensive variety, have been elimi- 
nated by sufficient washing. Ani- 
chiefly em- 


notes 
soaps, a 


importance, as 


line dyestuffs are 
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ployed, although only those with a 
high alkaline milling resistance 
and adequate manufacturers’ 
proof of stability should be used. 
\ simple test, yet a most reliable 
one, is to take 50 grammes of the 
soap base and 5 grammes of soda 
ash to a litre of distilled water and 
gently heat and maintain at a tem- 


perature of 40 C. until observa- 


tions are completed. The soap 
base employed must, of course, 
have been already coloured, then 


as “fastness” is usually based up- 
on an “8” scale, any soap can be 
calculated as to the degree of fast- 
ness to alkali. Then if the degree 
ol the dvestufl itself is known (and 





it should be requested from the 
makers), one aims at employing 
an alkaline fastness from + to 5 
or even higher. The test given will 
soon reveal whether the soap will 
remain constant or not, during the 
normally expected shelf-life of the 
final product. 

The dvyestuff used, and of what- 
ever nature, must course, 
be employed in a solution form 
that has been filtered so that no 
extraneous matter or fine particles 
of dyestuff are left for subsequent 
incorporation in the soap base, a 
fault that usually gives rise, with- 
in a few weeks or months, to more 
or less clearly defined spotting. 


also, ol 


Phenolic Constituents for Carbolic Soap 


\RBOLIC soap is very popular 

with certain sections of the gen- 
eral public and also with a numbe 
of hospitals and public institutions. 
It is a hard soap and differs from 
ordinary toilet soap by reason of its 
red and color and distinc 
tive odour due to the presence ol 
phenolic substances. 


brown 


Ihe percentage of phenols pres 
ent in the soap should not be less 
than 1.5°% and not more than about 
3.0% depending on the type of phe- 
nolic substance present. If phenol 
is chosen this is generally the tech- 
nical grade, approximately 98% 
pure. It is a water white to pink, 
yellow or tan crystalline product 
having a melting point, wet-mini- 
mum of 39.0 deg. C. and for this rea- 
son is commonly referred to as 39 
deg. C. phenol. This chemical is 
readily soluble in alcohol, ether, 
glycerine, chloroform, carbon disul- 
phide, petroleum, volatile and fixed 
oils. It is partially soluble in cold 
water and infinitely soluble in hot 


Dutch Chemical Rally Combines 
Automobile Race and Quiz 


\ Dutch Chemical Rally, cover- 
ing a 130 mile route, was held on 
May 9 for the fourth time in suc- 
cession as part of “Chemical Day.” 
Seventy teams, consisting of 250 
staff employees of the chemical and 
pharmaceutical industry in the 
Netherlands and its allied trades 
took part. 

The rally was organized by a 
sports committee, with the follow- 
ing members: A. ]. S. Douma, J. van 
Paasschen, of N. V. Chemische 
Fabriek “Naarden”; B. Ijssennag- 





water. As a very weak acid, phenol 
reacts with strong bases to give phe- 

\part from pure phenol, various 
cresylic acid compounds are fre 
quently employed. There is, for in- 
stance, cresol P.S.P. which is a pink 
to red or light brown liquid ob- 
tained like phenol from coal tar. 
The specification for this gives the 
maximum phenol content as 9% 
and it has a composition of 40% 
meta cresol, 30° ortho cresol and 
23% para and about 6% phenol. 
The proportions of the isomers may 
vary with other cresylic acids, some 
soapers preferring a cresol made up 
of 35% ortho, 40% meta and 25% 
para cresols. The usual grade of 
cresylic acid used for disinfectants 
contains a 5% maximum of phenol 
and its composition is roughly 46% 
metal cresol, 26% para cresol, 23% 
low boiling xylenols and 4% other 
tar acids. This is not generally rec- 
ommended for inclusion in soaps 
owing to the presence of such a high 
proportion of low boiling xylenols. 


ger of Hoechst-Holland Ltd. and J. 
Schmidt of Messrs. C. N. Schmidt. 

The rally featured instructions 
containing questions and problems 
requiring a fair knowledge of 
chemistry. The first prize winner 
was Chemical Industry “Den 
Haag.” 


Maine Repeals Compulsory 
Registration of Cosmetics 


Compulsory registration of cos- 
metics in Maine will be ended when 
the repeal of the Maine Cosmetic 
Law becomes effective the second 
week in August. 
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THE KEY INGREDIENT 


FOR FINER COLD WAVE 
FORMULATIONS 


AMMONIUM 
THIOGLYCOLATE 


by Halby 









American 


Aromatics, Inc. 
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Essential Oils 





@ OUTSTANDING QUALITY 
@ RELIABLE SOURCE and SERVICE 
@ CONSTANT UNIFORMITY 
@ ATTRACTIVELY PRICED 


HALBY PRODUCTS CO. 


WILMINGTON 99, DELAWARE 


SALES REPRESENTATIVES: 
Stanton Sales Co., Chicago 10, Illinois. 
McNerney Chemical Corp., Los Angeles 23, Cal. 
Vv. & S$. Morch, 6346 MacDonald Ave., Montreal 29, Que. 
Sete ee ee ee ee ee ee ee ee eee eee 












Aromatic Chemicals 
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24 East 21st Street, New York 10, N.Y. 













Essential for Soap Makers! 


LIPSTICK - COLOGNE - DEODORANT ‘““SOAPS AND DETERGENTS’’ 


STEPTIC PENCILS - MASCARA 





by E. G. Thomssen, Ph.D. and John W. McCutcheon, M.A., F.C.LC. 


SUPPOSITORIES Price $9.00 ... Foreign $9.54... Cloth Cover 
66 Illustrati 
PROGRESSIVE LABELING MACHINE, Inc. This 511-page volume is eae cates authoritative analysis 


137 West 22nd St., New York 11, N. Y. of all recent advances in the technology of making soap. You will 


profit from its coverage of the latest developments in synthetic 





Jeane ‘ <4 y > > ) 
cetergents continuous soap-making processes soat 
ROUGE COMPACT POWDER perfuming and coloring use of new equipment and 
PUNCHES FOR TABLETS the tabulation of 250 surface active agents, their classification, 


also trede names, manufacturers, and appecaten ie the soap industry. 
Order your copy today: 
FOOT & POWER PRESSES FURNISHED 


Moore Publishing Co., 48 W. 38th St., New York 18, N.Y. 


Se ee ee ee ee ee ee ee eee eee ee 








-W LANOLIN USS. 


-. 
EV ENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 








B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 





No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 





Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Faetory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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Fritzsche Brothers, Ine. 
Elects New Officers 
Fritsche Brothers, Inc., cighty 
two-vear-old essential oil and chem 
ical firm olf New York, has an 
nounced the election of Frederick 


Frederick H. Leonhardt 


H. Leonhardt, former president, to 
the newly created ofhce of chairman 
of the board. Mr. Leonhardt, who 
is in his sixtieth year of service 
with the company, joined the firm 
in 89 and became its president 
in 1931,—a post he has held with 
great distinction ever since. He has 
led the company through its period 
ol greatest expansion to its pres 
ent position of leadership. 

John H. Montgomery, first vice 
president, is Mr. Leonhardt’s suc 


No Cosmetic Tax Relief 
Seen This Year 


The House Ways and Means 
Committee has started hearings on 
recommendations relating tax re 
Vision problems, N.B.B.M.A. re 
ports. Jacob Reck, its Washington 
Counsel, joined representatives of 
the V.G.A. in opposing the propo 
sal of the National Assn. of Retail 
Druggists to lnpose the cosmetic 
tax at the manufacturers’ level. 
lhe hearings will cover 40 tax sub 
jects and will not end until July. 


No cosmetic tax relief is expected 
this vear. 
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cessor to the presidency. He came 
to Fritzsche Brothers in 1925 after 
previous wide executive experience 
in the essential oil and chemical 
ficlds. For many years he worked 
very closely with Mr. Leonhardt in 
the execution of his policies. 


John H. Montgomery 


Other oflicers elected at the same 
time include the following: H. Paul 
Wesemann to the position of first 
vice president; John L. Cassullo, 
treasurer; D. A. Neary, secretary; 
Ernest S. Guenther, second vice 
president; Fred. H. Leonhardt, Jr., 
third vice president; Joseph A, 
Huisking, fourth vice president; 
G. A. Wohlfort, assistant treas- 
urer; Arthur Hemminger, assistant 
secretary, and Ellis Merkl, comp- 
troller. 


Canadian Toilet Goods Mfrs. 
Association 25 Years Old 


The Canadian Toilet Goods 
Mirs. Assn. will celebrate its 25th 
anniversary at the annual meeting 
June 25-27 at Chateau Frontenac, 
Quebec City, P.Q. Main feature of 
the program will be a “Better Mer- 
chandising” panel, with top execu 
tives from industry, chain drug, 
variety, and department stores, as 
well as wholesale trade. Thursday 
evening has been planned as Past 
Presidents’ Night; past presidents 
will sit at the head table during a 
banquet. 


Suggests Improvements 
in Spray Containers 


The need for better technical 
and mechanical design of squeez- 
able containers was pointed out by 
Helen Wells, woman’s editor, fea 
ture department, Chicago Sun- 
limes, one of the speakers before 
the aerosol division of the Chem- 
ical Specialties Mfrs. Assn. meet- 
ing in Chicago at the Drake Hotel 
last month. 

Major problems with these con- 
tainers today, the speaker pointed 
out, is lack of spray control, 
plugged openings, tiny spray holes 
which are indistinguishable, and in 
convenient sizes. 

She states that too often the 
spray hole is so tiny that it cannot 
be distinguished easily and. the 
customer has to waste contents in 
trying to find out where the spray 
emerges. Also, there has not yet 
been any valve or device designed 
so that a controlled spray is given. 
“Either this fails to emerge,” said 
Miss Wells, “or else it pushes up 
with such force that it goes ove 
everything. In a shampoo this is 
not too important, but in hand lo- 
tion, when one wants but a drop o1 
two, this is vital. 

“The same type of control 
should be on containers of fra- 
erance. Certainly no woman is go- 
ing to buy a container that shoots 
out the spray with such force that 
she is blanketed with it.” 

She urged that the release button 
or the section to be squeezed, be 
it can or plastic, be clearly indi- 
cated and that the container be a 
size to fit the hands of the average 
woman. 

Miss Wells complimented — the 
makers of the squeezable bottles 
on what had been accomplished. 
The plastic bottle has remained on 
the cosmetic counter, she told the 
150 representatives and members 
present, because it is unbreakable, 
light for travel, and attractive; how- 
ever, good labeling, design, and a 
shape and size to fit the hand of 
the consumer are mandatory. 
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the swank secondary 


seal for jars : 
It Protects! 

A special vinyl plastic, sturdy and strong. Impervious 

to alcohol, moisture, oil. Use even when packing product 


hot. Keep your jar lid virgin clean. A secondary seal 
to insure product freshness! 


it Sells! 


Your selling copy printed in any color right on jar-disc 
gives added prestige when jar lid is removed. Use for 
logo, or directions, or push another product! 

It Beautifies! 
Opaque, matte, oyster-white! No mess caused by creams 
adhering to inside jar lid. Your product will reach the 
consumer fresh and neat. 

It Costs Little! 
Every size available quickly. Give us the outside diameter 
of jar top—or, send us a jar sample—and we will gladly 
quote and furnish sufficient samples for laboratory tests. 
We have a size for every jar! 








BOX 1118 


Pon ays R. ah a a tia te 


for UNIFORM PURITY 
, UNIFORM TEXTURE 
UNIFORM WHITENESS 


SST t Pat 
armel hess 






NT 
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atelier 





Experimental data and prac- 
tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
ee N. Y. Est. 1855 


pbb Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 
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Rupert Watson to Manage Aro- 
matic Division of Rhodia, Inc. 


Rhodia, Inc., 230 Park Ave., New 
York, has appointed Rupert C. 


manage. 


Watson ol its re-estab 









! 
bs 

Raymond J. Picard 
lished line of aromatic chemicals, 
perfume specialties and bases. Mr. 
Watson brings to his new connec 
tion a background of 24 years of 


experience in the aromatic sales 





U. S. Senate Votes Funds 
to Restore Censuses 


The appropriations committee of 
the U. S. Senate has voted to restore 
funds tor Censuses of Business and 
Manulactures covering 1953. The 
committee also voted funds for pre- 
paration of a Census of Agriculture 
which would be taken in the fall of 
195-4. 

The committee’s action was in 
response to protests [rom business 
groups which poured in after the 
House voted to elminate the census 
programs from the Department of 
Commerce budget. 

Secretary of Commerce Sinclai 
Weeks sent a special letter to the 
commitice pointing out that the 
elimination of the censuses was a 
matter of concern to market plan 
ning and national defense. 


Bill to Repeal Cosmetic Excise 


Tax Pending in Congress 


H.R. 5107 to repeal the retailer's 
excise tax on toilet preparations is 
pending in Congress. It is felt that 
it has only a remote chance of be 
ing passed. 


Cosmetic Advertising in News- 


papers $35,118,000 


In the past five years cosmetic 
manufacturers have more than 
doubled their national advertising 
In newspapers. The Bureau of Ad 
Vertising shows that the investment 
In newspaper space in 1952 was 
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field. He has a wide following with 
in the industry. 

The Rhodia organization was 
founded and incorporated in 1948 
with Raymond J. Picard as presi 
dent; and is associated with “Rho 





Rupert C. Watson 


dia” of Europe known as Societe 
des Usines Chimique Rhone-Pou- 
lenc. The business since then has 
been devoted primarily to pharma- 
ceuticals, chemicals and plastics. 

$35,118,000 compared with $15,- 
343,000 in 1948. The figures do not 
include money spent by manufac- 
turers in cooperative advertising. 

Edward D. Russell, cosmetic and 
toiletries group supervisor for the 
bureau, said the industry now has 
more retailer support than it has 
enjoyed for many years. 

One of the biggest dollar gains 
in 1952 was registered in the per- 
fumes and cosmetics sub-classifica- 
tion. This went from $11,470,000 in 
1951 to $14,624,000—an increase of 
27.5°.. Dentifrice advertising rose 
64.9°,, to $8,968,000; antiseptics 
were up $2.19, to $370,000, and 
miscellaneous toilet requisites mov- 
ed up 3.1°% to $1 1,156,000. 


Ladies’ Night a Gay Occasion 
for Perfumers’ Society 


Che annual Ladies’ Night of the 
\merican Society of Perfumers atop 
the Hotel Shelburne, New York, 
N. Y. on the evening of June 5 
proved to be a colorful and gay af- 
fair. Excellent music, an enjoyable 
banquet and dancing to the tune 
of the Society’s own orchestra com- 
bined to make the affair one long 
to be remembered. Preceding the 
banquet a reception was held by 
President Albert Dillinger and the 
officers. The success of the affair 
was due largely to the management 
of Jacques Masson, chairman of the 
committee of arrangements. A rec- 
ord attendance again proved the 
wisdom of holding this popular an- 
nual affair. 





John Roosevelt Acts to Bar Im- 
ports of Foreign 4711 Products 


John Roosevelt, youngest son of 
the late President Franklin D. 
Roosevelt, who is president of 
“4711 Ltd. has taken action to bar 
the importation of German made 
toiletries bearing the “4711” trade 
mark. 

During World War II the United 
States seized business concerns op- 
erating in this country which were 
owned or controlled by nationals of 
Germany. The U. S. Patent Office 
also appropriated all trade marks 
registered in this country which 
were owned by such nationals. In 
1951 the U. S. sold its holdings of 
the stock of Fred Multhens Inc. to 
Raymond E. Lee, a co-founder with 
John Roosevelt of the present 
American “4711” Ltd. concern. 
Legal proceedings will be instituted, 
the company states, against any one 
selling toiletry products bearing the 
1711 trade mark which do not 
emanate trom the American com- 
pany. 


T. G. A. Visitor Claimed to 
be 111 Years Old 


Moshou Byra who came from 
Egypt to this country in 1881 and 
who is now prop) ietor of Dew Drop 
Inc., a cosmetic concern, was one of 
the visitors at the Toilet Goods 
Assn. convention. He produced a 
letter from the president of the 
Egyptian - American Scientific 
League and other documents show- 
ing that he was over 100 years of 
age. One indicated that he was I11 
years of age which he claims is cor- 
rect. 


President of T. G. A. Honored 
by California Cosmetic Assn. 


Davis Factor, recently re-elected 
president of the Toilet Goods Assn. 
was the guest of honor of the Cali- 
fornia Cosmetic Assn. at a dinne 
in the Ambassador Hotel, Los 
Angeles, June 5, in recognition ol 
his work for the industry as head of 
the national association. When Mr. 
Factor was elected president in 
1952 he was the first man outside 
the New York area to be elected to 
the highest office of the T. G. A. 


BIMS of Boston to Hold First 
Golf Outing June 24 


Chairman Hart Harris Jr. has an 
nounced that the BIMS of Boston 
will hold the first golf outing of the 
season at the Weston (Mass.) Golf 
Club, June 24. A roast beef dinner 
will be enjoyed after the golf. 
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20% Excise Tax Applies to All 


Articles for Toilet Use 


The 20 per cent excise tax ap- 
plies to any product advertised for 
toilet use, or for uses identical as 
those of products the law declares 
taxable, according to Section 
320.50 of Regulations 51 of the In- 
ternal Revenue Bureau, regardless 
of the name by which the product 
may be known. 

The cosmetic tax attaches to any 
preparation which is used or in- 
tended to be used in connection 
with the bath or care of the body for 
toilet purposes or applied to cloth- 
ing as a perfume. The fact that any 
particulan product, subject to the 
cosmetic tax, may have, or be held 
out to have, a medicinal, stimulat- 
ing, remedial, or curative value 
does not exempt it from the tax, i 
it is used or held out for use, as an 
adjunct to the toilet or for toilet 
purposes. 

The effect of the bureau’s rul- 
ing on dandruff preparations is 
that any claim that a product will 
remedy, relieve or remove dandrufl 
is not to be considered a_ ‘“‘cos- 
metic” claim which will make the 
product subject to the 20 percent 
cosmetic tax. 

Jacob Reck of the N.B.B.M.A. 
has stated his belief that the bu- 
reau will not object to the use ol 
words such as “lotion,” “ointment,” 
and “cream” in the brand name ol 
a dandruff preparation, as long 
as the product is not also held out 
for toilet purposes. However, the 
use of words such as “hair oil,” 
“hair dressing,” “hair restorative” 
and “pomade” in the brand name 
of a product intended for use as a 
remedy for, or application for re- 
lief from, dandruff will make such 
product subject to the excise tax 
since Congress specifically — pro- 
vided in Section 2402 that those ar 
ticles were to be subject to tax. 

Following are examples of the 
type of hair and scalp prepara 
tions which the bureau has ruled 
are intended to be used for toilet 
purposes and, accordingly, are tax 
able. If a dandruff preparation is 
also held out as usable for these 
purposes, it will be ruled subject to 
the tax: 

Bandoline, brilliantine, finerwave 
lotion, hair bleaches, hair dress- 
ines, hair deodorants, hair lac 
quers, hair oils, hain pomades, han 
restoratives, han rinses, hair 
straighteners, hair waveset (paste, 
powder or lotion), hair tints, perox- 
ide (10 volumes or more), perma- 
nent waving creams-lotions, petro- 
leum jelly (scented or color added), 
scalp lotions (for dry, oily or fall- 
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ing hair), shampoos (containing 5 
percent or less of sponaceous mat- 
ter), shampoos (regardless ct sap 
onaceous content, If used also to 
bleach, dye, tint, or add luster to 
the hair), and vaseline (scent o1 
color added). 

Inquiries as to whether a claim. 
used in connection with a dandrufl 
preparation, is a cosmetic claim 
which will make the product subject 
to the cosmetic tax should be ad- 
dressed to: F. A. Katon, Sales Tax 
Section, Internal Revenue Bureau, 
Washington 25, D.C. 


28th Annual DCAT 


Dinner Scheduled 


The 28th annual DCAT dinner 
has been scheduled for the Wal- 
dorf-Astoria Hotel, New York, on 
March 4, 1954. 








George M. Armor Guest of See- 
retary of Navy on Battleship 

George M. Armor, McCormick & 
Co., Baltimore, Md., former presi- 
dent of the Flavoring Extract Man 
ufacturers Assn., was one of filteen 
guests of the Secretary of the Navy 
on a cruise of the U.S. battleship 
Missouri from Los Angeles, through 
the Panama Canal to the navy vard 
at Norfolk, Va., this spring. 


Whittaker, Clark & Daniels Ine. 
Importing Pumice from Italy 


Having recently sold its pumice 
operations at Grants, N.M., oper 
ated by its subsidiary Pumice Corp. 
of America, Whittaker, Clark & 
Daniels Inc. now imports specially 
selected crude pumice from. Italy 
for grinding and processing at its 
new plant in South Kearny, N. J. 


William F. Hunnefield, vice president of Jean Naté Inc. Lillian Traub, editor of Beauty Fashion 
and Mrs. Hunnefield, (Miss Jean Naté) dining at Place Elegante, a favorite hang out of the 
Hunnefields. 





New Florasynth Labs. plant. 


Florasynth Labs., Ine. to 
Move, Enlarge Eastern Plant 


Florasynth Labs., Inc. plans sub 
stantial enlargement of its Eastern 


plant and facilities, which will be 


housed in the Borden Co.'s build- 
ing and grounds at 900 Van Nest 
Ave., New York. 

The vast building gives the Flor- 
asynth operations an additional 
area of 70,000 square feet of pro- 


duction shipping and ofhce facili 
ties. 

Until necessary installations ar 
completed, Florasynth will main 
tain production facilities at both 
the new plant and the present plant 
at 1513-1533 Olmstead Ave. 

Executive and general offices will 
be moved into the new quarters by 
June 15 and complete produc: 
tion will begin the early part of 
19514. 
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Shown at the May 5 Drug & Cosmetic Industries’ organizational meeting on behalf of the Joint 

Defense Appeal (JDA) heid at the Hotel Plaza are, seated, left to right: Ade Schumacher, of 

Liggett Rexall Stores; Harry Sylk, of Sum Ray Drug Stores; Melvin Block, Samuel Rubin and 

Jack |. Poses. Standing, left to right, are: Jack Weisman, of Felton Chemical Co.; James Harris, 

of Guest-Pac Corp.; Joseph Rosenwald, of Affiliated Drug Stores; Ellery Mann, of Tampex, Inc., 
and Oscar Kolin, of Helena Rubinstein, Inc. 


Synthetic Detergents Climb 
to 53% of Cleansers’ Sales 


Sales ol synthetic detergents con 
tinued to climb during the first 
quartet this year and now represent 
53°, ol the industry's total soap 
and synthetic detergent sales. This 
announcement has been made by 
the Assn. of American Soap & Gly 
cerine Producers, Inc. based on 
quarterly figures submitted by 84 
member companies. Sales of soaps 
and synthetic detergents for the 
three months ended March 3lst 
totaled 901.4 million pounds up 
9.4% over the fourth quarter 1952, 
and 5.4% ahead of the first quartet 
of last year. 

Reported sales of soaps only, 
solid and liquid, for this first quar- 
ter amounted to 426.2 million 
pounds, were up 1.49%) over fourth 
quarter 1952, but 14.9% under the 
frst quarter last year. Total syn- 
thetic detergent sales, solid and 
liquid, were 475.1 million pounds, 
an increase of 17.7% over the pre- 
ceding quarter and 34.2% ahead 
of the first quarter 1952. 

Dollar sales of all soaps and syn 
thetic detergents for the first quar 
ter this year compared with the 
preceding quarter and the same 
period a year ago showed increases 
of 11°, and 9°% respectively. Dolla 
sales of soaps only, solid and liquid, 
were up 5.5% over preceding quar 
ter. Dollar sales of synthetic deter- 
gents were up 17% over fourth 
quarter 1952. 

Sales and percentages reported 
above do not include volume re 
ported for the first time under a 
new classification “Synthetic Deter- 
gent Shampoos” added to the Cen- 
sus for the first quarter 1953. Total 
sales under this new classification 
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totaled 13.6 million pounds, valued 
at 6.3 million dollars. 


Kyle Sheffield Writes 
Song for Yale Reunion 


W. Kyle Shefhield, executive vice 
president of the Shefheld Tube 
Corp., New London, Conn., has 
written a song for the Class of 1908 
Reunion at Yale University. All 
members were sent a copy ol the 
song in order that each will have a 
souvenir of the song which was ded- 
icated to the class. The Class Re- 
union is the 45th for the Class of 
1908, 


Liability for Incorrect Credit 
Reports Stressed at Meeting 


Ihe liability of credit association 
members or agents for incorrect re- 
ports was covered in an able ad- 
dress by Sidney Levy at the June 18 
meeting of the Drug, Cosmetic & 
Chemical Credit Men’s Assn. 


American Society of Perfumers 
Confers Honorary Membership 


In the friendly atmosphere, char- 
acteristic of the meetings of the 
American Society of Perfumers, an 
honorary membership was con- 
ferred on William Lambert at a 
testimonial dinner on the evening 
of May 20 at the Advertising Club, 
New York. The presentation of the 
certificate of honorary membership 
was made at the conclusion of the 
dinner by President Albert J. Dil- 
linger. 

There were nine speakers includ- 
ing all of the former presidents: 
William H. Dunney Sr., Dr. A. T. 
Frascati, George J. Tombak and 
Fred Fielding as well as the present 





president Albert J. Dillinger. Ad- 
dresses, humorous and otherwise, 
were also made by Stephen L. May- 
ham, executive vice president of the 
Toilet Goods Assn., Frazer V. Sin- 
clair, publisher of Drug & Cosmetic 
Industry and Edward Sagarin, au- 
thor and odor specialist. 


T. G. A. Suggests Minimum 
Palmitic Acid Standards 


The T.G.A. has suggested stand- 
ards 50 to 55 as minimum fo! 
palmitic acid 70 to 95 per cent. 


Sorbitol Symposium Held 
by Atlas Powder Co. 


A management symposium on 
sorbitol, its position in the present 
economy and its present fields of 
use was sponsored May 20 at the 
Blackstone Hotel, Chicago, by the 
Atlas Powder Co., Wilmington, Del. 
Atlas conducted a similar sympos- 
ium in New York last October. 


E. H. Little of Colgate 
Receives Honorary Degree 


Edward H. Little, chairman ol 
the board of Colgate-Palmolive- 
Peet Co., hailed today’s opportuni- 
ties for young men in industry as 
he received an honorary Doctor of 
Laws degree at Davidson College 
commencement exercises. 


The name of H. Gregory Thom- 
as, of Chanel, Inc. and president of 
The Fragrance Foundation was in- 
advertently transposed as Thomas 
H. Gregory in the May issue. Our 
apologies. 


Among Our Friends 





ELLSWORTH R. BEEMAN has 
been elected president of Beauty 
Counselors, Inc., succeeding the 
new chairman of the board of di- 
rectors, N. S. WALBRIDGE. 
GEORGE T. HALL, vice-presi- 
dent, was appointed to fill the post 
vacated by Beeman. 
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MODULAN is a chemically treated lanolin containing all the constituents of 
lanolin deliberately modified by a unique treatment to introduce new and 
valuable properties. 







It represents a radical departure from lanolin in structure, function and odor, 
and more closely approximates the normal human skin fat. 







Investigations now being conducted indicate that MODULAN is hypo-allergenic 










SOLUBILITY— Because of induced chemical differences in molecular structure 


MODULAN is far more hydrophobic than lanolin and forms clear solutions in 
mineral oil 









TEXTURE — MODULAN solutions leave water-resistant protective films which 
are inherently softening and prevent defatting. These films are waxy rather 
than tacky and are very agreeable to the touch. 








COMPATIBILITY— Because of its outstanding compatibility with oil-in-water 
emulsions and with soaps and shampoos, MODULAN can be used in high con- 
centrations without affecting stability and foaming. 











In addition to the above mentioned advantages, MODULAN deposits an emolli- 
ent. protective film and is therefore highly effective in baby oils, hair dressings, 
soaps, shampoos, oil-in-water creams and lotions, lipstick, and other cosmetic and 
pharmaceutical products. 








Detailed information available on request. 


AMERICAN CHOLESTEROL PRODUCTS 


INCORPORATED 
‘MILLTOWN ° ° . NEW JERSEY 














FLAVORS) 


OLD WORLD FRAGRANCES 


IRE ae ea 





Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 


Los Angeles 39, California 


Branch Offices in Principal Cities 
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FRANCOIS deLAIRE, general 
director of Fabriques deLaire, Issy, 
Fran returned to Paris May 15 
by airplane after a visit of tow 
weeks in New York during which 
he opened the new ofhices of de 
Laire Inc. at 114 E. 32nd St., New 
York. He announced the election 
of LOUIS BEZARD as president ol 


the new corporation. 


DR ALFRED de WALD 
KIRCH, production manager of L. 
Givaudan & Cie., S.A., Vernier 
Geneva, Switzerland, arrived in the 
United States recently tor an ex 
tended visit to the plant of Givau 
dan-Delawanna, Inc. His visit is a 
art ol the continuous exchange ol 
scientific information and technical 
know-how which takes place be 
tween the various companies of the 
Givaudan organization. 


ARTHUR R. BROADAMAN has 


been elected vice-president of Hey- 





Arthur R. Broadman 


den Chemical Corp. in charge of 
engineering and purchasing. 


CHARLES COPELAND, with 
Harriet Hubbard Ayer for 20 vears, 
will be in charge of a new cosmetic 
division of Manhattan Soap Co, 


ARNOLD E. JOHNSON, for 
merly with Saks-34th Street, has 
joined Revlon Products Corp. as 
assistant director of merchandising 


RALPH K. GOTTSHALL has 
been elected president of Atlas 
Powder Co. and chairman of the ex 
ecutive committee. He succeeds 
ISAAC FOGG, who becomes chai 
man of the board and will also r« 
main chairman of the finance com 
mittee. Mr. Gottshall was born in 
Lansdale, Pa. He studied chemistry 
at Lafayette College, graduating in 
1927, He is a member of Phi Beta 
Kappa and Alpha Chi Sigma, hon 
orary fraternities, and Kappa Delta 
Rho, social fraternity, and served 
as chairman of the Lafayette Alum 
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ni Council from 1949 to 1952. He 
joined the Atlas Powder Co. as a 
chemist in 1927 following his grad 
uation from Lafayette. 


HOMER L. WHERLEY has 


been appointed Pacific Coast re- 





Homer L. Wherley 


gional sales manager of eleven west- 
ern states for Bymart-Tintair, Inc. 


ROY V. TITUS, executive vice- 
president of Helena Rubinstein, 
Inc., flew to Paris on May 10 for 
the opening of the new hairdressing 
facilities in the Paris salon. He 
plans to be on the continent for 
the summer. 


EDUARD COURNAND, Lan 
vin president, has bought half of 
the Havre de Grace race-track and 
will build a plastics factory on it. 


EDGAR E. BRAND and RU- 
DOLPH CUBICCIOTTI — have 


been named vice-presidents of L. 





Edgar E. Brand 


Sonneborn Sons, Inc.; HENRY 
SONNEBORN III has been ap- 
pointed secretary. 


HERMAN REINHART of the 
American Home Products Corp. is 
a persistent golfer; it took his son 











Bobby, aged eleven, to get a birdie 
on the 18th hole at the Atlantic 
City Country Club during the con- 
vention of the Flavoring Extract 
Manutacturers Assn. The “birdie” 
happened to be a parakeet which 
evidently escaped from someone’s 
home. 


Obituary 


Sydnor Barksdale Penick 


Sydnor Barksdale Penick of 
Montclair, New Jersey and Middle- 
town, New Jersey, died Sunday 
night at Mountainside Hospital, 
Montclair, from complications fol- 
lowing a heart attack suffered a 
week earlier. His age was 71. 

He was born in Culpeper, Va., 
March 26, 1882, the son of Giles 
Albert and Werta Dorset Penick. 
He was educated in public and 
private schools in Virginia and be- 
gan his business career with Stroth- 
er Drug Co. of Lynchburg, Va. In 
1914 he established his own firm, 
S. B. Penick & Co., New York, of 
which he was chairman of the 
board at the time of his death. He 
held the same position in The 
New York Quinine & Chemical 
Works, Inc. 

Prominent in the affairs of the 
drug industry for more than a 
quarter of a century, he was serv- 
ing or had served as president of 
the American Drug Manufactur- 
ers Assn., treasurer of the Health 
Information Foundation, treasurer 
of the American Foundation for 
Pharmaceutical Education, chair- 
man of the Drug and Chemical 
Section, New York Board of Trade 
and trustee and treasurer of the 
Columbia College of Pharmacy. 

Mr. Penick held a commission as 
lieutenant colonel in the Reserve 
Medical Corps, U. S. Army, for 30 
years. 

He belonged to the Drug and 
Chemical Club, of which he had 
been president. The Union League 
Club, The Railroad & Machinery 
Club, Montclair Golf Club, Rum- 
son Country Club and Seabright 
Beach Club. He was also trustee 
of the Montclair Y. M. C. A. 

He is survived by his widow, 
Margaret Henry Dabney, whom he 
married in Lynchburg, Virginia, in 
1904, five children—Sydnor Barks- 
dale Penick, Jr., John Dabney 
Penick, Albert Dorset Penick, Mrs. 
Giles St. Clair of Montclair, Mrs. 
Philip E. Nuttle of Easton, Mary- 
land and twelve grandchildren. 
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THE C. E. ISING CORPORATION 


MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 


o 
FLORAL BASES 
ISOLAROMES 
(Fixatives) 
TRUODORS 
(For Perfumes and Toilet Waters) 
FOUNDED 1908 
NEW YORK 



















FLUSHING 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isobutyl Quinoline 
Butyl Anthranilate 


Iso Propyl Quinoline e 
Ethyl Anthranilate e 


Skatol 
Linalyl Anthranilate e 


FAIRMOUNY 


INC. 
Newark 5, N. J. 


Linalyl lsobutyrate 





600 Ferry Street 
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BUSH « CO., Inc. 
Essential Ost 






MUrray Hill 7-5712 


talk to the man 
who wants to buy! 


e There’s no better prospect than the man who 
wants to buy your product or service, American Perfumer 
readers are preconditioned . . . looking for products they need 

your products! 

e Use the classified columns of the American 
Perfumer to reach them. See what a wallop a little space can 


pack. 
e Classified Dept. 
THE AMERICAN PERFUMER 


New York 16, N.Y. 


9 East 38th St. 

















! 


C oNSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 










SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 
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Most Oils, Flavor Lines Strong 


CTIVITY in essential oils, 

chemicals and closely re 

lated raw materials was cent- 
ered upon those articles that are 
used in a general line of summe 
items. Proprietary manutacturers 
were represented in the market and 
confectioners as well as beverage 
manufacturers stepped up their tak 
ings in anticipation of a broadened 
retail outlet for their finished prod 
ucts. 

Although several oils remained 
at or close to the lowest price levels 
in some time, most price adjust 
ments were in an upward direction. 

Price advances in several basic 
chemicals that were put into effect 
April 1, May 1, and May 15 have 
thus far failed to be reflected in 
processed items. The cost of many 
sodium compounds has been af- 
fected by the late advance in soda 
ash. Borax, boric acid and several 
other boron products were boosted 
in price on May 15. Industrial al- 
cohol prices were fully maintained 
at the higher levels established at 
the beginning of April and a decid- 
edly stronger situation is develop- 
ing in glycerin. 


Flavor Lines Active 


The demand was_ particularly 
good for flavor lines, which in turn 
brought a feeling of confidence in 
the market. Citrus oils, namely 
grapelruit, lemon, orange, and lime 
are sharing in this increased activ 
ity. Other articles showing greater 
activity included sodium benzoate, 
citric acid, tartaric acid, fruit fla- 
vors, and those chemicals and spe 
cialties that go into lotions, creams, 
and other summer preparations. 

The demand for sodium benzoate 
has been exceptionally brisk ovet 
the past month or more. Excessive 
moisture brought about by liberal 
rains over a wide area served to en- 
courage its use. Methyl salicylate 
has likewise been attracting greatet 
attention. 

A substantial quantity of citron- 
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ella oil that had been afloat trom 
Formosa for many weeks arrived 
here early last month. In addition 
to a single lot of 1,620,000 pounds, 
there were two additional small par- 
cels of 50 drums each totaling 40, 
O00 pounds on the same steamer. 
The arrival of the goods created 
considerable speculation in the 
trade as to whether the single lot 
of 1,620,000 pounds had been sold 
or whether the oil was to be placed 
into storage tanks to be sold to deal- 
ers or importers in the months 
ahead. Increasing quantities of ci- 
tronella oil have been going into 
the manufacture of synthetic men- 
thol. Its low price has served to en- 
courage its use in that direction, 
especially in view of the fancy prices 
which natural menthol has been 
commanding. Moreover, many 
months ago, when the price of For- 
mosan citronella oil hit a very low 
price following a series of earlie 
reductions, reports from the pro- 
ducing centers of the world indi- 
cated that production would be 
sharply curtailed. Producers at pri- 
mary markets have turned to more 
renumerative products. Thus it is 
believed once the effects of a sharply 
curtailed output are felt in the 
trade, and stocks are virtually all 
worked off, the market will develop 
ereater strength. 

Bergamot and bois de rose dis- 
played a greater degree of strength. 
It will be many months before new 
crop bergamot oil appears on the 
market and the remaining stocks 
held by the Consortium in Italy are 
held at firm prices. Should Great 
Britain come into the market, the 
demand from that country could 
very well make a real dent in the 
available supply in Italy, it is 
pointed out. 


The price of California cold- 


pressed orange oil was recently 
25 cents a pound and the 
distilled oil was marked up 10 cents 
a pound, Advices from Florida have 
indicated a marked strengthening 


boosted 


in the position of orange. Produc- 
tion has been hampered by labor 
difhculties in some sections and 
some producers have experienced 
difhculty in obtaining sufhcient peel 
to press oil. With the most active 
consumer season about at hand, 
prices which are still regarded as 
low should stimulate ¢onsunrp.icn. 


Glycerin 


With glycerin stocks disappearing 
at a greater rate, a decidedly 
stronger tone is likely to develop 
between now and September with 
the possibility of prices going 
higher. A total of 15,000 ,000 pounds 
was imported into the United States 
in the first three months of this yea 
whereas the flow of foreign material 
into this market in the second quar- 
ter is expected to drop to around 
6,000,000 pounds. Current offerings 
from abroad are very light, and 
little or nothing has ‘been offered 
from the Argentine. The latter 
country norm: sily has an exportable 
surplus of around 300 tons a month. 
Stocks rose in March to 48,017,000 
pounds from 42,616,000 pounds on 
hand at the end of the preceding 
month, February, but trade observ- 
ers look for a very definite change 
in the statistical position in the 
months ahead. The decline in im- 
ports is appearing at a rather bad 
time since domestic production nor- 
mally falls off when some of the 
larger soap plants close down for 
one or two weeks for repairs and 
vacations. 

Tallow and greases displayed an 
irregular tone. Soapers were buy- 
ing fair sized quantities and export- 
ers were taking the better grades of 
tallow and choice white grease. 

Gains in toiletry sales brought out 
at the recent annual meeting of 
The Toilet Goods Assn. and the 
reported plan to bring out the im- 
portance of good grooming to 
women in the armed forces served 
to create an optimistic feeling in 
trade circles. 
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PRICES IN THE NEW YOR MARKET 


CULUUCUUEEUAEOUEELTEDEUREELUEEEEEEEEEEEEE EO EREEEEEEREOU ADEE EOEEDEUEAT AA TLEAEEEEUEU CUE EEEEEEEOUAUTECUEEEEUAUUO ATO EEEREOEUEU UE OUERERGRREOEACODEREREOUOGUOUAOOEEEEGANODOOEORAEDOOGOOUERERERUGUAUAAESEGUROAUAUUOOOEEEREOEOUEOO A SUEREEEEAUOUUEEDEEEEEREAAAUUTDALADAEOAGOOUASEREREORA OOO SOEESEOGUAUAUUAEEEANEUAUOULOEEEOREREAOO OEE EE Ee ieee 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS ee eer ee L.10a 1.35 EN, oikcig sure ends 3.100 3.00 
DOR RIG: on ok oviednes 3 1.00 Neroli 
All prices per lb. unless otherwise speci- Cloves, from buds ...... 950d 10.00 P.M ane eas 100.00@ 120.00 
fied, OME ire nies Sas pb oie lesa 2.85 3.50 POM. ocak ke cnlenien 210.00@ 270.00 
GNEND is oe chsnss sone 2.10Q = 2.35 Nutmeg, East Indies .... 2.854 = 3.50 
Almond Bit, FPA per Ib. 3.40@ 3.80 COPRREOP sascacctaicsces 18.00@ = 25.00 Ocotea Cymbarum ...... 600 1.00 
POE SOUS: vinsenaccs ood "90 NE ap oki ex cain atsiaim Rrsvare 1.35 5.25 UME: hacecncspvuaes 5.604 7.85 
Apricot Kernel .......... A5@ 60 NNR, Snicca xa oteenens 1.254 9.20 SNE. cae ts uss Kotaws 5.00@ 48.00 
ee eee 175aq@ ~~ 2,00 Dill Orange, Florida ......... 804 1.00 
Angelica Reot ........5. 80.00@ 115.00 NE ek eu oen be 1.100 1.60 NS oc Ck sks aasie8 3.904 1.70 
Angelica Seed .......... 60.00 90.00 Reed, India ..05.05.50% 3.00G 3.90 | ee See 1.25a 
ee, TIE. sacs cvns . i55@ 2.75 NON icine camccancens 6.00 6.85 DEM céicicavensuns 80d 
ROR ORR oe errr e 1.004 Nom’l. Eucalyptus NR. civ ccckkeneees 2.150 2.85 
Td Srikas § as dA's'es oho e7 1.50 2.10 OME siecsicabaese wwe 20 1.20 Orris Root, concrete (0z.) 6.504 8.75 
RII wie wa Gale oe 11.50@ = 12.75 PERSO. Catiwcikewateneaces OM 125 Concrete, extra ......... 12.00 15.00 
OO ee 3.00 1.25 Fennel, Sweet .....-600% 2.354 3.00 PORENONED -k5. Fe ess o6en seas 7.50@ 10.00 
Birchtar, crude .......... 1.80@ = 2.10 ee TONED civisnasxeles 950d 11.00 Pennyroyal, European ...  2.00@ 2.50 
Birchtar, rectified ....... 2.654 3.00 IID iiss acsre ante eens 2.90 3.20 Peppermint natural ...... 5.504 5.65 
ee Tee 1.000 1.75 Geranium, Rose, Algerian 11.00@ = 12.25 PROGNSEIEICE, oc nccccccess 5.804 7.00 
Catewet WEP. os.000005% 2.200@ = 2.75 er 10.00@ = 1140 POCMSVAN i cviccesccvecve 2.200 2.85 
Cajeput (technical) .... 1.85 2.35 WEEE i sivince cawevaes 6.000 6.75 Pimento, Berry ......... 1.750 9.75 
CE ac ccvesasc nn see 10.254 = 18.00 SE rsh Sine css ek a 14.254 = 15.00 DNR nk 50 eae cho 6 eee Re 2.75 3.00 
Camphor “White” ...... 28@ 50 Guaiac (Wood) ......... 165d ~~ 2.00 Pinus Sylvestris ........ 2.500 3.00 
Cananga, native ........ 10.60G@ = 11.25 NINN ost diate CAN a elon 2.15a a0 PEN isis de weno oe ows 3.154 1.00 
MON: c.seenesceacas L15@ 13.00 Juniper Berry .........+: 2.85 = 3.50 Rose, Bulgaria (0z.) .... 58.00@ = 72.50 
ccs atns and anes 2.55@ 3.25 ee 985d 12.60 Synthetic, ED. ....60008 30.004 = 35.00 
Cardamon .............. 35.00@ 45.00 MIE 5.0. Sivik in 5'5-5,5 oe 2.25 3.00 Rosemary, Spanish ...... 604 95 
CERN. 6b Sas eidike es Kas 35.00@ 40.00 Lavender, French 40-42% 6.254 7.75 Sage 
Cassia, rectified, U.S.P. .. 8.00@ 10.00 EY, cskve even oeees 1.600 2.00 eee 204 1.15 
Cedar leaf, U.S.P. ...... 2.15@ 3.00 Daembem, COME. osc c cc c0ds 6.504 UNO ova skaceoxca 6.500 = 8.35 
ee eee 55a 85 PEM: Sian cacerensacs 5.90@ 9.20 Sandalwood, N. F. ...... 10.00@ = 10.75 
TOES. sss vbiensdceanssse 16.50@ 20.00 LUROBETOEE 606.505 s550.0% 1L10@ = 1.40 Sassafras 
Chamomile Hungarian ...200.00@ 265.00 Limes, distilled ......... 6.25 7.40 BRE vwangvecaunns 30a 65 
Cinnamon BONNIE, 5.54 vscc0a ks 7.854 = 9.50 PN MOE ns iesenccedins 31.00@ 35.00 
PE actu cdoedaede aaa 23.75@ 45.00 Linaloe wood ........... 3.35@ = 3.85 OND «6s 05a na aekes 8.350 =. 9.00 
DE Gane eeun eek sade 150@ = 3.00 EOPOEO: AOE) csciccsinvines 10.00@ = 12.00 ROD iat sade mam neaies 2.25@ 2.75 
Citronella, Ceylon ...... 55a 90 NE astute rks skiers te rete 3.00@ 4.15 Sweet birch Southern ... 2.10@ = 3.00 
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JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 








Originators and Manufacturers of 


MINIATURE BOTTLES and VIALS g 


with interchangeable screw stoppers 


in assorted colors 


SPECIAL GLASS PRODUCTS CO. 
10 W. 33 St. New York 1, N. Y. 


LIPSTICKS aVikeg 
MASCARA se | ——_ 
5 SUPPOSITORIES Le 
| ;STYPTIC PENCILS 








Miniature Perfume Bottles 
from 4% dram to \% oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 
SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11, N. Y. 
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ee: 


Northern 
Tansy 
Thyme. red 
White 
Valerian, extra 
Vetivert 
Bourbon 
Haitian 
Java 
Wintergreen, 
Northern 
Wormseed 
Wormwood 
Ylang Ylang, Bourbon 
Haitian 


20.50% 
15.504 
27.004 


3.4040 
7.254 


8.604 


5.754 


20.004 
12.854 Nom’, 


TERPENELESS OILS 


ee Vice dudpbhes tke wenees 


Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange sweet 
Peppermint 
Petitgrain 
Spearmint 


DERIVATIVES 


Acetaldehyde 50% 
Acetophenone 
Aleohol C 8 


SD coun cenaccwceeeeves 
D> tduceuwwseubuetdan 
en. avec tind eahewaben 
Cn ctewe ek eee RRT ARN 
OS SS errr re 
ot, SER eee 
See acts beevastucenac 
ER gfe a datas 
ee Atte ra Reso Wiens 
C 14 (Peach so-called) 
C 16 (Strawberry 
so-called) ....... 
Amyl Acetate ........... 


Amyl Butyrate 
Amyleinnamiec Aldehyde 
Amyl Formate 
Amyl Phenylacetate 
Amyl Propionate 


Amyl Salicylate ......... 
Amyl Valerinate ........ 
et ine Cas 
Anisic Aldehyde ........ 
Anisyl Acetate .......... 
Benzyl Acetate .......... 
Benzyl Alcohol ......... 
Benzyl Benzoate ....... 
Benzyl Butyrate ........ 
Benzyl Cinnamate ...... 
Benzyl Formate ........ 


Benzophenone 
Benzyl-isoeugenol 
Benzyl Propionate 
Benzyl Salicylate 
Benzylidene Acetone 

Brometyrol .........000. 
Butyl Acetate, normal 


Cinnamic Alcohol ...... 
Cinnamic Aldehyde 
Cinnamyl Acetate 


Citral, C. P. 
eee 
Citronellyl Acetate ...... 
Citronellyl But yrate 
Coumarin 
Cuminic 
ES reeaeer 
Diethylphthalate 
Dimethyl Anthranilat 
Diphenyl Methane 
Diphenyl O+ ide 
Ethyl rrr 
Ethyl Benzoate 
Ethyl Butyrate 


Aldehyde 


NwWwWwwWeN eK wwe Ne UN eR =e oe ewe 
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3.000 


20.004 
80.000 
10.004 
58.000 
80.0040 
60.000 
110.00@ 
13.254 


5.254 


14.000 


AND CHEMI¢ 


00M 
85 
AOG 


900M 


16.75% 


7.300 
8.000 
9.000 


6.854 


85% 
ou 
00d 
05a 
0d 
154 
254 
204 
1.954 
1.004 
2.654 
6.000 
25a 
94 
854 
154 
20a 
50a 
800 
0a 
604 
20a 
00d 
5.754 
15 sa 
94 
254 
9M 
35a 


om 


— OS a 


55a 
654 
00M 


854 
45a 
5.754 
L15a 
604 
30a 
854 
85a 





£.00 
9.00 
2.85 
3.10 
88.00 


24.00 
23.50 
34.00 
15.00 
14.00 

140 

6.85 
32.50 


3.60 
29.00 
90.00 
14.25 
65.00 
90,00 
62.00 
135.00 
15.00 
6.10 
16.50 


0.00 


6.20 


0 
95 








Ethyl Capronate ........ 2.00 
Ethyl! Cinnamate ........ 2.504 
Ethyl Formate .......... .70@G 
Kthyl phenylacetate 1.200 
Ethyl Propionate ........ 20 
Ethyl Salicylate ......... 1.00 
Ethyl Vanillin .......... 6.754 
ENED. avenidcconess 1.55 
DI tvedenacammees 3.000 
Geranoil, dom, ......... .13@ 
Geranyl Acetate ........ 1.75% 
Geranyl Butyrate ........ 1.004 
Geranyl Formate ........ 1.500 
Geranyl valerianate 6.004 
Guaiae Wood Acetate 1.654 
Heliotropin, dom, ...... 3.400 
Hydrotropic Aldehyde 5.904 
Hydroxycitronellal ...... 5.85% 
OS A eer rrr 19.00 
Eee 1.654 
lso-butyl Acetate ........ 85 
Iso-butyl Salicylate 2.154 
DUOMONIIE, need cecce eas b.10G 
I, evened conan is oe 2.10 
DED. cccsenecannrnens 9.00 
Linalyl, Acetate 90% 5.500 
NIE weuuegeeberacnnss 1.850 
Linalyl Formate ........ 11.904 
Linalyl Propionate ...... 10.754 
Menthol 
Brazilian ........ aan 6.000 
DN jcdceieuewsee 7.400 
DED. dc xtévanwannss 1.954 
Methyl Anthranilate 2.400 
Methy! Anthranilate extra 2.75 
Methyl Benzoate ........ oom 
Methyl Cinnamate ...... L.75 
Methyl Heptenone teewews 9.20 
Methyl Heptine Carbonate 35.00 
Methyl Naphthyl Ketone 3.300 
Methyl Phenylacetate 1.10 
Methyl Salicylate ........ 0a 
Musk Ambrette .......... WG 
ES EER ne rr 2ou 
PN Setdscwacewkaen 35a 
Neroline (ethyl ether) 504 
Paracresyl Acetate ....... 2.200 
Paracresyl Methyl Ether 2.100 
Paracresyl Phenyl-acetate . 4.60 
Phenylacetaldehyde 50% 2.754 
ae aaitas vient 1.104 
Phenylacetic Acid ....... 1.654 
Phenylethyl Acetate ..... 1.604 
Phenylethyl Aleohol ..... 1.654 
Phenylethyl Butyrate .... 4.200 
Phenylethyl Propionate 3.400 
Phenylethyl Salicylate 1.35% 
Phenylethyl Valerianate 5.80 
Phenylpropyl Acetate .... 3.300 
Phenylpropyl Alcohol 2.704 
PE iN cevteduieukearases 804 
ON COED cancascecendc 2.654 
Styrolyl Acetate ......... L.75@ 
Thymol, crystals ........ 3.104 
Vanillin, eugenol ........ 6.504 
CEE <ecawdwssdees 3.000 
RS ee 3.00@ 
Vetiver Acetate ......... 17.500 
Violet Ketone Alpha 9.90% 
Yara Yara (Methyl ether) 2.354 
BEANS 
Vanilla beans 
PE i vcnwnwouaeswe 1504 
Mexican, cut .......... 1.354 
Mexican, whole ....... 1.554 
SU atuceecedasdevears 1.004 
Tonka Beans Surinam 1.10@ 
BOUIN oivcce viteesuens L.75@ 
SUNDRIES AND DRUGS 
a eee 14a 
Ambergris, ounce ........ 8.00 
Balsam, Copaiba ........ 854 
Canada fir, gal. .......... 32.504 
PON dcevesiucsacievcse 1.35@ 
Beeswax, bleached, pure 
Sh Oe Mh ccheacnewenavee 684 
Yellow, refined .......... 55a 
Bismuth, subnitrate ..... 2.654 
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L.00 
4.80 
6.10 
3.85 
3.20 
1.25 


3.40 
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Borax, crystals, carlot ton 67.25@ 
Boric Acid pwd. U.S. P., 
OO nitiiccvianeees stews 129.25@ 
Calcium, Phosphate 07344 
Phosphate, tri-basic OTLa 





Camphor, pwd. domestic = .57@ 
Castoreum, nat., cans .... 7.254 
Cetyl, Alcohol, extra 18a 
Chalk, precip. bags, celts 02% 
Cherry Laurel Water, jug, 

MMS sa eanceastedenenaes 1.254 
CRESELAEME fickeecsneseds 28444 
ee 5.504 
ed ee 10a 
Cyclohexanol (Hexalin) . 34444 
Dextrine, white, ewt. 8.534 
Fuiler’s Earth, Mines ton . 27.00@ 
Cereeenits Cae vscccckscis Ada 
Soap lye, crude .......... la 
Gum Arabic, white pwd. . 40 

PNG vecevuccaaae exe 134 
Gum Benzoin, Siam ..... 3.504 

TI ced nvcaesccseves 384 
Gum Galbanum ......... 800 
Gum karaya, pwd. ....... 18a 
er ere 38% 
RU MINGR, ads ccnaceaas 26% 
NN a carr oo Cale wares 05 
ee eT 3.704 
Lanolin, cosmetic ....... 3814a 

REGONOUD oi cictccceen 364 
Magnesium, carbonate ALAGa 

DE adegadauvaee cas 20 
Musk, ounce 65.004 
Olibanum, tears 204 

TIS ola cin te gains 16% 
Orange Flower Water. 

SNe ikecunwedenaucaecns 75a 
Orvis Root, Iti rs Faas 200 
eee reer 06344 


Peroxide (hydrogen U.S. P.) 


| Pe error ere 03344 
Petrolatum, white ....... 063e4 
COO CMU wv icexcescies 1.004 
SE SNE ue ce wagudeae 16a 
Rose Flower, pale ....... 654 
Rose Water, jug (gal.) .. 1.25@ 
Rosin, M. per ewt. ....... 8.40 
Salicylic Acid ........... A160 
Saponin No. 1 .......... 2.75@ 
Silicate, 40° drums, works, 

SG ONIN gia cccccaves 1.100 
Sodium Carb. 

58% light, 100 pounds . 2.754 

Hydroxide, 76% solid, 

ee 3.354 
SPOPMNMEOE 6 cc ccccccccces 29 
Styrax Asiatic ........... i2@ 
Tartarie Acid (250 Ib. 

GUND. vacncvccdacwsases 37a 
Tragacanth, No. 1 ....... 2.904 
Triethanolamine ......... 2644 
Zine stearate, U.S.P. 3714 

| ee jATY4a 


OILS AND FATS 


Castor, refined drums 261444 


Coconut, crude, Atlantic 

WOE CURED <ccccecescs 161444 

Refined, drums ........ 25% 
Corn, crude, Midwest, 

Wy CHD oso vas ccacc 1444 
Corn Oil, refined, tanks A74@ 
Cottonseed, crude tanks A5S4@ 
Grease, white ........ 05364 

Lard. Chicago ..... 10344 
Lard, Oil, common, 

Rete SWE vaccnccads AAG 
Olive, edible (gal.) ..... 2.754 
Peanut, crude tanks ..... 224ya 
Peanut. refined tanks .... 264 
Red Oil, single distilled 

WUE eavdiwencccenens 124%4a 

Double distilled ....... 15a 
Stearic Acid 

Triple Pressed ........ 1334@ 

Double Pressed ........ 114@ 
Tallow, acidless, drums 1G 
ONS GUND hic cccnccdcda 0444 
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91.75 


153.75 
08Y4 
OT% 

9 
17.00 
80 
03 


Nom'l. 
291% 


10.00 
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>= 
wo 
8.68 


30.00 
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Se OO ew 
Vit ae Vi lok 


Nom’ ° 
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<0 
18 
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CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM. 
NATURALLY SUPERIOR FOR THE SKIN AND HAIR 


Yes, the AMERCHOLS ARE NATURALLY different, and NAT- 
URALLY better for the skin and hair. They are highly effective 
emulsifiers, emollients and penetrants. 


The AMERCHOLS are Natural non-ionic surfactants which we 
isolate in purified form from animal tissues. The AMERCHOLS 
are stable in the presence of acids, alkalies and most drugs 
and we know of no case of an allergy due to an AMERCHOL. 


Our research laboratories are available to you for advice and information on formulation. 


Write on your business letterhead for technical literature. 


AMERICAN CHOLESTEROL PRODUCTS 


INCORPORATED 
MILLTOWN ° * ned JERSEY 


5 ae 


“PERFUME BASES 
SOAPS o COSMETICS 


DETERGENTS INSECTICIDES 


5800 NORTHWEST HIGH WAY, CHICAGO p Eee s fF ee 





FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


DIE AND LABEL COMPANY . 


Cr0ealors of fine Vatels,. Tags and. Fackages 
154 WEST 14th STREET, NEW YORK II. NY bby, 47 Years of “RESULT PRODUCING" Service 


Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 
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Rates per line, per insertiyn: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, 50c. Please send check with copy. 

BUSINESS OPPORTUNITIES 
WANTED: A good used Viscolizer or homogenizer. Give make, 
size, condition and price. Box 2975, The American Perfumer, 


8 West 38th Street, New York 18, N. Y. 


Experienced, long established Fragrance Creator offers exclusiv¢ 
formulas for compounds being used in perfumery and cosmetics 
to raw material and perfume manufacturers, Francois Harlan. 13, 
Rue Carle Hebert, Courbevoie (Seine), France. 


ESSENTIAL OIL DISTILLERS, ESTABLISHED IN LONDON 
FOR 30 YEARS, WORLD-WIDE CONNECTIONS, INVITE EN. 
QUIRIES FROM USERS OR IMPORTERS OF FINEST ESSEN. 


TIAL OILS, AROMATICS, FLAVORS, PERFUME BASES AND 
BY-PRODUCTS. WRITE J. L. HINDLE, STANDARD SYNTHE- 
TICS LTD. 76 GLENTHAM ROAD, LONDON, S.W. 13 ENG- 
LAND. 


BRASS CAPS available at once. 100,000, 20/415 plain round w'th 
aluminum inner shell. Will sell all or part of lot at spec’al price. 
Brass Goods Manufacturing Co. Call MUrray Hill 7-4528 


“HEL P 


WANTED 


Man, experienced in Essential Oil, Flavor and allied fields t» 
handle sales correspondence and assist top executive. Should be 
35-45. College graduate in Chemistry preferred, with ability to 
develop. Excellent opportunity for right man. Salary commensu- 
rate with ability. Generous Pension Plan and other emplovee 
benefits. Send detailed resume to Box 22996, American Per- 


fumer, 48 W. 38 St., New York 18, N. Y. 


Leading essential oil house has opening for top notch perfumer. 
Excellent life-long opportunity for man experienced in creat’on 
and duplication. Salary open. Box no. 2997, American Perfumer, 


18 W. 38 St.. New York 18, New York. 

Salesman—Experienced in essential oils, flavors, perfume bases 
and aromatics, to represent nationally established house in 
Chicago area, Box 2989, The American Perfumer, 48 W. 38th St. 
New York 18, N.Y. 

Sales representative presently servicing perfumery, soap or 
cosmetic firm with line of fine glass containers, boxes, labels or 
cosmetic materials. In each of the following localities—Boston. 


Atlanta and Dallas—to take on complete line of old established 
firm, prominent manufacturer of perfumery raw materials. 
aromatic chemicals and COMPOUNDS. On liberal commiss‘on 
basis. Write for full particulars to Box 3000, ¢/o American Per- 
fumer, 48 West 38th Street, New York 18, N. Y. 


SITUATIONS WANTED 


Expert cosmetic and soap chemist and perfumer with 18 years 
experience with leading houses available for position with 
responsible company. Write Box 2995, American Perfumer, 48 W. 


38 St, New York 18. N. Y. 


SALESMAN experienced selling basic perfume materials. Exce’- 
lent connections, pleasant personality, College graduate. Young, 
married, family. Currently employed. Looking for opportunity 
with good future. Write Box 2998, American Perfumer, 


» New York 18, N. Y. 








ALBERT B. PACINI, Sc.D 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 
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CLASSIFIED ADVERTISEMENTS. PROFESSIONAL SERVICE 








"L’ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Lab’s: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sei L Patt & Rusby, .* 


hes tical, 


Kindly Inquire 


——e 
Established 


reSE¢ arch 


1921 


ch Iemiists 


OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 


We likewise serve in Packaging Problems . 
ability and Dermatological studies . . 
Tests on Taste, Odor, fi 


Write Today 
for Booklet No. 3 


Perme- 
. Organoleptic Panel 
avor Evaluation. 


FOSTER D. SNELL... 
RESEARCH LABORATORIES 
on) AR bo Beale pac Piatra 


ae an 


EVERY I 
Se SERVICE 


“The Chemical 
Consultant and 
Your Business” 


Carl N. Andersen, PhD 


Consulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 





342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N.Y. 
Phone: Briarciif 6-1550 





LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—aAll Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 


















GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 3-9007 East Orange, N. J. 
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Ine, 
Ine, 


Aceto Chemical Co., 
American Aromatics, 
American Cholesterol 
Ine. ee 
Aromatic Products. 
Ine. 
Asociacion de Productores de 
Aceites Esenciales 


Avon Products, Ine. 


Belmay Co. 
Bertrand Freres 


Bopf Whittam 
W. Braun Co. 


Corp. 


Bush & Co., Inc., W. J. 


Die & 
Albert & 


Label Co. 
Laloue, 


( 

Cameo 

Camilli, Ine. 
Carr-Lowrey Glass Co. 
Cavalla, Ine. A. . 
Chaleyer, Ph. Ine. 
Charabot & Co., Inc. 
( 

Chiris Co., Ine.. Antoine 
Classified Advertisements 
Consolidated Fruit Jar Co. 
Cosmetries, Inc. 
Croda, Ine. . 


DeLaire Aromatics 
Dodge & Olcott, Ine. ...... 
Dow Chemical Co., 

The 


Dreyer, Inc., P. R. 


Essential Oil Producers 


Fairmont Chemical Co., 
Felton Chemical Co., Ine. 


Firmenich & Co. 
Fleetwood Products Corp. 
Fleuroma, Inc. 
Florasynth Laboratories, 
Flyndustries, Inc, 
Frank, Walter R. 
French, Benjamin, Ine. 
Fritzehe Brothers, Inc. 


Ine. 


Products, 


Bridgeport Metal Goods Mfg. Ce 


ey ee ee ener 


‘hemo Puro Mfg. Corp. ...... 


176, Sampler 


NE Es ade a ee 


Association 


Sampler 
Back Cover 


Fine Aromatics, Inc. .......... 


Sampler 


194 


500, 506 
Facing Pg. 473, Sampler 


Atlas Powder Co. Facing Pg. 435, Sampler 


130 


425, 502 


Sampler 


> Back Cover 


134 


138 


Gair Co. Inc., Robert 
Givaudan-Delawanna, Inc. 

Insert between 
Glyeco Products Co., Ine. 


Goldschmidt Corp. 


164-464 


a | eee Terre 
Hazel Atlas Glass Co. Facing Pg. 
eT a 
Heyden Chemical Corp. 
Horn, John 


Industrial Aromatic Co., 
Ising Corp., C. E. 


Katz, Dr. Alexander & Co., Div. of 
oe ee rere 
Kenbury Glass Works 


Kolar Laboratories, Inc. 


Lanitis Bros., 
ee ee ee eee 
Leeben Chemical Co., 
Leonhard Wax Co., Inc., Theodor .. 
Lipette Company 
Lueders & Co., George 


Mack Molding Co. 
Malmstrom & Co., N. I. 
Mane Fils, V. 
Martinat, Jean Jasques, Dr. 
Maryland Glass Corp. 

Maywood Chemical Co. 
Mero & Boyveau 


Lawes 507 
Front Cover 


92 
<0 


N. V. Chemische Fabriek “Naarden” 
Naugatuck Aromatics Sampler 
Neumann Buslee & Wolfe, Inc. .... 506 
New York Aromatics Corp. Sampler 


Norda Essential Oil & Chemical Co. 


DM. vetwmnectsaiesssaseraeess es 133 
Northwestern Chemical, The ...... 
Noville Essential Co. .......... Sampler 
Orbic Products Gorn. osc .ceccscies 129 
Owens-Illinois Glass Co. .......... 180 
ONE 550.0165 55 DAS cies se ome we 
Parento, Inc., Compagnie ......... 
Parsons-Plymouth, M. W. ......... 
NN, RE SOR dh wnwew sk sc anwe'ss 
oe a ee er ere 






























Mimosa 


14 E. 48th St., New York 
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Grasse, 


BROOM 


CARNATION JASMIN: ITALIAN OAKMOSS 
CASSIE ANCIENNE JONQUIL OAKMOSS 
CLARY SAGE LAVENDER ORANGE 
CELERY LAVENDER Colorles 

CIVET 100 LIATRIX ORRIS 

EAU DE BROUTS MATE ROSE DE 
IMMORTELLE (Everlasting) MELLILOT STYRAX 
JASMIN MIGNONETTE TUBEROSE 
JASMIN BENZOL MIMOSA VIOLET Leaves 


JASMIN 


Above Natural Perfumers’ Materials Stocked by Our American 





POMMADES 


France 


MAXIMAROME 


ABSOLUTES 


JASMIN CHASSIS 


ESSENCE-OTTO-OF ROSE YLANG 


Affiliate 


NARCISSUS 


INDEX TO ADVERTISERS 


CAMILLI, ALBERT & LALOUE, S.A. 


Established 1830 





Colorless 
FLOWER 
ORANGE FLOWER WATER 


MAI 


CAMILLI, ALBERT & LALOUE, INC. 


The American Perfumer 


Pennsylvania Refining Co, 


Perfumery Associates ........... 
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For the baker, the confectioner and the perfumer, this 


DOW aromatic is designed for a variety of applications 


Ice cream, cake, candies, beverages, and all types of 


fancy confections are at their luscious best when they 
are made with Vanillin, U.S.P. Tasty flavor is a major 
factor in building up consumer preference for your 
delicacies. Discriminating chemists the country over 
have proved the effectiveness and versatility of this 
distinctive and popular flavoring raw material. 

Dow Vanillin, U.S.P., is produced from Lignin by a 


unique new process giving the full, true richness of 


you can depend on DOW AROMATICS 





the vanilla bean. Whether you are a confectioner or 
perfumer, if you require consistently high quality van- 
illin there is nothing that will better suit your needs. 
Dow maintains stock points throughout the country 


to handle your needs fast and efficiently. 


Write Dow today on your company letterhead for 
complete information and a complimentary sample of 
Vanillin, U.S.P., an indispensable Dow aromatic. THE 


DOW CHEMICAL COMPANY, Midland, Michigan. 
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